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POLISHES 
INSECTICIDES 
LAUNDRY SOAPS 


Powerful, effective, and economical to use 





ORATEO NEWS VORK, N.Y 








As the leading American source of 
supply for Methyl Anthranilate, we 
attach considerable importance to fur- 
nishing a pure, unadulterated product. 
Dow Methyl Anthranilate possesses 
the true characteristic odor and taste of 
grape. Our large and modern manu- 
facturing facilities insure dependable 
delivery of a uniform product. Lead- 
ing manufacturers of synthetic flavors, 
extracts and cosmetics use it for better 
results. Let us quote on your require- 
ments. 
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THE DOW CHEMICAL COMPANY :- MIDLAND, MICHIGAN 
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SCRUB SOAP 






4p cone? 


eoT—Sy 
€ So 


FALCON FLOOR COMPOUNDS 
for Profit and Satisfaction 


Tuere’s a real field of service and profit in helping 
building owners solve their Floor Maintenance problems. Are 
you making the most of it? 





The many fine, new and expensive types of flooring in use 
in modern buildings makes necessary the use of proper cleaning 
methods to preserve and beautify them. Using the wrong clean- 
ser or wax may injure some types of flooring beyond repair. In 
the Falcon Line there is a type of scrubbing compound and of 
liquid wax to fill every need, for use on any type of flooring... 
and to meet any price requirement. Write for our latest price 
list and data on Floor Maintenance. 


EAGLE SOAP CORPORATION 
25 E. Jackson Blvd., Chicago, Ill. 


FALCON 
PINE CLEANSER 


A fine liquid scrubbing compound made 
of pure Vegetable Oils and Potash only, 
to which pure Pine Oil has been added 
to impart a fragrant Pine Woods odor. 
30% soap solids. Dissolves quickly. 





FALCON 
PINE SCRUB 


This is a good practical and safe scrub 
compound for general purposes at a4 
low price. Very fragrant and pleasant 
Pine odor. Being a liquid, it dissolves 
quickly. 





FALCON 
LINSEED SOAP 


A liquid Potash scrubbing soap made 
of pure Raw Linseed Oil, especially for 
use on Linoleums, Cork, Varnished or 
Painted surfaces. 





FALCON 
POTASH SCRUB 


An exceptionally fine neutral Potash 
and Vegetable Oil soap in liquid form. 
It contains no caustic soda whatever. 
30% soap solids. 
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with which is included an 
Insecticide & Disinfectant Section 
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Let Us Collect 


Your bad out- 
standing accounts. 
We are represented 
throughout the World. 
No charge unless 
successful. Call or 


write 





INDUSTRIAL CREDIT ASSOCIATION 
154 Nassau St. N. ¥. C. - - Tel. BEekman 3—5756 
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of guss and LS VLLALLY Important 
soap...anim- 
rans Zo INDUSTRY 
to the manu- O 
facture of paper and textile fabrics ...a valuable adjunct 
to gas purification...and many other industrial products. 
The central location of the modern DIAMOND Alkali 
Plants at Painesville, Ohio, plus a practically inexhaust- 
ible supply of raw products used in the manufacture of 


DIAMOND Soda Ash, assures a dependable source of 
supply equal to any demand of industry. 


Diamond Alkali Company 


Pittsburgh, Pa. and Everywhere 













ALKALI 
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INTERNAL PRESSURE 


FILTER 





NO. 1 
Fe 2 ad ’ ee Filters most liquids Pid at great speed. Candas _ ie ; >= 
—HiSeca tog . «+ fool-proof ... eary to clean... portable. One =F! val ae 
yrannphenes FILTERS | : ore eek ee et biter for aff VACINM BOTTLE sn ee 






Rejects imperfect bottles ... Cleans itself quickly .. 


Provide large quantities of clean, crystal- 
Saves ieber ant a installation cost... Lowest in erice 


clear water.  aaney omen Low i in cost. 






| kinds of liquids thet require the utmost brilliancy, — 
fuk 3 ea : : — - 






GLASS-LINED | 
STORAGE 
TANKS 
ALSOP Glass-Lined 
Storage Tanks protect 
liquids from contamina- 
| tion. Made in many 
sizes up to 200 gals. 
.«. round or square... 
open or closed ... in 
nu... all models. All Alsop 


tanks are easy to clean. 
Denn sr een | 





« “diy y- eels » 


PORTABLE 
TO PLANT ELECTRIC 
EXECUTIVES. PUMPS 









WRITE FOR THIS NEW eZ 
«Hy-Speed» PASTE MIXER | ; 
at. don expense, 1 FREE CATALOGLIE Operate from light-sccket, eliminating in- 


ech aislietion expense, steam- 


boilers, or double-jacketed kettles. Mixes .A COMPLETE MANUAL OF . stallation ean pipe-lines, or starting 
face-creams, vanishing creams, ointments LIQUID PROCESSING METHODS boxes ... Self-priming ... Fully-enclosed .. 


and all pasty semi-liquids. Bearings require no oil. 


ALSOP ENGINEERING CORP. 


MANUFACTURERS OF Hy.Speed LIQUID-HANDLING EQUIPMENT AND «ALSOP» GLASS-LINED TANKS 
39 West 60th Street New York City 
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OF Buckeye Wax for 


EVERY TYPE of FLO 










"BUCKEYE" 
LIQUID WAX 


Manufactured by 


THE DAVIES-YOUNG 
SOAP CO. 
Dayton, Ohio 






For LINOLEUM, WOOD, TILE, 
TERAZZO, MARBLE and 
CEMENT FLOORS 


BUCKEYE LIQUID WAX is a perfect emulsion 
of minutely divided particles of hard wax in a 
quick-drying solvent of high flash point. 


It is so smooth, so perfectly dispersed throughout 
the liquid, that it will spread easily, quickly and 
thoroughly to produce an even film over the sur- 
face. Requiring only about 20 minutes to dry 
before polishing, it gives a hard, brilliant, greaseless 
finish, difficult to mar. 


You may buy BUCKEYE LIQUID WAX in 55 
gallon drums, half drums, quarter drums, 10 gallon 
cans, 5 gallon cans or 1 gallon containers. It 
requires no agitation to keep it in solution—no 
stirring every time you want to use it. 
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*BUCKEYE” \ 
AQUAWAX 


Manufactured by 


THE DAVIES-YOUNG 
SOAP CO. 
Dayton, Ohio 








For RUBBER TILE, RUBBER 
FLOOR, MASTIC FLOORING, 
ASPHALT TILE FLOORING 


BUCKEYE AQUAWAX has been developed in 
our Laboratories for use on any flooring which is 
made wholly of rubber or which makes use of 
rubber in its composition. 


BUCKEYE AQUAWAX contains a maximum per- 
centage of hard waxes carried in finely dispersed 
particles in aqueous solution, and will not separate 
on standing. 


It requires only a few minutes to dry, and produces 
a brilliant finish which is not slippery or greasy. 
Except where the traffic is unusually heavy, it will 
require rewaxing only two, or possibly three, times 
a year. 


WRITE FOR SAMPLES AND PRICES 


The Davies- Young Soap Company 
Dayton, Ohio 


"BUCKEYE" 
LIQUID WAX 
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AQUAWA 


Copyright 1931 
By The Davies-Young Soap Co. 
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CITR=O=-NEL- 


20% Cheaper 


Better than Citronella! 


No Market Fluctuations 


a 


3D lb. lots © —$.40 per lb. 
50 Ib. lots — .30 per Ib. 
100 Ib, lots — .27 per th. 
500 Ib. drums— .24 per Ib. 


Fenton Cremicar Co.. Inc. 
599 Johnson Avenue 
BROOKLYN, N. Y. 


Chicago Office: 1200 NORTH ASHLAND AVENUE 
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for fine theatre sprays «a 
WATER SOLUBLE PERFUMES 


A completely new line of water soluble pertumes, especially made for use in 
theatre sprays, has been developed in our laboratories. These new products, 
which are made in wide variety of odors, may be used from two to four 
ounces to a gallon, depending on the strength desired in the finished spray. 
It is only necessary to mix them with tap water. The resulting solution will 
be practically clear and will not separate. These 
water soluble oils are available in three series—priced 
at $1.50, $3.00 and $5.00 per pound. A few sug: 
gestions are given below. 
Special Offer—We have a limited quan- 
tity of Terpinolene available. This product 
at 17 cents per pound, will be found 
very effective in masking harsh chemi- 
cal odors. 


Suggestions 


Narcisse 
Oriental 
Jasmin 
Lilac 
Rose 


oO) 
@ 


Ctabtiosementa. = 
aciary VILLLEY 


Represented in the United States by 


ALBERT VERLEY, Inc. 


11 East Austin St. Chicago 
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his tells When to Buy 
...but the CAN 









CONSUMERS get their 
first impression of your 
product from the trim, 
smart appearing Container 

. a sort that bids for, 
and gets first place on shelf 
and counter. 


Pride in what you make, shows 
in the Container you present 
to the trade . . its conveniences 
for consumer handling . . its sizing 
to suit his purse. 












NEW 
CONTAINER IDEAS 
FOR MARKETING 
ANTI-FREEZE SOLUTION 


One-Two and Five Gallon Sizes 


To expert Canmaking practice, we 
add the art of setting up display values 
for sales appeal. 


Certainly! We'll make you Plain Cans.. 
but see these novel designs and color deco- 
rations by ““EMPECO"’. They sell things! 


Disinfectants, Chemicals, Wood Pre- 
server, Liquid Preparations, Volatile 
and Non-Volatile. 
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PROSPERITY HINT 


PUSH_ THE 
PROFITABLE 
PRODUCTS 














GOOD LIQUID SOAP—SOLD RIGHT* 
CAN’T HELP BUT INCREASE YOUR PROFITS 





Clifton specialized bases and liquid soap have been aiding many con- 


cerns towards a GREATER SUCCESS. 


FOAMWEL LIQUID SOAP 


The main characteristics of Foamwel 
are quick and profuse lathering in both hard 
or soft water. It rinses off quickly leaving 
hands soft and smooth. Made from pure white 
Cochin cocoanut oil. Aged in cypress tanks 
before shipping. For these reasons Foamwel 
is distinctly superior to ordinary liquid soap. 


CLIFTON LIQUID SOAF 
CONCENTRATE 


A concentrated product used for the 
manufacture of liquid soap by merely adding 
2 to 3 times as much plain hydrant water. 
Clifton Liquid Soap Concentrate is made from 
the same high grade materials as Foamwel 
Liquid Soap but approximately 21% times as 
concentrated. (Anhydrous content 42%.) 
Saves time and labor. It is sparkling clear 
and stays this way in even the coldest weather. 


CLIFTON LIQUID SOAP BASE 


Recommended for those manufacturers 
who have facilities to use the solid material. 
Should be broken up in small pieces and 
dissolved in 2 or 3 times as much by weight 
ef hot water. Add perfume and coloring 
if desired, then let <tand for a few days after 
which time the liquid will become clear. 





DUODEK SOAPER.. 


Two 
Durable Dispensers 
That Will Help You 

Get Reorders On 
Liquid Soap. 


Chromium Plated 





TILTYPE SOAPER... 


(They can do the same for you.) 


9EMI-CASTILE LIQUID 
Made from half olive oil “and half 
cocoanut oil. Used where an extra bland 


and unguent soap is required. Recommended 
for delicate hands. 


CIN AT 
SS AAT 


OLIVE | SYRUP 


A concentrated product to which 
water should be added before filling dis- 
pensers. Contains a small percentage of cocoa- 
nut oil to enhance lather. Used in hospitals 
to wash new born babies. 


OLIVE OIL BASE 
Made from 100% olive oil. Often 


used by manufacturers in connection with 
cocoanut oil base to accomplish extra softness 
and smoothness in making up finished liquid 
soap. 


* One highly successful jobber found 
that by offering to install for prospects a 
dispenser filled with liquid soap for trial 
without charge that 5 out of 6 ordered! 


CLIFTON BLDG. 246 FRONT STREET, NEW YORK CITY 


OTHER CLIFTON PRODUCTS—LIQUID FLOOR SOAPS, COAL TAR AND PINE DISINFECTANTS—OIL 
SOAPS—DEODORANT CAKES, BLOCKS AND CONTAINERS 
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No Chemical Plant ls Complete 
Without a Compact Technical Library 


And No Such Library Is Complete 
Without These Well-Known 


TECHNICAL BOOKS 


Perfumes, Cosmetics and Soaps, by Poucher. New 
and revised edition of this standard reference. 
Volume |, a dictionary of raw materials, 394 
pages, $6.50. Volume Il, dealing with the 
manufacture of soaps, perfumes and toilet 
preparations, 406 pages, $7.50. 


The American Soap Maker's Guide, by Meerbott 
and Stanislaus. The most recent American 
publication on soap manufacturing. 750 


pages. $7.50. 


Textile Soaps and Oils, by Hurst & Simmons. A 
handbook on the preparation and properties 
of soaps and oils used in textile manufactur- 


ing. 212 pages. $4.00. 


Henley's Twentieth Century Book of Recipes. 
Formulas and Processes. A handy reference 
book listing 10,000 miscellaneous formulas, 
including special sections for soaps, polishes, 
insecticides, etc. 800 pages. $4.00. 


The Industrial Chemistry of Fats and Waxes, by 
Hilditch. A study of the fats and waxes in 
relation to their use in industry. 450 pages. 
$6.00. 


Commercial Oils, Vegetable and Animal, by 
Laucks. Technical data, trade rules and speci- 
fications on commercial oils for the non- 
technical man. 138 pages. $1.50. 


Manual of Toilet Soap Making, by Deite. Trans- 
lation from a standard German text on manu- 
facture of toilet and medicated soaps. 360 
pages. $8.00. 


Art of Soapmaking, by Watt. Practical handbook 
on the manufacture of hard and soft soaps. 
393 pages. $4.00. 


Chemical Encyclopaedia, by Kingzett. A digest 
of chemistry and chemical industry. 810 
pages. $10.00. 


Soaps and Proteins, Their Colloid Chemistry in 
ray and Practice, by Fischer. 272 pages. 


The Examination of Hydrocarbon Oils, and of 
Saponifiable Fats and Waxes, by Holde. 
572 pages. $6.00. 


Soaps, by Hurst. A practical manual of soap 
manufacture. 440 pages. $7.00. 


Soluble Silicates in Industry, by Vail. 443 pages. 


Recipes for the Color, Paint, Varnish, Oil, Soap 
and Drysaltery Trades. 365 pages. $5.00. 


A Handbook of Soap Manufacture, by Simmons 
and Appleton. 167 pages. $4.00. 


Industrial Filtration, by Wright. 336 pages. $6.00. 
Glycerol and the Glycols, by Lawrie. 447 pages. 
$9.50. 


Van Nostrand's Chemical Annual, by Olsen. 
897 pages. $5.00. 


Chemical Disinfection and Sterilization, by Rideal. 
One of the few books in this field, of par- 
ticular interest to those engaged in sanitary 
work and consultant and analytical chemists. 
313 pages. $8.00. 

Hydrogenation of Organic Substances, by Ellis. 
Latest revised edition of this well-known 
book, pre-eminent in the field of hydro- 
genation. 990 pages. $15.00. 


Soap Blue Book, A Buyer’s Guide. 195 pages. 
$1.00. 


CHECKS MUST ACCOMPANY ALL ORDERS 
NO BOOKS MAILED ON APPROVAL 


MacNAIR-DORLAND CO. 


136 LIBERTY STREET 


NEW YORK CITY 
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DONT SOLVE 
PERPLEXING 
PACKAGING 
PROBLEMS 
ALONE... 





LACO 


STERILIZED. 


Goh 










THE ORIGINAL 


STERILIZED 
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When you have a serious packaging 
problem before you—what counts is ex- 
perience plus the proper facilities to 
work out the solution. 

And that’s where you'll find the Con- 
tinental organization of great help... 
as did Lockwood Brackett Company. 

Mr. Lockwood’s letter is typical of the 
many we receive from satisfied customers 
as to how Continental helps manufac- 
turers in varied industries to increase 
sales by better packaging. 

Remember — you don’t have to work 
out your perplexing package problems 
alone. An experienced Continental rep- 
resentative, backed by an organization 
geared to serve you well, is at your service. 


CONTINENTAL CAN COMPANY, INC. 


NEW YORK: 100 E. 42nd St. 
CHICAGO: 111 W. Washington St. SAN FRANCISCO: 155 Montgomery St. 
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OIL YLANG YLANG 


MANILA— 


Both Monsanto and Siegert brands of Manila Ylang Ylang 
oil originate in the province of Manila. These oils, distilled 
from cultivated flowers, are appreciably superior to and not to 
be confused with so-called “ Manila Oils,” produced in outlying 
provinces from wild Ylang Ylang flowers. The full body and 
fragrance of the Monsanto and Siegert oils leave no doubt as 


to their superiority for perfume purposes. 


MADAGASCAR— 


Present attractive: quotations for genuine Madagascar Ylang 
Ylang should command the favorable attention of the soap 
perfumer. It has been many years since this oil sold at anything 
approaching today’s prices. Our present stock is ample to take 
care of your requirements both as to quality and price. Let us 


quote you a price and submit sample. 


BOURBON— 


As with Madagascar Oil, the Bourbon type is now offered 
at very attractive levels. This applies to the Extra and Prime 
types, the only two grades we sell. Our arrangements with the 
foremost producers guarantee our receiving and selling only oils 


of the finest quality. 





UNGERER & CO. 


New York 
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The Philippine Side Show 
i he propaganda to cut the Philippine 
Islands off from the United States con- 
tinues in full blast. The American pro- 
tagonists of Philippine independence have 
recently completed putting on their act in 
various parts of the Islands. These propa- 
gandists, and frankly they are nothing else 
in their present roles irrespective of the 
colors under which they sail,—are members 
of Congress who have recently completed 
a “study” of the Islands. Features of the 
“study” included speeches to various native 
Filipino bodies advocating strongly the 
complete “freedom” of the Philippines, 
and a promise that this would be encour- 
aged by all “peaceful” means in Congress. 
We wonder if the Filipinos are really 
being fooled by these propagandists of the 
American sugar, tobacco, dairy, and allied 
farm interests. Do not the Filipinos realize 
that these interests are against them and 
their products, and really have no sincere 
wish to give them their “freedom”? How 
can they fail to realize that the object is 
to cut them adrift so that their sugar, 
tobacco, rice, and coconut oil cannot enter 
the United States free of duty, but will be 
subject to the tariff law as it affects all 
foreign nations? They must know that the 
aim is to shut the door of American mar- 
kets to their goods. Even so, there are 
always native politicians who will join 
hands with American politicians that they 
might eventually seize the reins of Govern- 
ment. 
The organized propaganda to “free” the 
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Philippines for obvious commercial reasons 
appears to be expanding a trifle beyond 
the stage where it can be treated lightly 
by American manufacturers of soaps, mar- 
garin, shortening, candy, and the like, and 
hemp and rubber products. We suggest a 
union of these interests to fight back with 
the same weapons against the advocates of 
“freedom,” and to place the real facts be- 
fore the business interests of the Philip- 
pines. 
snsseiiiagaasy 


Down Goes Tallow Chip 


| gees of sharp price cutting in tal- 
low chip soap come to us from several 
quarters. The demand for bulk chip soap 
is not as great as it was a year ago. In 
this respect, tallow chip does not differ 
from a dozen other bulk soap prducts. 
There is less business to be had and con- 
sequently, the getting of it is proportion- 
ately more difficult. A cut in price is 
usually the first means of some houses to 
gain the edge in competition, and for others 
to win back and hold their accounts. It 
is the path of least resistance and one 
which is particularly not hard to follow 
when raw material markets are low and 
depressed. The move was started down 
the path to lower prices for tallow chip 
some time ago. Since that time, manufac- 
turers have moved much further along to- 
ward the point where a decent profit is 
automatically eliminated. Each has tried 
to keep the same tonnage which he carried 
a year ago. It cannot be done if the total 
gross tonnage in any one item falls off, as 
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it has in tallow chip. Price cutting brings 
retaliation and so on down the line as the 
price drops. In the end, each one probably 
gets his reduced share of the total business, 
but at a price two or three cents per pound 
under what he should secure. Even with 
tallow under four cents, there is no need 
to take chip soap out of the profit column. 


——0o 


The Rosin Market 


HE American market for gum rosin 
came as close to complete demoraliza- 
tion last month as it ever will. For a short 
period, prices were about anything which 
buyers cared to pay. The market was 
faced with the possibility of a sudden re- 
lease of several hundred thousand barrels 
to satisfy a bank loan. Had this rosin been 
thrown on the market, it is difficult to 
imagine what might have happened to 
prices. As it was, many a ton of cheap 
rosin was bought up by soap makers and 
other consumers. 

The entire rosin trouble grew out of the 
collapse of what was intended to be a suc- 
cessful cooperative marketing scheme to 
hold back stocks and support the price 
artificially. As an “agricultural” product, 
rosin was the victim of its own special 
privilege, just as were the grain markets 
in their recent crash. The latest decision 
of the bank which extended the original 
credit, to support the market further has 
staved off, temporarily at least, a complete 
rout, and has saved its own neck and that 
of the cooperative marketing group. Once 
again, an attempt to thwart the law of 
supply and demand has courted disaster. 

Those consumers who did not buy all the 
rosin for which they have storage facilities 
and the cash to pay, missed what appears 
to have been the opportunity of a lifetime. 
Even now, anticipation of future require- 
ments rather fully would seem to be the 
right thing to do. 





————-0 





Discussing the manufacture of liquid 
soap, our British contemporary, “The 
Manufacturing Chemist” states that a good 
liquid soap may be made with a fatty con- 
tent of four parts of palm oil and one part 
of peanut oil. They mention the addition 


of sugar, glycerine, calcium chloride, ethyl 
alcohol, and even methyl alcohol to in- 
crease viscosity or to prevent hydrolysis as 
the case may be. They speak of turbidity 
“produced by the hydrolysis of the sodium 
salts.” This all goes to remind us of the 
liquid soaps of the World War period. 
Although in the formula given, they men- 
tion the use of caustic potash as the saponi- 
fying agent and probably do not mean 
sodium salts, we fear that the resulting 
soap would hardly be classed here as a 
“good liquid soap.” It most certainly 
would not meet any of the Government or 
private specifications in this country for 
liquid toilet soap. 


There Ought To Be A Law— 


ORD has apparently gone around 
among the shifting sands of industry 
that there is money in the soap business 
and that now is the time to climb aboard 
the band wagon. If the inquiries and re- 
quests for “full information” came from 
sources with plentiful capital and records 
of successful business management, all 
might be well. But they don’t. They 
usually come from the shifters, the fellows 
with a new shiny dime and an idea for 
putting Ivory, Lux and Palmolive off the 
market. They have read that some of the 
large soap companies have made greater 
profits for the fiscal year ending so-and-so 
than they made for the previous period. 
They sally forth to get some “formulas” and 
to seek fame and fortune in the soap busi- 
ness. There is no question but that they 
get the formulas,—we have seen some of 
them,—formulas which would break up 
any soap boilers’ ball. There ought to be 
a law against this sort of thing, but there 
isn’t, so they keep on coming, each with 
his dime, his idea, and his “formula.” We 
wish soap makers would quit issuing those 
profit statements. 
ae: eee 


We received a jolt recently when an old- 
time soap maker, superintendent of one of 
our modern plants, stated that it should 
take three days at the outside to boil a hun- 
dred ton kettle of soap and no longer. Each 
day taken in excess of this, he stated, is a 
waste of steam, labor, time and money. 








NORTH CHINA 








The standard of living in 
North China requires only 
two ounces of soap per 
capita per annum com- 
pared to twenty-six 
pounds in the United 
States. The poorer classes 
use the cheap native soaps 
or none at all. 


as a Soap Market 


By Louis C. Venator 


Asst. Trade Commissioner at Tientsin 


to include the provinces of Hopei (Chihli), 

Shansi, the northern sections of Shantung 
and Honan and the special administrative dis- 
tricts of Chahar, Jehol and Suiyuan. The pop- 
ulation of this entire district is roughly estimated 
at 68,000,000 persons. As in the case of a num- 
ber of other staple commodities, distribution is 
largely through Tientsin, several factories being 
operated in that city and most of the imports 
from Shanghai and from abroad coming through 
the port. Tsingtao, Weihaiwei and Chinwangtao 
also import small quantities, but their volume is 
small compared to that of Tientsin. 

No official figures showing the per capita con- 
sumption of soap in North China are available. 
However, import figures show that from 20,000 
to 30,000 piculs (a picul is 133% Ibs.) of laun- 
dry soap and in the neighborhood of 2,000 piculs 
of toilet soap are imported yearly from abroad. 


Te North China soap market may be said 
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Approximately 5,000 piculs of Shanghai manu- 
factured laundry soap and 250 piculs of toilet 
soap comes into the district every year. Soap 
factories in Tientsin probably produce at least 
25,000 piculs of laundry soap and 5,000 piculs of 
toilet soap. Thus the total consumption may be 
roughly estimated in the neighborhood of 65,000 
piculs per year. (8,660,000 Ibs. for 68,000,000 
people, or one pound for eight people, as com- 
pared to 26 lbs. per capita in U. S.—Ed.) 

While soap may be regarded as outside the 
necessity class, its use among the middle and 
lower class Chinese is gradually becoming more 
common and consumption in all lines is slowly 
but steadily increasing. The low economic level 
is against the higher priced imported soaps, but 
these also are showing a steady increase. 

The soap market is fairly clearly divided into 
three separate groups. The wealthier Chinese 
and the resident foreigners consume normal 
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quantities of the better class imported toilet and 
bath soaps and small quantities of imported 
laundry soap. The middle class Chinese use the 
lower priced imported toilet soaps, the native 
manufactured toilet soaps and considerable quan- 
tities of imported washing or laundry soaps. 
The lower classes use native manufactured 
brands almost exclusively. 

The use of imported soap in the laundry is re- 
stricted largely to the resident foreigners, most 
Chinese using native soap for the laundry. Even 
the wealthier Chinese, whose persons are always 
immaculate and whose tastes in toilet and bath 
soaps are highly refined, seem to care little or 
nothing about the sort of soap used in launder- 
ing their clothing. They insist on certain brands 
of toilet and bath soap, in many cases buying the 
most expensive brands, but they then allow, or 
order, their servants to buy native manufactured 
soap for laundering. The middle classes use good 
laundry soap purely as toilet soap and utilize 
native manufactured brands for laundry purposes. 
This group accounts for the majority of the total 
consumption in imported laundry lines. 

Tastes in toilet soap run generally to the ob- 
viously perfumed brands, several sandalwood, 
almond and violet scented lines being very popu- 
lar among the wealthier classes. Soap with a 
strong carbolic content is quite popular in 
Tientsin where the water is soft. It is but 
slightly used elsewhere in North China, however, 
the Chinese disliking the scum that results from 
using it in the hard water found in most other 
localities. The smaller sized cakes which fit the 
small Chinese hand have some advantage. The 
wrapper is important, as is shown later. 


, tre Chinese institution of public bath houses 
is an important factor in the distribution of 
imported soaps. Large numbers of Chinese 
houses of the middle and lower classes are not 





The street pushcart merchant is an important distributor of 


hina especially among the native population. 


soaps in 
Here all types are stocked and sold. 


equipped with any sanitary or plumbing devices 
and a system of public bath houses has resulted. 
Patrons of these institutions, upon payment of a 
small fee, are provided with soap and towel. In 
Tientsin, the cheaper bath houses charge 20 cop- 
pers, or approximately 114c. in United States cur- 
rency, and the better class houses run up to Mex. 
$.50 or approximately 15c. in United States cur- 
rency. These bath houses utilize a large central 
pool in which all patrons perform their ablutions. 
A still better class of bath houses charging as 
high as Mex. $1.00 (U. S. 30c.) has private tubs 
in addition to the central pool, patrons perform- 
ing the serious business of washing before enter- 
ing the pool. Many of these pools use imported 
soaps, certain brands of carbolic soap being pre- 
ferred in Tientsin and various brands of white 
laundry soap being popular elsewhere. 


i fo principal single operator in soaps in North 

China is the large British firm of Lever 
Brothers maintaining factories in various places 
throughout the Near and Far East, including 
one in Shanghai. This firm handles both im- 
ported and Shanghai made soap and does the 
largest single share of the total business in both 
laundry and toilet lines. A number of Japanese 
low priced lines combine to do the next largest 
import business, particularly in the toilet class. 
Among the imported brands, one of the British 
company’s! probably ranks first, one American 
toilet line? second, anda French line® third in 
individual popularity. 

The British company mentioned above main- 
tains its own branch office in Tientsin and ware- 
houses in Tientsin, Peking, Kalgan, Chinwangtao 
and Shihchiachwang. The principal American 
brand, as well as various other imported brands, 
are distributed through an exclusive agent or 
distributor. One or two popular brands are sold 
by the manufacturer indiscriminately to dealers 
and importers. 

Although there is a growing tendency on the 
part of Tientsin retailers to include importing 
and wholesaling function in their routine busi- 
ness, it does not appear that the system of deal- 
ing direct with a number of such parties is as yet 
the best policy for soap manufacturers. Prob- 
ably half the market is beyond the reach of the 
average Chinese retailer of this description. 
Straight importing and distributing houses are 
as yet better qualified to cover the entire district. 

Lever Brothers sell indiscriminately through 
its branch office to wholesalers and retailers with- 
out price or other differentiations. The same 
system is employed by the local agents of Ameri- 
can and French firms. Credit is usually granted 





1 Sunlight. 
2 Palmolive. 
3 Savon au Bois de Santal. 
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A street scene in Tientsin where soap is not “en ee ne 
considered a necessity among the native ae - s wi ue 
population 3 


for 15 to 30 days, depending on the general repu- 
tation of the dealer. Even longer allowances are 
made in some cases. It is customary to give 1 
per cent discount on 5 case lots, 2 per cent on 20 
case lots and 3 per cent on 50 case lots, although 
even larger discounts are occasionally granted 


Manufacturers’ terms are usually on letter of 
credit with a 30-60 or 90 day draft attached. 
For the purpose of comparison, the following 
is a list of the most popular imported brands of 
soap. This list is obtained from a large foreign- 
style department store operating in Tientsin and 





when exchange fluctuations or other factors make 
it possible without disturbing retail prices. 

None of the larger distributors operate through 
sub-agents, most of them maintaining salesmen 
who call on the smaller shops throughout the 
district at regular intervals. Exclusive privileges 
are occasionally granted to retailers in limited 
areas on certain conditions covering volume, etc. 


probably includes the majority of brands that can 
be obtained in Tientsin. Both wholesale and re- 
tail prices are given. (One or two brands prob- 
ably manufactured in Shanghai, are included. 
These are generally regarded as imported soaps 
regardless of their source.) 


(Turn to Page 65) 





Toilet 
Nationality Wholesale Price Retail Price 
Brands Per Gross Per Cake 
AP Nisin fon) 1)) Sl Ole aoe eae ear srrnnren eres ric rer ck American M. $72.00 M. $.45 
WE TION IC, CHOAUA. .. << 4.6 5.406 4.0.4.8. ea sre seneemauecauoares British 48.00 25 
PGB OUMOORINO) civ: c lela scik:d. ols'ai os wins creat peer re more accorme ciat4 British 50.00 42 
Mea TE oo gas technic don bi eai eral Gays 05 wan yr Sales ¥ialand Clete era e aN British 28.80 .20 
I MRARNES ial acer oi gl oe pie decals cla soto heleoso.n Hajeiy ane aceon arate ss American 51.00 35 
[SR oir a Sao We Ser Parergrarer re Weer ear rrr st American 26.00 ° 22 
MU aWRRE MLE UND o. 6d. cade 64 LAR 0 Kio d oidiS wre 1A Eola Maar erereeee nea American 36.00 25 
NEE IE DIE 5c aa a al oa oko Riv w Sich rae Rees Ow AeA e emeine nated British 31.00 2a 
ING 2k peal CC (COLOMNO. 625 we ce seen s Sawer e oie ....- German 51.00 35 
CATs CPG CG ATIUGL 5. «scsi so soe: s 6ais'0.0 We 0 541s cee orem oe Be ee French 51.00 35 
EOI 2 SES SPE Pr eR eet ree ey eat German 36.00 32 
pO SR a a near merarr er reer Tic as rec tyr Holland 16.00 14 
a IU UT. og 2i Su. acc) erator a6 doa rd aa eel A MRL A wa Ean British 26.00 22 
Jergens fet Te errant yea recice British 51.00 38 
Metres ed MINER oo 550s <a Sin c oc4. Wine ee ratelel so wins GaTRUy S Wiese eres ote British 12.50 per case 
Wight’s Coal CAF ..o6 cick chee eee es cece ceseneewees British 48.00 .40 
Alfred Rostano & Fils Marseille ..........ccccccccsececcees French acon .90 (2 lbs.) 
Washing or Laundry 

BO tebe ycock odd cigars cee doeededgnuanemcuascdeed British M. $19 per case of 6 doz. 25 
DAS 0S mem mermrrr ricer tr ree rt. British 19 PG he 33 
Ge HOWOEE oor. socio ots oewiesinns Hts al ciee mestngesions German 33 per 100 packages 38 
Monkey brand soap .........--cssccccsecserccscccccccess British 18 per 72 cakes 15 
SPRING soho, o.0lc. cc 1016.90: 010 s/s o.0) 4.015.911 e0/ sini aie! o/s sRie meine eae inhers American 21 “ “ cakes 38 

British 11.50 per 72 twin bars 15 


Sunlight soap ......ccceee cece cece cece ence ee eeeeeeececes 
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CHIRIS’ ESTATE AT PUBERCLAIRE 


Stress has frequently been laid at harvest time, on the unfavor- 
able circumstances against which Lavender has to contend 
when growing in a wild state. We all know, and _ there- 
fore appreciate the painful labor of the harvester, who has 
to travel “over hill and dale’ to cut the scented flowers. 


The House of “CHIRIS” has started, over a period of a number of years, 
extensive Lavender Plantations with the object in view of surrounding the 
plant with all necessary attention and, if possible, reducing the cost-price 
of the oil; to prevent the alternation of good and bad harvests, and 
finally to foster the multiplication of prolific plants of good quality. 


Above is pictured the three hundred acre “CHIRIS” Lavender Estate at 
Puberclaire. Lavender Estates and production units are also maintained at La 
Roque-Esclapon, and Barreme. As important producers of LAVENDER OIL, 
the House of “CHIRIS” has set standards in quality which are second to none. 


We solicit your inquiries for our, 
OIL LAVENDER FLEUR BARREME 50% ESTER 
OIL LAVENDER FLEUR PUBERCLAIRE 40% ESTER 
OIL LAVENDER FLEUR EXTRA 36% ESTER 
OIL LAVENDER FLEUR MT. BLANC 30/32% FSTER 
Also our new specialty, 


OIL LAVENDER CONCRETE PLANTATIONS 


ant, 


ANTOINE CHIRIS COMPANY 


147-153 Waverly Place New York 


Say you saw it in SOAP! 








A THEORY OF DETERGENCY 


By George S. Tate 


HE mental approach to the subject of why 

% soaps wash is in the first place based on 

Chevreul’s conception of fats and oils, 
modified by Langmuir’s more modern conception 
of the structure of the fatty acid molecule, which 
clearly shows the dual nature it has by reason of 
the way in which the hydrocarbon group is singly 
linked to the CO group. I am inclined, however, 
to consider the hydrocarbon group as normally in 
the position of a skin or envelope, although in the 
experiments which Langmuir made this hydro- 
carbon skin or envelope would be drawn up and 
have the streamer or tail effect he assigns to it, 
by reason of the aversion of the hydrocarbon 
group for water in contradistinction to the op- 
posite tendency of the COOH group of the fatty 
acid molecule. With this view of the fat mole- 
cule, there goes also the conception of the alkali 
group in the soap molecule acting as a molecular 
emulsifier and it is hoped that as the article de- 
velops the reason for this will be obvious. 

Keeping clearly in mind this view of the fat 
molecule, we see that the process of saponifica- 
tion becomes a matter of attaching the alkali 
group to the second bond of the carbonyl] radicle, 
which when accomplished modifies the behavior 
and characteristics of the whole molecule, carry- 
ing into the molecule the well known characteris- 
tics of sodium salts and at the same time main- 
taining characteristics peculiar to itself. In- 
organic sodium salts are only very indifferent 
cleansing agents, possessing none of the cleans- 
ing properties which sodium salts of the organic 
acids (soaps of commerce) have to such a mar- 
vellous degree. 

It is well to notice here the fact that it is only 
the salts of the fatty acids within a comparatively 
small chemical range that possess these cleansing 
properties, i.e., salts of lauric acid containing 12 
carbon atoms to salts of stearic or oleic acid con- 
taining 18 carbon atoms. The alkali salts of the 
acids below lauric are by themselves only slightly 
better than sodium salt solutions in cleaning 
action and those of the acids above stearic become 
too difficult to activate and decline in cleaning 
efficiency in proportion to the increase in com- 
plexity of the hydrocarbon group in the mole- 
cule above 18 carbon atoms. 

From this fact, we see that on the one hand the 
cleansing action of soap must depend on the de- 
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gree of molecular density of the hydrocarbon 
group in the fat molecule, and on the other hand 
on the proportion of the alkali group in linkage 
through the CO radicle with this hydrocarbon 
group. The alkali group if present in the mole- 
cule in too high a proportion (below lauric) gives 
to the molecule too much of the character of an 
ordinary sodium salt solution as far as cleansing 
properties go. If present in too low a proportion, 
the insolubility of the hydrocarbon group be- 
comes too pronounced, consequently too difficult 
for the alkali group in linkage through the car- 
bonyl radicle to exercise its functionary part 
(molecular emulsifier) in the process of cleans- 
ing. The consideration of this peculiarity of the 
narrow range, chemically speaking, of fats for 
soapmaking brings out very clearly I think, that 
the action of soap in washing must take place 
molecularly and be a function of the conjunction 
of these two seemingly opposed qualities, whose 
maximum efficiency is reached only when con- 
junctively present in certain well defined relative 
proportions the one to the other, within the mole- 
cule. It is certain that no theory of the cleaning 
action of soap can be very satisfactory that does 
not take stock of these facts and attempt an ex- 
planation of how they function. 


[He theories of adsorption, wetting, and pene- 
tration through lowering of surface tension, 
emulsions formed around dirt particles, are 
all right, and function in the cleaning process, but 
they fall short of satisfying one thoroughly as to 
their completeness, for there are other substances 
that fulfill these conditions equally well but whose 
efficiency as cleansers is practically nil when com- 
pared with ‘““pure settled” soaps, “filled or un- 
filled.” In attempting a theory of the cleansing 
action of soap which takes stock of the facts men- 
tioned above it is assumed that all these other 
things, adsorption, etc., have or are taken place. 
What then is the further property needed to com- 
plete the washing process? This I believe to be 
the property that the soaps of commerce have, of 
“lathering” or “sudsing’ and this property is 
found only in the alkali salts of the fatty acids 
within the range stated. 
We must now endeavor to understand what is 
taking place when a soap “lathers” before we can 
complete our “theory of cleansing.” If, then, we 
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Wood Rosin 
Steam-distilled Pine Oil 
Commercial Abietic Acid 
Steam-distilled Wood Turpentine 


The galvanized 
steel drum on the left 
contains Hercules I Wood Rosin 


THE BEST PRODUCTS 
CONTAIN THE BEST INGREDIENTS 


MONG the consumers of Hercules I Wood Rosin are producers of some of the best laundry 

soaps, producers who have at their command means and facilities for extensive and conclusive 

tests. To them Hercules I Wood Rosin has proved its value for it is uniform in quality, it is clean and 
free from dirt, and the color and ageing properties of Hercules I Wood Rosin soaps are good. 


Hercules I Wood Rosin is sold on a net weight basis in wooden barrels or galvanized steel 
drums, or on a gross weight basis in wooden barrels. 


Write to us for further information and prices. 


NAVAL STORES DEPARTMENT 


HERCULES POWDER,COMPANY 


961 MARKET STREET, WILMINGTON, DELAWARE 


Birmingham . . . Chicago .. . New York ... St. Louis... Salt Lake City . . . San Francisco 
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suppose a solution of soap of the right propor- 
tions has been prepared and the articles to be 
washed have been placed in this solution suf- 
ficiently long so that adsorption, wetting, etc., 
have all taken place. Would the articles be clean? 
One can imagine a chorus of “no” from all sides. 
The housewife, the laundryman, the designers 
and builders of washing machines, all use the 
principle of friction for the purpose of making 
the soap solution “lather” or “suds.”’ When this 
has been included in the washing operation then 
and only then can we look for clean clothes. 

It might be urged, and indeed has been, that it 
is the friction introduced that accounts for the 
completion of the clean-process and that the 
“lather” or “suds” is only incidental to this fric- 
tion having no cleaning function of itself. If this 
were the explanation, then it would not be neces- 
sary for our soaps to be made from only those 
salts of fatty acids which have this property of 
lather in the maximum degree. 


N order to understand what takes place when 
a soap lathers or “suds” an explanation of 
soap hydrolysis must be attempted for it is only 
in the presence of water that soap has any clean- 
ing action whatever. How does water effect this 
magic in the presence of soap? 

McBain re-established Chevreul’s views on the 
products of hydrolysis for which Lewkowitsch 
and others had substituted a theory that when 
soap was hydrolyzed the tendency was towards 
the formation of F.F.A. and NaOH as the prod- 
ucts of hydrolysis in contradistinction to Chev- 
reul’s conclusion that the products of hydrolysis 
were an acid salt of the soap and NaOH, and this 
on further additions of water breaking up into 
still more complex acid salts and the original salt. 
Both theories seem very inconclusive and lead no- 
where from the point of view of their use in wash- 
ing operations. Chevreul’s views, in the writer’s 
opinion, do not explain the action of soap in wash- 
ing for the reason that the products formed are 
tending toward insolubility and if hydrolysis is 
prolonged, actually become insoluble and are 
therefore in the nature of being undesirable prod- 
ucts. It is for this reason that too long steeping 
of soiled clothes is so undesirable for here the 
soap, having functioned to adsorb the dirt, etc., 
hydrolyzes to the insoluble form and re-deposits 
in the fabric, giving the dirty gray appearance so 
well known and avoided by the careful laundress. 
It is thus seen that the acid salts found as the re- 
sults of soap hydrolysis might be termed in rela- 
tion to our washing problem the ultimate and ob- 
jectionable results of hydrolysis. 


S not the time ripe, with the help of our knowl- 
edge of the fat molecule, to attempt a theory 
that more nearly fits in with the facts of daily 


washing practice? In the writer’s view, the first 
products of soap hydrolysis might be likened to 
what is now recognized as molecular disintegra- 
tion akin and differing only in degree to atomic 
disintegration, and that conditions are set up 
within the molecules when we add water which 
tend toward the progressive breaking off of the 
CH, groups to their original elements, water and 
carbon dioxide, thus creating pressure within the 
molecule. I call it a tendency because the solution 
acting colloidally when the CH: group is loosened 
by the water, the rest of the hydrocarbon group 
in the molecule and the surrounding molecules act 
protectively to arrest the action (colloidal protec- 
tion) and probably the ionic miscelle noticed by 
McBain, hence the necessity for friction to enable 
this disintegration to take place progressively. 
Colloidal protection might be likened to a sort 
of “I-have-it-the-others-want-it” business among 
the molecules. 

This again makes clear why only fats within a 
certain range can be used for our soaps, because 
if the hydrocarbon skin is too dense they are too 
difficult to activate and if too loosely packed as in 
molecules of low molecular density, the skin is too 
weak and the action too easily dissipated and con- 
sequently unable to carry the dirt particles out of 
the fabric. The condition of pressure within the 
molecule caused by the disintegration of the CH, 
groups and the effort of the gases to escape 
through the skin gives us the phenomenon of 
“sudsing” or “lathering.” 

The myriads of little bubbles having the dirt 
particles adsorbed, literally hoist the dirt out of 
the interior of the fabric into the water solution. 
Care is then taken to free the fabric of all traces 
of dirty water by thorough rinsing, thus com- 
pleting the washing process. Thus we under- 
stand that the bubble walls must have a certain 
toughness or they will not be strong enough to 
hold the dirt particles adsorbed to them, and we 
understand the reason why we must blend our 
fats in soapmaking to get just the right balance 
of qualities using in our blends a certain propor- 
tion of lauric acid for quick lathering, of oleic 
acid for easy solubility, and of stearic or palmitic 
acids to give strength to the suds walls. Recog- 
nition of “sudsing” or “lathering” in washing, as 
fundamental, enables us to do away with the 
necessity of making the small amount of NaOH 
formed by hydrolysis do work that we well know 
it never could do. About every kind of magic 
possible has been found for this small amount of 
free alkali. In reality, practically all the magic 
has gone from it once it is set free from the mole- 
cule for it has then ceased to be a molecular emul- 
sifier and the molecules from which it has escaped 
are then taking the ultimate and, I think, objec- 
tionable form noticed by Chevreul. The work 
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done by soaps in washing and the wonderfully 
gentle way it is done constitute one of the marvels 
of the chemical world. The attempt to under- 
stand what was taking place was a fascinating 
study having also many applications to soap- 
making problems and of great significance when 
understood and incorporated in practice. The 
writer was for a long time at a loss to understand 
why only fats within a certain narrow chemical 
range were suitable for soapmaking. The views 
here set forth seem to furnish a reasonable ex- 
planation. 

In the complexities of modern life, the field of 
detergents has been immensely widened in scope 
in keeping with the needs of industrial cleansing 
and detergent operations. I do not for a moment 
maintain that for some operations, inorganic de- 
tergents may not be superior owing to the very 
nature of the operations. I refer particularly to 
trisodium phosphate, caustic soda, sodium car- 
bonate, sodium silicate, borax, and colloidal clays. 
In industrial laundering of certain types of un- 
usually greasy materials, where speed of cleans- 
ing and low cost are important factors, the prac- 
tical application of the inorganic detergents quite 
apparently has considerable importance. 
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Fritszsche Bros., Inc., New York, celebrated 
the completion of sixty years of existence August 
2nd. It was on August 2nd, 1871, that the three 
Fritzsche brothers, Paul T., Herman T. and Ernst 
T. first formed an organization for the distribu- 
tion of perfuming raw materials in the United 
States under the name Fritzsche, Schimmel & 
Co. The offices of the concern, first located on 
Cedar street, were soon moved to Barclay street 
and later to 82 Beekman street, the present loca- 
tion. F. E. Watermeyer, the present head of the 
company, was first associated with Fritzsche 
Bros. in 1895 as manager of the Chicago branch. 
He was made a partner in 1907, and took over the 
direction of the business in 1913. The company 
has pursued a steady policy of expansion since 
that time and is now known as one of the out- 
standing concerns in its field. 
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Newport Chemical Works, Inc., Passaic, N. J., 
is introducing two new products for the soap and 
perfume trades, benzophenone for toilet soaps 
and certain perfumes, and dimethyl hydro- 
quinone which is of interest chiefly to perfume 


manufacturers. 
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Imports of castile soap into United States dur- 

ing May, 1931, totaled 169,714 lbs., worth $17,408, 

as compared with 459,847 lbs. last year, worth 

$42,057. Imports of toilet soap in May amounted 

to 110,572 lbs., worth $32,370, as against 151,120 
Ibs., valued at $46,479 in May, 1930. 


English Soap Sculpture 
Reproduction of a likeness of D’Arcy Cooper, 
chairman of the board of Lever Brothers, Ltd., 
of England, carved from a regular cake of Lux 
Toilet Soap purchased at a retail store, has been 





sent to the Soap Trade and Perfumery Review of 
London by the artist. He states in his communi- 
cation to that publication that he considers it a 
fairly faithful resemblance of the original, but 
it is with mixed feelings apparently that the edi- 
tor of the English soap magazine publishes a pho- 
tograph of the work. Soap is permitted to pub- 
lish a view of this unique sculpture of the well- 
known British financier and soap manufacturer 
through the courtesy of the Editor of the Soap 
Trade and Perfumery Review. 


0 


Its Annual Report on Essential Oils, Synthetic 
Perfumes, ete., for the year 1929, has recently 
been issued in the English edition by Schimmel 
& Co., A. G. Miltitz, Leipzig, Germany, and is 
being distributed in United States and Canada by 
Fritzsche Bros., sole agents. The translation is 
by Roland E. Kremers. The publication is up to 
its usual high level of excellence and contains a 
mine of useful scientific and statistical details for 
all those interested in developments in the essen- 
tial oil industry. 
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James H. Rhodes & Co., Chicago, has filed an 
application with the U. S. Tariff Commission ask- 
ing for an increase in the duty on whole or partly 
manufactured pumice stone. 











The Ten Cent Package— 


Does It 


turer? Does it pay the retailer? These 
questions have been thrashed out in the 
trade press of the country from all angles during 
the past two years. The arguments on both sides 
are legion. The fact remains, in spite of rather 
strong opposition from some manufacturers, that 
there are no end of ten-cent packages on the 
market today and that they do provide an outlet 
for goods, which outlet might not be available for 
the higher priced package. If a manufacturer 
would have his goods on sale in many of the drug 
and grocery chains, and in the five-and-ten cent 
chains, there seems to be no alternative for the 
ten cent package. Overhead, profit, and other 
factors must of necessity be adapted to the cir- 
cumstances. The ten cent package is apparently 
the key which opens the door to a large retail 
market. It is apparently a case of using this key 
or facing a locked door as far as this particular 
market is concerned. 
There are innumerable other considerations 


D': the ten-cent package pay the manufac- 





Pay the Manufacturer? 


for the manufacturer who is contemplating the 
ten-cent package. Present day conditions of 
business and employment are pointed out. Says 
one manufacturer: “If there ever was a ten-cent 
market or a ten-cent buying complex, we believe 
that it is more manifest at this time than ever be- 
fore.” Of course, this is true today. Will it be 
the case a year from now? Immediate considera- 
tions cannot be considered alone. In looking at 
this phase of the subject, let it be known that the 
general business of the average five-and- 
ten chain has lost less ground by far than the 
average run of retail establishments. When the 
five-and-ten idea was originated some years ago, 
failure was freely predicted for it on the ground 
that five and ten cent items could not be produced 
and marketed in sufficient number and at suf- 
ficient profit to make it pay. As events proved, 
these predictions were wrong as far as the retail 
chains were concerned. Judging from the num- 
ber of manufacturers of all sorts of commodities 
who are fighting continuously for the business 
of these very chains, there must likewise be a 
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profit for the manufacturer as well. Or why 


would he want the business? 


ROM the angle of the manufacturer, it has 

been pointed out by advocates of the ten-cent 
package that the number of retail outlets is 
widened and accounts on the books increase—an 
increase in volume with no appreciable increase 
in overhead. Widened outlets mean more cus- 
tomers for a product and more people demanding 
it in all package sizes as a result of their intro- 
duction to it originally in a ten cent size. The 
point is made that a dime will be spent readily 
to try out a new product where the same pur- 
chaser would not spend twenty-five or fifty cents, 
and might thus never have an opportunity to try 
the product and become a customer. In short, it 
gives an opportunity to make sales which other- 
wise would be lost. All these are not new argu- 
ments, but they are some of the arguments which 
the manufacturer contemplating the ten-cent field 
must think over. 

Considering the matter from the point of view 
of the manufacturer of widely advertised, 
branded goods, the advocates of the ten-cent pack- 
age hold that there is a very close hook-up be- 
tween the ten-cent display and the advertising of 
the manufacturer. It places these standard rec- 
ognized products before the eyes of millions in 
thousands of chain stores where they might not 
ever be seen if the small size were not marketed. 
They make it possible for the retail purchaser to 





secure the advertised article even though the 
amount of money which it is desired to spend at 
one time is only ten cents. 

Among the manufacturers of soaps, tooth 
paste, shaving creams, shampoos, and similar 
items, millions of dollars are spent annually in 
free sampling by various methods—house to 
house, in retail stores, and by direct mail coupons. 
The ten-cent package represents sampling of a 
similar type, it is held, without the entire expense 
being charged to advertising. It represents ef- 
fective sampling at a profit in a manner which 
will receive greater consideration by the pur- 
chaser than if the product were merely hand in 
free-of-charge in a house-to-house distribution. 
The fear of a string attached and the suspicion of 
worthlessness of something altogether “free’’ is 
ingrained in the mind of the average American 
housewife. 


HE type of product suitable for the ten cent 
size is naturally important. It does not take 
much brain power to realize that a regular retail 
item which sells for 75c. to $2.00 for a six or eight 
ounce bottle, has little chance of breaking into the 
five-and-ten trade under the same name and label. 
There is a limit below which the size of the pack- 
age cannot go, and if the price of the regular size 
will not permit of the ten-cent size, change of 
name and label is the alternative. Certain drug 
products, proprietary medicines and cosmetics fre- 
quently have too high a regular retail price to 


EERERERS 


Reaching out for the ten-cent trade. Special ten- 

cent display counter of Colgate-Palmolive-Peet 

soaps, shaving soaps, tooth paste, etc. Counter 
made by the American Can Co. 
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make a ten-cent size feasible. Manufacturers of 
some of them would not want a ten-cent distribu- 
tion if they could get it, for obvious reasons. 
Soaps, liquid soaps, disinfectants, shampoos, 
polishes, lotions, and the like seem to be well 
adapted for this field as the ever-increasing num- 
ber of items in these classes on display in the 
five-and-ten chains will bear witness. 

Where the regular item sells for twenty-five up 
to fifty cents, the question of package is naturally 
extremely important. Its size and cost mean the 
difference between profit and loss. In some cases, 
it is noted that manufacturers give a larger bot- 
tle, can, or jar proportionately for ten cents than 
they do in the regular sizes. This is of course 
the result of the competitive situation and again 
raises the question of costs and profit. Cost of 
putting a thousand eight ounce bottles through 
the production line is quite apparently not twice 
as great as for an equal number of four ounce 
bottles. Nevertheless, there seems to be no sound 
reason why a manufacturer cannot, if he chooses, 
accept a smaller margin of profit in order to open 
up and maintain a ten-cent line. 

Although some of the chain stores pay up to 
$24 per gross for some “leaders,” the average 
cost to them of their ten cent items delivered to 
their stores is around $7. The range of price is 
from $4 up to $10 per gross for the usual run of 
items. At a price of five cents or six cents de- 
livered, the type and cost of the product deter- 
mines the feasibility of going after this business. 
Without a doubt, the container and closure are 
the most expensive part of the item, but at the 
same time, they are the most important part 
from the display and merchandising angle. 


NE of the peculiarities of the ten-cent line is 
the product which ordinarily sells for less 
than ten cents in the regular run of retail stores. 
This is the case with the well known toilet soaps 
which are priced at ten cents, but usually sell re- 
tail for three-for-a-quarter or less. The same 
cake ordinarily commands a flat ten cent price in 
the chain five-and-ten store, although a few man- 
ufacturers have put out five-cents tablets for this 
trade which are proportionately larger in com- 
parison to the price than the regular tablet size. 
To get back to the items packaged in bottles, 
tubes, cans and jars, especially those items in the 
soap, shampoo, polish, and disinfectant classes, 
there seems to be a field worth cultivating in the 
ten-cent size. Quite frankly, the independent re- 
tailer does not look with favor upon the ten-cent 
chain store package. Why should he? It is tak- 
ing away business on identical items, he believes. 
which should come to him. This, however, is a 
debatable question. Some manufacturers, with 


this in mind, are making capital to the retailer of 











Uniformity of container and closure. A complete ten-cent 
line of shampoo, cleaning fluid, hand lotion, antiseptic, 
etc. for the chain store trade to meet the “‘ten-cent buying 
complex’’. Photo courtesy Anchor Cap and Closure Corp. 


the fact that they do not produce a ten-cent size 
for the chain store trade. 

In the sale of insecticides, both powders and 
liquid sprays, the question of the ten cent size 
has received considerable attention from some 
manufacturers. The apparent success of a few 
manufacturers in the sale of their fly spray 
through the five-and-ten cent stores has naturally 
raised the question of whether other manufac- 
turers can also pursue the same course at a profit. 
The consensus of opinion as it has been expressed 
to a representative of Soap is that a good quality 
spray cannot be made and sold for this trade. 
Based on pyrethrum at 20c. or thereabouts, petro- 
leum distillate at 10c., perfume at 10c., per gallon 
of spray, allowing ordinary cost of making and 
process losses, the minimum cost is fifty cents per 
gallon for a finished product. This is over 3c. 
for a four-ounce package (the size usually sold in 
the five-and-ten chains) without cost of can, bot- 
tle, closure, filling, shipping cases, freight, etc. 
Insect powders and fluoride powders in glass or 
tin, however, seem to be altogether feasible for 
the ten-cent trade. 

For increasing the distribution of dis- 
infectants, polishes, shampoos, lotions, anti- 
septics, glycerin, cleaning fluids -nd related prod- 
ucts, the ten-cent size does seem a logical means 
of opening up a new channel, esvecially right at 
this time when the smaller package is receiving 
the call in the majority of retail sales. 

a ers 

Mr. and Mrs. Samuel Cummings announce the 
birth of a daughter, Roberta Kay. cn Saturday, 
June 27. Mr. Cummings is president of the Pylam 
Products Company, New York, manufacturers of 
colors for soap and sanitary products. 
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FoR YOUR PRIVATE LABEL 





‘SOLVAY FLUF 


(Trade Mark Registered) 


Fluf makes an ideal cleanser to add to your 
line of products because it produces the largest 
package with the lightest weight. Fluf is an 
extra light soda ash made especially fluffy, bulky 

and light by a process exclusive 


a with Solvay. uF 

















, § SOLVAY j\# 7 ~~ SOLVAY ‘Nv 














Super Cleanser Snowflake Crystals 
(Trade Mark Registered) (Trade Mark Registered) 

This ideal cleaner and cleanser for Pure white, crystalline, immediately 
general cleaning is efficient, effective and and entirely soluble, Solvay Snowflake 
entirely soluble in water. Super Cleanser Crystals is an excellent water softener 
contains no harmful ingredients nor inac- and effective soap saver. Perfect solubil- 
tive filler. It is all active cleanser. Solvay | - ity enables this mild cleanser to do its 
Super Cleanser is good enough to beat work without leaving a residue. Snow- 

competition and can be sold at a flake Crystals also makes the most 

| profitable price. S perfect base for both salts. A 








pur Solvay quality into your packages and 
get more out of your private label trade. Write 


today for prices and booklet SC7. 


SOLVAY SALES CORPORATION 


Alkalies and Chemical Products Manufactured by 
The Solvay Process Company 


61 BROADWAY NEW YORK CITY 




















PRODUCTS 


Say you saw it in SOAP! 

















Production of Fats and Oils 
Decreased in 1930 


American Output and Imports Dropped and Stocks 
Increased, According to Census Bureau Summary 


RODUCTION, importation, and consump- 
tion of animal, vegetable and fish oils and 

fats in the United States showed a decline in 
1930 compared with previous years, while stocks 
on hand showed a material increase during the 
period, according to the annual summary of the 
Bureau of the Census of the Department of Com- 
merce. The report, which carries complete statis- 
tical tables for all the oils and fats, states in part 
as follows: 

“The statistics in this report relate to fac- 
tory production, factory consumption, and 
factory and warehouse stocks. Three gen- 
eral classes of factories are canvassed for 
the data: (1) The producers of animals and 
vegetable fats and oils, including expressers, 
extractors, renderers, and reclaimers; (2) the 
consumers of fats and oils in the production 
of other fat and oil products, or products of 
which fats or oils form a constituent part, em- 
bracing primarily refiners, mixers, compounders, 
and the like, and secondarily manufacturers of 
varnish, soap, oilcloth, linoleum, etc.; and (3) 
manufacturers of tin plate, textiles, and leather, 
which products do not themselves contain or re- 
tain any considerable portion of the fats and oils 
used as agents in their manufacture. 

The scope of these statistics might be further 
defined by describing it in a negative way. The 
figures of production do not include those con- 
siderable quantities of lard, tallow, and grease 
produced in the households, on the farms, and by 
the smaller local butcheries and meat markets. 
The figures of consumption do not include the 
quantities used either for culinary purposes by 
households, hotels, and bakeries, or by local 
painters, contractors, etc., or for lubrication pur- 
poses of any kind. The figures of stocks do not 
include any in the hands of householders, local 
tradesmen, retailers, wholesalers, or jobbers, ex- 
cept such as may be held in public warehouses. 
However, because importers and exporters some- 
times hold considerable quantities of these com- 
modities, data as to stocks are collected from that 
class of dealers. 
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The limitations of the statistics as indicated 
above must be borne in mind in any analysis 
of them. In addition, consideration should be 
given to the fact that the schedule used in col- 
lecting the data carries more than 60 items, 
some of which are so closely related in nature 
and use as to lead to some confusion of terms 
by those furnishing the data. A_ striking 
illustration of this condition is found in ‘“Tank- 
age grease.” It seems to be the practice of most 
producers of grease to report under this heading 
all the production from certain classes of ma- 
terials by whatever process obtained, and it is 
evident from the small amount of this grease re- 
ported as consumed that those who purchase it 
for consumption classify it specially as inedible 
tallow, yellow grease, brown grease, or merely 
grease. The production of bone grease also is 
much larger than the consumption reported, in- 
dicating that it is probably classified as tallow or 
yellow grease by consumers. There is doubtless 
some confusion also between hydrogenated wils 
and vegetable stearin; between the crude and the 
refined of any of the oils for which data for both 
kinds are asked; and between neutral and other 
edible lard. 

Another factor operating to affect the sta- 
tistics is the practice of some establishments of 
furnishing data for only the final products of 
rapidly successive processes of manufacture. 
This is due probably to the difficulty of determin- 
ing accurately the quantities of the intermediate 
products made and consumed in a practically con- 
tinuous process. Consequently, the figures for 
production and consumption of such commodities 
as vegetable oil foods, fatty acids, acidulated soap 
stocks, and, to some extent, other intermediate 
products fall short of the facts. But as they do 
represent in a qualified sense a net production 
and consumption during the periods covered they 
carry a certain statistical value. In this connec- 
tion it should be stated that the figures for pro- 
duction of crude glycerin presumably represent 
the entire primary production of glycerin in this 
country. Those producers of crude glycerin who 
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also do refining furnish sufficient data to make 
this possible. It is probable, therefore, that the 
production figures of chemically pure glycerin are 
also complete, but it is possible that the figures 
for the production and consumption of dynamite 
glycerin are somewhat below the facts for the 
reason stated at the beginning of this paragraph. 
. Table 1 is an index of the supply and distri- 
bution of three general classes of fats and oils as 
a whole. The quantities are shown in millions of 
pounds and the balancing item under the caption 
“Other consumption” represents the quantities 
used in homes, hotels, etc., and that consumed by 
the trades and those classes of factories not in- 
cluded in the scope of this inquiry as set forth in 
paragraphs one and two of the introduction. 


Vegetable Oils 


HE total supply of vegetable oils in 1930 was 

4,810 million pounds as compared with 5,077 
million pounds in 1929 and 4,660 million in 1928. 
The year 1930 started with 105 million pounds 
more stocks than 1929 and 31 million less than 
1928. The production in 1930, however, was 232 
million less than in 1929 and 17 million less than 
in 1928, while the imports during 1930 were 140 
million less than during 1929 but 198 million 
more than during 1928. 

Although the total primary factory production 
of vegetable oils in 1930 shows a loss of 232 
million pounds as compared with the production 
in 1929 only three of the individual oils con- 
tributed to the decrease. Linseed oil shows a loss 
of 247 million; castor oil, 29 million; and corn 
oil, 13 million, a total of 289 million. Against 
these losses cottonseed oil showed a gain of 32 
million; peanut oil, 9 million; soybean oil, 3 
million; olive and palm-kernel oils, 1 million each, 
and “Other vegetable oils” 11 million, a total of 
57 million. To the total production, “Other 
vegetable oils,” 23,716,896 pounds, sesame oil con- 
tributed 21,993,134 pounds. So striking has been 
the increased activity in the production of this oil 


that, in the future separate statistics will be 
shown for it in the regular quarterly reports. 

Of the 140 million decrease in total imports 
of vegetable oils in 1930, as compared with 1929, 
sesame oil shows a loss of 11 million, which 
equals practically its increase in production. Four 
oils show a gross increase of 61 million pounds, 
viz., palm oil, 26 million; sulphur olive oil, 17 
million; peanut oil, 12 million; and China wood 
oil, 6 million. The greater part of the peanut oil 
imported was either exported to Canada or held 
for export at the end of the year. The gross de- 
crease in imports was 201 million pounds which, 
in addition to the 11 million shown by sesame oil, 
was distributed as follows: Coconut oil, 94 
million; palm kernel, 31 million; soybean, 11 mil- 
lion; linseed oil, 8 million; edible olive oil and 
vegetable tallow, 4 million each; rapeseed oil and 
inedible olive oil, 3 million each; vegetable wax, 
2 million; and miscellaneous vegetable oils not 
specified, 30 million. 

Distribution.—By the end of 1930 total stocks 
of vegetable oils as a whole showed an increase 
of 31 million pounds over the beginning of the 
year, exports a decrease of 14 million pounds as 
compared with 1929, and potential consumption, 
arrived at by deduction, a decrease of 284 million. 
The factory consumption for the year as reported 
by those establishments within the scope of this 
inquiry was 2,960 million pounds, compared with 
3,077 million in 1929 and 2,864 million in 1928. 
The balancing item under the caption “Other con- 
sumption” really represents the trade movement 
toward those consumers not canvassed as stated 
in the introduction. This figure was 669 million 
for 1930, 836 million for 1929, and 712 million 
for 1928. 


Animal Fats 


E ingen total supply of edible animal fats exclu- 

sive of oleo stock and the production and 
stocks of householders, bakers, meat markets, and 
wholesale and retail dealers, for which no data 





TABLE 1.—SUPPLY AND DISTRIBUTION OF ANIMAL AND VEGETABLE FATS AND OILS FOR THE 
CALENDAR YEARS 1928 TO 1930 


Vegetable Oils-——— 





1930 1929 1928 
Supply : 
Ee cine omnis awk 4,810 5,077 4,660 
Stocks at beginning of year ..... 1,074 969 1,105 
Primary factory production ..... 2,719 2,951 2,736 
RES L E  e ee 1,017 1,157 819 
Distribution 

IE RRs oa ore 9 6 405 Ws '0s ok 6 4,810 5,077 4,660 
Stocks at end of year ........... 1,105 1,074 969 
NE aS cw Guns 4906.40.53. 94/00 76 90 115 
Potential consumption® .......... 8,629 3,913 3,576 
Factory consumption® ....... 2,960 3,077 2,864 
Other consumption‘ ......... 669 836 712 


1 Does not include oleo stock, for which no data were collected. 
2 Tota! supply minus exports during year and stocks at end of year. 


s Amount of refined vegetable oils produced was deducted from tot: 


4 Potential consumption minus factory consumption. 


— Edible Animal Fats' — Fish Oils 
1930 1929 1928 1930 1929 1928 
Millions of pounds 








1,721 1,985 1,965 396 342 316 
77 82 57 118 91 96 
1,643 1,901 1,894 111 116 86 
1 2 14 167 135 134 
1,721 1,985 1,965 396 342 316 
50 77 82 198 118 91 
662 852 787 2 1 2 
1,009 1,056 1,096 196 223 223 
68 74 74 165 188 206 
941 982 1,022 31 35 17 


il factory consumption of all kinds. 
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were collected, was 1,721 million pounds in 1930, 
1,985 million in 1929, and 1,965 in 1928. Deduct- 
ing from these amounts the sum of the stocks held 
over and the exports for each year, the potential 
consumption for 1930, 1929, and 1928 is respec- 
tively 1,009 million, 1,056 million, and 1,096 
million. The reported factory consumption, 
used principally in the manufacture of lard 
and butter’ substitutes, was 68 million 
pounds in 1930 and 74 million in both 1929 and 
1928, indicating a domestic trade absorption of 
941 millions in 1930, 982 millions in 1929, and 
1,022 millions in 1928. To arrive at a conception 
of the enormous quantities of factory produced 
animal and vegetable fats and oils consumed 
yearly by the American people for culinary pur- 
poses, the domestic consumption of lard substi- 
tutes should also be considered. An analysis of 
the supply and distribution of the commodities 
falling under this designation indicates that the 
consumption in 1930 was 1,206 million pounds as 
compared with 1,208 million in 1929 and 1,134 
million in 1928. 


Fish Oils 


tog total supply of fish and marine animal] oils 
in 1930 was 396 million pounds, a gain of 54 
million over 1929 and 80 million over 1928. All 
items of supply were much heavier in 1930 than 
in either of the other two years shown in the 
table with the exception of production in 1929 
which was 5 million pounds more than in 1930. 

Of the 167 million pounds of these oils im- 
ported in 1930 whale oil, cod oil, and cod-liver oil 
represented almost 112 million. The remaining 
55 million designated merely as “Other fish oils” 
includes almost 29 million of “Herring, men- 
haden, and sod oils’ but leaves over 26 million 
unclassified. This condition makes it impossible 
to determine the actual supply of the individual 
oils listed in Tables 2 and 3. 

The total stock of fish oils at the end of 1930 
was 198 million pounds, which is larger than the 
carryover from 1929 by 80 million, and from 
1928 by 107 million. The indicated domestic con- 
sumption during 1930 was 196 million pounds as 
compared with 223 million for both 1929 and 
1928. 

Editor’s Note: Copies of the complete bulletin 
(28 pages) covering the statistics on oil and fat 
production, import, export, and consumption, may 
be secured from the Superintendent of Docu- 
ments, Government Printing Office, Washington, 
D. C., at five cents per copy. 

a 





New members of the Drug, Chemical and 
Allied Section of the New York Board of Trade 
include Ungerer & Co., John Powell & Co. and 
American Can Co. 


*‘Apex”” Soap Protest Overruled 

First Assistant Commissioner of Patents 
William A. Kinnan has ruled that no confusion re- 
sults from the use of the word “Apex” as a trade 
mark by both manufacturers of soap and soap 
powders, and the manufacturer of a dry cleaner. 
This ruling was handed down in the granting of 
a motion made by the Apex Motor Fuel Company 
to dissolve “interferences” by the Apex Soap and 
Sanitary Corporation and the Apex Electrical 
Manufacturing Company. The former applied 
for use of the word “Apex” on a dry cleaner, 
while the latter two firms sought to register it as 
a mark for soap and soap powder. 

In asking that the protest of the two soap man- 
ufacturers be thrown out the motor fuel company 
pointed out that it was permitted to register the 
word “apex” as a trade mark despite the prior 
registration of the word and a protest by the Cafico 
Chemical Company, a soap manufacturer, and the 
patent office was in no position to reverse that 
prior ruling. The theory at that time, according 
to the petition, was that there was “no interfer- 
ence in fact” if the mark was used on goods of 
such different descriptive properties. At that 
time the protest of the Apex Electrical Manufac- 
turing Company, which firm claimed prior use 
of the mark on cleaners and machinery was swept 
aside for the same reason. 

“In view of the history of the grant of the 
registration to the Apex Motor Fuel Company 
over the registration of the Cafico Chemical Com- 
pany and the failure of the Apex Soap and Sani- 
tary Corporation, which claims to be the suc- 
cessor in business of the Cafico Chemical Com- 
pany, to file opposition to the registration of the 
Apex Motor Fuel Company or to file cancellation 
proceedings, it is thought proper to adhere to the 
previous holding of the examiner, made in allow- 
ing the registration to the Apex Motor Fuel Com- 
pany, that soap and soap powder are goods of dif- 
ferent descriptive properties from dry cleaners.” 
This ruling by the assistant commission of 
patents confirms a decree of the Examiner of 
Trade Marks. 

———— 


Pylam Products Company, New York, manu- 
facturers of colors for soaps and para products, 
has just issued a new price list. The list shows 
prices for the complete line which includes colors 
for milled toilet soap, cold process soap, liquid 
soap, shampoos, etc., also for polishes, sweeping 
compounds, toilet preparations and para products. 
The company is also mailing a circular to the 
trade describing methods for getting the most 
value out of colors. It describes the types of colors 
to be used in various products, also the methods 
for using. 
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H-A SOAP MILL 


This 4-roll granite toilet 
soap mill is in A-] shape. 
Latest and largest size 
rolls. 





4 JONES AUTOMATIC 
combination laundry 
and toilet soap presses. 
All complete and in 
perfect condition. 


DRYERS — Two Proctor 
Schwartz Large Roll Soap Chip 
Dryers Complete. 

Three Proctor & Schwartz Soap 
Chip Dryers with five Chilling 


tra headers. 


SOAP MACHINERY 


Special Offerings 


Automatic 








DOPP 
CRUTCHERS 


Sizes from 300 
pounds to 3,000 
pounds. All in 
best condition 
and guaranteed. 














Quality Used Machinery 


You can see NEWMAN equipment in actual 
operation at our Chicago warehouse. 
& SOAP CUTTING TABLES— 


Houchin-Aiken Steel 
Table with self-spreader and ex- 


FILTER PRESSES—Sperry, Per- 
rin & Shriver Cast Iron Filter 
Presses 12”, 18”, 24”, 30” and 36”. 
International and Monopod Fil- 


Wooden Tables with and without ters. 











Rolls. Devine Double Drum 
Vacuum Dryer. 

Proctor & Schwartz Bar Soap 
Dryers. 
Condon & Huber Soap Chip 
Dryers. 

SOAP CRUTCHERS — Houchin- 
Aiken, Dopp & Doll Steam Jack- 
eted Crutchers, 1000 Ib., 1200 Ib., 
1350 1Ib., 1500 Ib., 1800 Ib., 3000 
Ib., 6000 Ib. and 10,000 Ib. 

SOAP PRESSES—Jones, Machin- 
ery Designing, & Ralston Auto- 
matic Presses for toilet and 
laundry soap. Dopp, Crosby & 
Empire Foot Presses. 

Scouring Soap Presses. 

GRINDERS & MIXERS — Day 
Jacketed Marshmallow Mixers, 
Pony Mixers, Talcum Powder 
Mixers, Rouge Mixers, Ointment 
Mill, etc. Schultz O’Neill Mills. 


self-spreader attachments. 

SOAP SLABBER S—Houchin- 
Aiken, Curtis-Davis, Dopp & New- 
man’s Hand and Power Slabbers. 

TOILET SOAP MILLS-, 3, 4, 5 
and 6-roll Granite Soap Mills. 
Houchin-Aiken 4 and 5-roll Steel 
Mills. 

Buhler 3, 4, 5-roll Steel Mills. 

PLODDERS — Hotuchin-Aiken, 
Rutschman & Allbright-Nell 6”, 
8” and 10” Plodders. 

SOAP POWDER MACHINERY 
—Blanchard No. 10-A and No. 14 
Soap Powder Mills. 

Broughton Soap Powder Mixers. 
Wms. Patent Crusher & Pulver- 
izer, 
Sedberry Grinder & 
Pulverizer. 

A-N 5x7 Crystallizing Rolls. 


Crusher, 


VARIOUS OTHER ITEMS— 
Wm. Garrigue Glycerine Evapo- 
rators. 

Steel Soap Frames, 600 Ib., 1000 
Ib., 1200 Ib., 1500 1b., and 1800 
Ib. cap. 

Automatic Soap Wrapping Ma- 
chines. 
Steel, 
Kettles. 
Soap Remelters, Tube Fillers. 
Filling and Weighing Machines. 
Pneumatic Scale Corp. Can Fill 
ing Machine for cleansers, etc. 
Brass Soap Dies for foot and aut. 
Presses. 

Soap Chippers, 
Amalgamators. 
Soap Racks, Bottle Filling and 
Capping Machines. Talcum Can 
Crimpers, etc. 


Copper and Aluminum 


Scales, Motors, 


Send us a list of your surplus equipment—We 


buy single items or complete plants. 


Also makers of a new line of soap machinery. Get our complete list and prices on this new equip- 


ment! 


All used machinery is sold as absolutely guaranteed in first class working condition. 


thing listed here is ready for immediate shipment. 


Every- 


NEWMAN TALLOW & SOAP MACHINERY CO. 


1051 WEST 35TH STREET 
CHICAGO, ILL. 


Our Forty Years of Soap Experience can help solve your Soap Problems 


Say you saw it in SOAP! 

















Rosin Prices Reach New Low Level 


URING the past month, the naval stores in- 
dustry has found itself face to face with the 
worst situation it has encountered for many 
years. The practical collapse of the Gum Turpen- 
tine and Rosin Marketing Association has weak- 
ened the already flimsy understructure of the 
market, causing further substantial reductions in 
spot quotations. The range from grade B to 
grade M is now from $4.20 to $5.15 bbl., with 
WG quoted at $6.75 and WW at $7.10. Stocks 
in Southern ports stand at record high levels and 
there seems to be little prospect this year of a re- 
duction in the excessive production which is the 
underlying cause of the collapse of the rosin 
market. 

The present situation in rosin can be traced 
back to last spring when the rosin marketing as- 
sociation borrowed $2,000,000 from the Inter- 
mediate Credit Bank of Columbia, S. C., under 
the farm loan arrangement. Security for the 
loan included 300,000 barrels of rosin. The 
sharply lowered value of rosin since that time has 
cut the equity of the association in this security 
down to practically nothing. Its inability to raise 
additional security in the face of the bank’s de- 
mands has forced a cessation of operations. Fear 
that title in the rosin might pass to the Columbia 
bank and that the heavy stocks might be thrown 
abruptly on the market to protect the bank’s in- 
terests, have caused further cuts in rosin quota- 
tions over the past month. The fact that inde- 
rendent producers have been doing business at 
prices widely divergent from the scale announced 
by the marketing association has further com- 
plicated the situation and added to the uncer- 
tainty. 

A few more recent developments have some- 
what modified the seriousness of the situation. 
Reports from Jacksonville, Fla., state that ex- 
tended credits have been granted the marketing 
association by the Federal Intermediate Credit 
Bank of Columbia, which has agreed to support 
the association for an indefinite period of time. 
Thus it seems probable that the association will 
be able to market its stocks in an orderly manner. 
This report has served to stabilize the market 
slightly above the low levels reached in the drop. 
The attractive prices have prompted rather heavy 
buying by domestic users and for export. A re- 
duction in stocks might be expected were it not 
for the heavy arrivals which continue to come it. 
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4 Price of Grade H 
GUM ROSIN 


dollars per barrel 








2 New York 


























Jan. '29 Jul. Jane '30 Jul. Jane ‘31 AUS 


Receipts and stocks of gum rosin at Savannah, 
Jacksonville and Pensacola, as published in the 
Savannah Weekly Naval Stores Review of July 
11 were as follows: 


1931 1930 1929 
Receipts trom April 
I te Je 8.....5. 


Stocks July 9....... 


432,076 443,842 443,032 
453,093 214,151 146,679 


Receipts indicate that production to date this sea- 
son is only slightly less than for the previous two 
seasons, although it had previously been reported 
that production would be substantially reduced 
this season. The growing stocks reflect the in- 
ability of a depressed market to continue to ab- 
sorb an overproduction. 

Wood rosin prices have also dropped in sym- 
pathy with the cut in gum rosin prices, although 
producers of wood rosin are by no means faced 
with the same situation which confronts the gum 
rosin producers. Their production is controlled 
and even in times such as these, is marketed in 
an orderly fashion. 

O——_ 


Pepsodent Company is building a $500,000 
plant in the clearing industrial district of Chi- 
cago. Manufacture of tooth paste now carried on 
at plant No. 1 and of Pepsodent antiseptic at 
plant No. 2 will be moved to the new plant as soon 
as it is completed. 

——0 








F. H. Leonhardt, vice-president of Fritzsche 
Bros., New York, left the city late in July for a 
six weeks’ vacation at his summer home in Becket, 


Mass. 





| 
| 
| 
| 
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Many years of intensive research and 
concentration have enabled us to pro- 
duce unexcelled perfume bases for 
application in any grade of soap, no 
matter what its selling price. 


To meet the demands for individuality 
and character, we have now available 





perfume bases ranging in aroma from the 
subtle sweetness of Narcissus and the 
pungent, bracing odor of Pine to the 
modern smartness of Chypre. 





Perfume Bases for:— Permit us to supply a personal, individual 

TOILET SOAPS solution of your soap perfume problem. 

LIQUID SOAPS & Samples embodying our recommen- 

SOAP POWDERS dations will follow promptly after 

HAND SOAPS submission. 

FRITZSCHE BROTHERS, Inc. 
PARFUMERIES DE SEILLANS 78-84 BEEKMAN ST. eas cel ana 7 

Seillans, France New York, N. y, Militz, (near Leipzig) Germany 
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RICES of stocks of soap, chemical insecticide, 
and allied companies as quoted on the New 
York Stock Exchange, Curb Exchange, other ex- 
changes and over-the-counter are given in the 
following table. This table of prices is compiled 
monthly for Soap by a representative of one of 
the oldest and best-known brokerage houses in 
New York. 
High Low Julyl Aug.1 
1931 1931 1931 1931 
Allied Chem..... 18234, 10234, 12934, 107 
Am. Agric. of Del. 29%, 11% 18% 18% 
Amer. Cyan. “B”. 1234, 614 814 714, 
Armour of Ill. “A” 414 1144 21% 1% 


Bon Ami “A”.... 6614 60 60 62 
ee yaa vis 6% 5g 6% 8 
Colgate, P. P.... 50144 40 45 443), 
Corn Pred. ...... 865, 553%, 75 6414 
EE Ee 18 G% ...; T, 
Dow Chem. ..... 5114, 3414 44 411% 
Drug, Inc....... 78%, 611%, T1114 T4% 
ee 107 71 904% 87 
Glidden ........ 1614 73/, 1014 93/, 
Gold Dust ...... 421, 21 3034, 273% 
SE ods sbn04 76 38 62 56 
ee 13 9 914 914 
Intl. Agric...... 54, 1% 2 2 
Lehn & Fink.... 3434 225% 26 2614, 
Mathieson ...... 31144 175, 221%, 22 
McKess. & Rob.. 17 Ti, 10%, 91/4, 
Monsanto ....... 28 1814 2334 27 
Newport “A” ... 53 41 41 51 
Proct. & Gamb... 71144 56 65 64 
Shell Union ..... 1014, 4% T3. 5% 
Sher. Will. ..... 6814 52 60 62 
Simeiaiy . 62.5 15% 64 105% #$£=10% 
S. O. of Cal. .... 515% 3114 £3734, 361% 
S. O. of Ind. .... 38144 191g 271, 241% 
a. ©. 06 Hd..... 52144, +3054 39 3714 
S. O. of Ohio..... 62%4 35 43%, 43 
Swift & Co...... 3032 244, 2614 26 
Union Carb. ..... 72 431, 53814, 49 
Westvaco ....... 40 18 265%, 19 
Wilson & Co..... 4 114 2 2 
ee ee 


George Y. Frankle has been made sales man- 
ager of Swann Chemical Co., succeeding Robert 
S. Weatherly who becomes vice-president of 
Swann Chemical Co. Mr. Frankle served seven- 
teen years with Grasselli Chemical Co., starting 
at the Gadsden, Alabama, plant in 1914. Since 
1927 he has been directing sales in the Birming- 
ham, Alabama, territory. Mr. Weatherly has 
been with Swann for eight years and since 1928 
has been sales manager of the company. 


“Silver Dust” Trade Mark Applied For 


Gold Dust Corporation, New York, filed appli- 
cation early in June for a trademark for a com- 
mon soap and laundry soap in spray form under 
the name of “Silver Dust.” Use of the name is 
claimed since May 29, 1931. The new product 
which is soon to be introduced to the retail mar- 
ket is described as a mild white soap for dishes 
and laundry. The package for “Silver Dust” 
has been designed to link up with the “Gold Dust” 
package which has for many years carried as its 
principal decorative feature a representation of 
two colored boys. The new “Silver Dust” pack- 
age pictures two white girls, against a back- 
ground of soap bubbles. It is understood that 
“Silver Dust’? has been sampled in certain test 
marketing zones although the general sales cam- 
paign has not as yet opened. 


C-P-P First Half 1931 Net $4,003,694. 

Colgate-Palmolive-Peet Co. earned net profits 
of $4,003,694 during the first six months of 1931, 
aS compared with $3,760,625 for the same period 
in the previous year, a gain of 614 per cent. 
Earnings per share on the common stock ad- 
vanced to $1.69 a share as against $1.66 a year ago. 
The advance in earnings on common stock was 
disproportionate to the advance in total net earn- 
ings because of the issuance during the recent 
quarter of an additional $8,000,000 in preferred 
stock. This increased preferred dividend require- 
ments from $439,051 to $626,794. 

During the past six months the company was 
faced with reduced dollar volume of sales, which 
averaged approximately $1,000,000 a month dur- 
ing the corresponding period of 1930. Physical 
volume of sales was up and the company showed 
increased expenses for advertising purposes. The 
company is reaping the benefits of its recent 
acquisition of the Kirkman Co. which was taken 
over last year and which is serving to round out 
the various soap lines offered. 

usin 


Negotiations are reported to have been re- 
sumed for the acquisition of certain divi- 
sions of Newport Co. by E. I. du Pont de 
Nemours & Co. The latter concern is particularly 
interested in acquiring the Newport Chemical 
Works which manufactures dyes, pharmaceuti- 
cals and fine chemicals at its Passaic, N. J., plant. 


————-©) 





A company which has hitherto been using the 
words, “mineral soap,” to describe a water 
softener consisting of trisodium phosphate has 
entered a stipulation with the Federal Trade Com- 
mission agreeing to cease and desist from so 
designating its product. 
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Fire Damages Harris Soap Plant 


Plant of the Harris Soap Co., Buffalo; N. Y., 
was badly damaged by fire early in the morning 
on July 20 as a result of a bolt of lightning 
striking the electric power plant in the building 
and starting the fire. All electric equipment was 
destroyed and considerable damage was done to 
stocks of finished soaps and material in process 
by water. Large stocks of flake soap in storage 
were washed out of the plant by streams of water 
needed to fight the fire. Practically all machinery 
in the building was destroyed or badly damaged. 
Preliminary estimates placed the damage at $30,- 
000 but later figures placed considerably higher 
than this. Reconstruction of the damaged por- 
tions of the plant and installation of new ma- 
chinery was begun immediately after the fire, and 
is progressing rapidly. 

—— | oe 


Fry Brothers in New Plant 

Fry Brothers Co., Cincinnati, manufacturers 
of soaps, and laundry and dry cleaning supplies, 
are now located in their new plant at 1728-1746 
Dana Avenue, Cincinnati. The company which 
heretofore has manufactured soaps only in a lim- 
ited way, has enlarged its soap making operations 
and has put in a complete modern plant for flakes 
and powdered soaps for the laundry, hotel, in- 
stitution, and Government requirements. No re- 
tail brands are being marketed, their trade being 
confined to bulk sales for laundries and dry 
cleaners. 

Fry Brothers & Co. was established in 1896 at 
212 E. 2nd Street, Cincinnati. Subsequent expan- 
sion forced moves to 208 Race Street, 111 East 
Canal Street, and later to 101-109 East Central 
Parkway. On March 25 last, the present loca- 
tion was purchased. Late in June, the company 
moved in and recently manufacturing operations 
were begun. The company was incorporated as 
The Fry Brothers Co. on Jan. 1, 1918. N. L. Fry 

‘is president. 
— 


Form Whale Oil Sales Combine 

Surplus whale oil production for the 1930-31 
season which estimates at Oslo place at 770,000 
barrels, according to Commercial Attache Lund 
at that city, will be sold through a newly formed 
syndicate so that this large quantity of oil will 
not be thrown on the market with depressing 
effect. The oil is in storage in Norway, England, 
Holland, and some at Hamburg. The large 
whaling companies who own the oil have formed 
the sales combine which will have offices located 
at Tonsberg, Norway, in charge of a Mr. Krogh- 
Hansen. It is hoped in this way to market the oil 
gradually at a reasonable price. 


Commons Views English Soap Costs 


English soap prices have come to the attention 
of the House of Commons during the past month, 
says the Editor of the Soap Trade and Perfumery 
Review in a letter to Soap. He states: “The flour- 
ishing state of the British soap industry, to 
which I referred last month, has come to the at- 
tention of the House of Commons. An honour- 
able member desired to know the fall in prices 
of raw materials for the first four months of 
1931, and to what extent such fall had been re- 
flected in prices to consumers. The President 
of the Board of Trade replied that raw material 
prices showed a fall of 35 per cent, of which 8 
per cent had been surrendered to the public. 

“Another honourable member, scandalised at 
this revelation, demanded to know whether legis- 
lation would not be forthcoming to put a stop to 
this iniquitous disparity, and was told that the 
matter would be dealt with by the ‘Consumers 
Council.’ This, however, is at present an in- 
choate body, unlikely, indeed, ever to attain a leg- 
islative existence. Meanwhile household soaps 
have gone down a halfpenny, or half a cent a 
pound from the average price of thirteen cents. 
It is the impression with a large number of the 
people that any reduction in manufacturing costs 
should in all cases be immediately handed over to 
the buyers. They are completely ignorant of the 
fact that the average manufacturer can in most 
cases find a much better use for the surplus in 
renewing worn-out plant, perhaps paying better 
wages, adding to reserves for hard times, etc., 
etc., not to mention bookkeeping difficulties in re- 
gard to fixed contracts, etc. 

“The misbegotten enterprise of Hull in getting 
in some tons of Russian soap has not escaped the 
attention of patriotic citizens. But it appears 
after all that Hull did not buy the Russian soap 
to wash with, so much as to offer an amiable ges- 
ture to the Soviet inviting it to freight Russian 
trading vessels to Hull port instead of London. 
To many people, the original offence of buying 
the soap is completely swallowed up in the enor- 
mity of the offer of the hospitality of a British 
port for ‘dumping’ purposes by the Russians. 
The queer thing about the agitation is that the 
agitators have apparently no objection to sell 
British goods to Russia (due payment being as- 
sured), but most vehemently object to buying 
anything from that country.” 

—_O0———_ 

A patent has been granted for a washing, clean- 
ing and emulsifying agent, composed of alkaline 
phosphates, borates, and alkali ammonium: or 
magnesium salts of organic sulfonic acids, to- 
gether with high molecular weight alcohol. 
French Pat. No. 690,352. 
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bias joint Golf Auxiliary of the Chicago Per- 

fumery, Soap and Extract Association and 
the Chicago Drug and Chemical Association has 
been functioning with undiminished vigor during 
the hot summer months. Both the July and 
August tournaments brought members in un- 
usually large numbers. On July 14, at the 
beautiful course at Twin Orchards, Itasca, 
Illinois, twenty-seven golfers gathered. The final 
scores posted were as follows: Class A: First 
prize, G. M. Van Kirk, of Hazel Atlas Glass Co., 
86-12, net 74; second prize, John Wilhelm, of 
George Lueders & Co., 86-9, net 77; third prize, 
Harry Larson, of Hazel Atlas Glass Co., 86-8, 
net 78. Class B: First prize, Walter Jelly, of 
Walter Jelly & Co., 89-17, net 72; second prize, 
B. F. Zimmer, of Fritzsche Brothers, Inc., 95-17, 
net 78; third prize, Harold Lancaster, of Mar- 
shall Field & Co., 105-26, net 79. Class C: First 
prize, Wm. A. Schutte, of P. R. Dreyer, Inc., 
104-33, net 71; second prize, Frank Robinson, of 
Monsanto Chemical Works, 123-45, net 78; third 
prize, G. F. Pauley, of Monsanto Chemical 
Works, 119-36, net 83. Two Guest Prizes were 
awarded as follows: First, Harry Perrottet, 
88-17, net 77; second, H. Miller, 105-27, net 78. 
The Blind Bogie Prize was won by Al. Stepan, of 
Roessler-Hasslacher Chem. Co., with 97-7, net 90. 
The day closed with a dinner and appropriate 
festivities. 

On August 4 an even larger crowd, of over 
thirty, gathered at Euclid Hills Course. A few new 
names appeared among the winning scores this 
time, which were as follows: Low Net, Class A: 
First prize, Fred Slyder, of the Thermos Com- 
pany, 74-8, net 66 (reverting back to par, 72); 
second prize, A. G. Schneider, of Victor Chemical 
Works, 85-12 net 73; third prize, A. C. Drury, 
85-11, net 74. Class B: First prize, Ray A. 
Morris, of Orbis Products Trading Co., 90-20, 
net 72; second prize, Harry Elwell, of Pennsyl- 
vania Oil Co., 91-18, net 73; third prize, Roy 
Downs, of Owens-Illinois Glass Co., 92-19, net 73. 
Class C: First prize, C. M. Black, of S. B. Penick 
& Co., 107-30, 77. As there were no other con- 
testants in Class C, fourth prizes were awarded 
to fourth place winners in Classes A and B. In 
Class A this prize went to Walter Jelly, of Walter 
Jelly & Co. (promoted from a previous ranking 
in Class B), with 89-15 net 74. In Class B, the 
prize was won by Charles Curtis, of Wilson La- 
boratories, with 97-24, net 73. The Blind Bogie 
competition resulted in a tie between C. A. 
Seguin, of C. A. Seguin Co., and C. Wilhelm, of 

(Turn to Page 111) 


E. T. Drake, Jr., Dead 

Ervin T. Drake, Jr., construction engineer for 
Lever Brothers Co. and for some years previously 
associated with the Houchin-Aiken Co., now the 
Houchin Machinery Co., Hawthorne, N. J., and 
well known among soap makers throughout the 
country, died at Baltimore, Md., on July 27. At 
the time of his death, he held the position of plant 
engineer at the new Hammond, Ind., plant of 
Lever Brothers. 

Mr. Drake was 36 years old and a Harvard 
graduate, Class of 1916. During the world war, 
he was commissioned a captain in the Motor 
Transport Corps of the American Army. Previ- 
ous to America’s entry into the World War, he 
was cited three times for conspicuous bravery 
under fire while on duty with a Red Cross Am- 
lance unit in France, and was awarded the Croix 
de Guerre with palm and stars. 

Charles W. Aiken, formerly associated with 
Ernest Houchin in the Houchin-Aiken Co., was an 
uncle of Mr. Drake. Both descended from Her- 
rick Aiken, inventor of the cog railroad on Mt. 
Washington, and Jonas B. Aiken, who invented 
the first knitting machine to make hosiery by the 
circular needle process. Mr. Drake is survived 
by his widow, formerly Elizabeth K. Lum of 
Chatham, N. J., three sons, Ervin T. 3rd, Charles 
Lum, and Herrick Aiken, his mother, Mrs. Mary 
L. Drake of Franklin, N. H., two sisters and a 
brother. 





O 
P. & G. Acquires Cuban Soap House 

Procter & Gamble Co. has announced success- 
ful completion of arrangements for the purchase 
of the assets of Sabates S en C, Havana, Cuba, 
the largest soap and candle manufacturing con- 
cern in Cuba, and having a history which runs 
over the past seventy-five years. The purchase 
also involves a subsidiary, Perfumeria Thesalia, 
S. A., perfumes and cosmetics. The new organi- 
zation will be known as Sabates S. A., and will be 
headed by Juan Sabates from whom the purchase 
was made. Under the new arrangement it will 
be possible for Procter & Gamble to avoid the 
duty barriers to the expansion of its Cuban sales. 
P. & G. products, as well as the popular Sabates 
line will be manufactured and sold to the Cuban 
market. 





—_—0o 

The New York office of the American Manu- 

facturers of Toilet Articles was moved July 1 to 

10 East 40th street. The new telephone number 
is CAledonia 5-0223. 





Qa 

Toilet soap exports from United States during 
May, 1931, totaled 375,498 lbs. worth $94,502, as 
compared with 759,593 lbs. worth $154,573 in 
May, 1930. 
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When it comes 
to supplying the soapmaker 


with perfume materials, we are in position to furnish 
the highest quality merchandise at interesting prices. 


When Again in the Market for 


Oil Rosemary Spanish 
Oil Thyme Red and White 
Oil Lavender Flowers French 
Oil Vetivert Bourbon and Java 
Oil Geranium Bourbon and African 
Write Us for Prices. 
All Products of 


Bertrand Freres, S. A. 


GRASSE FRANCE 


Sole Representative U. S. and Canada 


P. R. DREYER INC. 


26 CLIFF STREET NEW YORK 
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Agent for 


PAOLO VILARDI H. RAAB & CO. VANILLIN FABRIK 
Reggio Calabria, Italy Roermond, Holland Hamburg, Germany 
Essential Oils Artificial Musks Aromatic Chemicals 
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Lightfoot Schultz Co., Hoboken, N. J., is now 
marketing a new fan shaped de luxe soap com- 
bination package containing five tablets of Savon 
Rare and a cellophane wrapped wash cloth. Box 
and soap to match are available in green, blue, 
pink, and orchid, and in verbena, jasmine, rose and 
sweet pea. The new package sells wholesale for 
$90 per gross boxes. 





————6) 


Stanley Williams, a member of the Chicago dis- 
trict sales staff of Procter & Gamble Co., recently 
completed thirty years service with the company, 
during which time his service was continuous and 
without loss of remuneration for a single day. 





Q--—— 


John T. Stanley & Co., New York, who sold a 
parcel of property on West 30th Street to the 
New York Central Railroad two years ago, va- 
cated the buildings last month and they are now 
being demolished to make way for the new ex- 
tensive freight depot of the railroad. The 
property is located across the street from the 
main Stanley plant and was formerly used as 
stable and garage by the soap company. 


——=—=() 


Charles W. Terwilliger, for many years con- 
nected with the soap department of Armour & 
Co., died early in July in the Swedish Hospital, 
Brooklyn, from appendicitis. He was sixty-two 
years old and long service in the laundry soap in- 
dustry had gained him a wide circle of friends. 








————aaf) 


Procter & Gamble Co. has recently made sev- 
eral changes in its advertising agency representa- 
tion, the “Camay” account going to Pedlar & 
Ryan, Inc., New York, and the “Oxydol” account 
to Erwin, Wasey & Co., New York. 


——0 


Soap imported by Batzer & Co., New York, in 
314 and 1 pound bars and sold for use in dry 
cleaning has been held dutiable at 15 per cent by 
Justice J. McClelland in T. D. 16040, instead of at 
30 per cent as toilet soap. He also upheld the con- 
tention of W. X. Huber Co., Los Angeles, that 
certain soap should be held dutiable at only 15 
per cent. 





ee) ene 


Pine Tree Soap Co., Newport, N. H., has leased 
sales offices at 232 Madison Avenue, New York. 


Al 


Bon Ami Co. and subsidiaries earned net profit 
of $650,943 during the six months ended June 30, 
equal to $3 a share on class A stock and $1.75 a 
share on class B stock. This compares with earn- 
ings last year during the corresponding period of 
$700,467, or $3.25 on class A and $1.87 on class B. 

ee 

Carlton Palmer, president of E. R. Squibb & 
Sons, New York, sailed for Europe on the 
Bremen, July 17, accompanied by Mrs. Palmer. 
0 

Pepsodent Go., Chicago, whose radio broadcast 
program, “Amos ’n’ Andy,” has attained such 
popularity over the past two years, has added 
another radio sketch, “The Rise of the Gold- 
bergs,” to its list of sponsored programs. It is 
heard over an NBC-WEAF network daily except 
Sunday, from 7:45 to 8:00 P. M., E. D. T. 

a | 

Brillo Manufacturing Co. for the six months 
ended June 30 earned a net profit of $160,640 as 
compared with $90,103 in the same period of last 
year. 








John P. Lynch, head of John P. Lynch Co., Los 
Angeles, soap distributors, has been elected presi- 
dent of the Los Angeles Lions Club. 

a 

Bon Ami Co. is reported to be planning devel- 
opment of its feldspar holdings on Chalk Moun- 
tain, near Spruce Pine, S. C. 

Oe 

The new alkali plant which is to be constructed 
by Southern Alkali Corp. at Neuces Bay, near 
Corpus Christi, Texas, will have a two-mile ship 
channel connecting with the open sea so that 
ocean steamers may dock at the plant. The 
$10,000,000 plant will be given over to the manu- 
facture of caustic soda and soda ash from raw ma- 
terials found in that locality. 

c 

At the meeting of the directors of Procter & 
Gamble Co. held July 13 in Cincinnati the follow- 
ing were elected as vice-presidents of the com- 
pany: Stockton Busby, R. K. Brodie and F. M. 
Barnes. 














—0 


Robert Hebert, who is now associated with 
T. G. Cooper & Co., Philadelphia, arrived in New 
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 UNFAILING SERVICE 


Sop-O-zoN No. 7 
















Filler Cap locks 
itself. Opens with 
key furnished. 











Bronze cap 
locked to glass 
globe. 

















Specify 
Clear or Opal 
glass globes. 





One-piece 
construction. 
No loose parts. 







Heavy glass 





globe cemented 
into base. 







Entire Valve may 
be unscrewed with 
special wrench. 





One piece body 
of heavy Bronze. 









Spray of soap Pressure of opera- 
delivered directly Nickel tion is straight 


into palm of hand. Silver. against the wall. 























BOBRICK MANUFACTURING CORPORATION 


Serving only the Soap Manufacturer and Jobber since 1906 


219 Fourth A 113 Garey Street 
NEW YORK CITY LOS ANGELES, CALIF. 
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York, August 8th, on the Staatendam, after a five 
weeks’ business trip to London, Liverpool and the 
Continent. He sailed for Liverpool, July 3rd, on 
the Britannic. 
0 
A plant for the manufacture of a cleaning 
preparation to be used in soap substitutes will be 
erected by K. L. O. O. Manufacturing Co. in Wells- 
ville, N. Y., according to a current report. 








oS 

J. Loughead, Colgate-Palmolive-Peet Co., Ltd., 
Toronto, has been elected a member of the execu- 
tive committee of the Association of Licensed 
Manufacturing Perfumers of Canada. 

OQO—— 

Eugene A. Graham, long a figure in the soap 
trade, died recently, leaving a wife and two sons. 
He was connected for more than forty vears with 
the American Soap and Washoline Co., Cohoes, 
N. Y. 





es ees 

A. C. Drury & Co., Chicago, are to represent P. 
Robertet & Cie., Grasse, France, on the sale of 
their perfuming raw materials in United States. 
The Robertet line includes floral absolutes, con- 
cretes and specialties. 

—_—0 

The Vegetable Oil Products Company, Los 
Angeles, Calif., has appointed the Murray Oil 
Products Company, 17 Battery Place, New York, 
as its exclusive representative in the metropoli- 
tan district of this city and the city of Philadel- 
phia. The company produces a complete line of 
waterwhite and yellow sesame oils. 
0) 

The annual golf tournament of the Oil Trades 
Association of New York will be held at Pelham 
Country Club, Pelham Manor, N. Y., September 
1 according to an announcement by Jos. C. Smith, 
secretary of the association. The date has also 
been announced for the fall banquet which will 
be held at the new Waldorf-Astoria Hotel, Octo- 
ber 5. 











——0 
Three new preducts, “Stomatol” toothpaste and 
mouthwash, and “Shavitol” shaving cream, made 
on Swedish formulae, are being marketed by 
Stomatol Co. of America, Brooklyn. 
—_—0 
Another series of indictments charging sixteen 
companies and thirty-six individuals with con- 
spiracy to violate the national prohibition laws 
has been handed down by a Federal Grand Jury 
in Baltimore. Among those named in the indict- 
ments are: United States Industrial Alcohol Co., 
Filben Chemical Co., I. Sagovitz & Sons, United 
States Industrial Chemical Co. and North Hudson 
Chemical Co. 








Colgate Observes 125th Anniversary 

With the year 1931, Colgate & Co. celebrates 
the completion of its one hundred and twenty- 
fifth year in the soap business. It is now a part 
of the world-wide Colgate-Palmolive-Peet organ- 
ization. It was in 1806 that William Colgate first 
engaged in the manufacture of soap, using as his 
factory a small building in lower New York 





The Founder of the Colgate Business 


located on Dutch street. To his son, Samuel 
Colgate, goes much of the credit for the ultimate 
expansion of the business. He, with admirable 
foresight, moved the plant to Jersey City and 
started a department for the manufacture of 
toilet soap which was later to serve the company 
as a nucleus for its expansion into the perfume 
and toilet goods field. The activities of the com- 
pany expanded under the direction of the Colgate 
family, bringing to the company preeminence in 
the soap and toilet goods field. Early in 1928 
negotiations were begun for the merging of Col- 
gate & Co. with Palmolive-Peet Co. of Chicago. 
The merger was made effective July 1, and Col- 
gate & Co. became part of Colgate-Palmolive-Peet 
Co. Sidney M. Colgate was made chairman of the 
Board of directors of the merged concerns, Russell 
Colgate was made chairman of the finance com- 
mittee and Bayard Colgate became a member of 
the executive committee. C. S. Pearce, president 
of Palmolive-Peet Co., became president of the 
merged companies. The activities of the Colgate 
Company have heen further expanded as a result 
of the consolidation and the Colgate line con- 
tinues to be widely known the world around. 
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SAVE 


with 
DARCO! 


(6). In Carbon Storage and Handling. 


High Density (about 25 Ibs. per cubic foot) means small bulk, 
compact packages and little space required for storing your 


plant supply of DARCO. 


More decolorizing power per pound means still smaller 
demands upon your precious storage space and considerably 
less labor in handling the carbon to and from storage to the 
bleaching kettle. 


This is another good reason for specifying DARCO for the 
purification and decolorization of your oils and fats. 


This Trade-mark On Every Carion 





“IT GOES FURTHER” 


DARCO SALES CORPORATION 
45 East 42nd Street 
New York, N. Y. 


Telephone: Cable Address: 
VAnderbilt 3—1592 DARCOSALE, NEW YORK 
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SOAP CHEMISTS’ SECTION 


(Official Publication, Soap SECTION, American Oil Chemists’ Society) 

















— on Revision of Uniform Methods 


By John J. Vollertsen* 


S chairman of the Uniform Methods and 

Planning Committee we wish to take this 
opportunity of expressing our appreciation to the 
various members of this committee for the co- 
cperation which we have had from them. We 
feel that during the past year committees have 
been handled in a much more efficient manner 
than heretofore and are hoping that a similar 
improvement will be shown by the next com- 
mittee. 

Kreis Test Committee: 


HE Kreis Test Committee has done consider- 

able cooperative work but has not been able 
to obtain consistent check results. Their recom- 
mendation is that the Kreis Test be not incor- 
porated as a method of the society and this recom- 
mendation is approved by the Uniform Methods 
and Planning Committee. 


Referee Board: 


HE Referee Board recommends the continu- 
ance of the check work on the refining of 
crude oils and the reading of colors, and state that 
this work should be enlarged. We approve this 
recommendation and suggest that if possible this 
check work be extended to other than refinery 
laboratories, in a manner similar to that used by 
the Smalley Foundation Committee. 


Sampling Committee: 


AST year the Serbell sampling tube was 
recommended as a tentative sampler and it 
was suggested that they be obtained to determine 
its efficiency in actual commercial use. This was 
done and the committee recommends the adoption 
of this sampling tube as official. This recom- 
mendation has our approval. 
The Committee on Crude Mill Operations made 
no report or recommendations. 


Committee on Petroleum Ether: 


[Pp UBING the recent crushing season a commit- 
tee was appointed to investigate the use of 
solvents for fat extraction. The new specifica- 
tions which they recommend are as follows: 
“The solvent: used should be of the pentane 


* Before American Oil Chemists’ Society, New Orleans. 
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type, containing a minimum amount of iso-pen- 
tance, isc-hexane, and hexane. The following 
specifications would give a product meeting the 
above requirements: 


—not less than 35° C. 
—not over 40° C. 
~—not over 60° C. 
—not less than 50° C. 


Initial boiling temperature 
“ “ “ 

Dry flask end point 
“ “ “ “ 

At least 95% distilling 


under —55° C. 

Not over 85% distilling 
under —40° C. 
Specific gravity at 60° F. —.630 to .675 


Color—water white 

Evaporation residue 

Doctor test—sweet 

Copper strip corrosion 
test 

Unsaturated compounds 


This product would 
following composition: 


—not over .002% by weight 


—non-corrosive 
—trace only permitted 


have approximately the 


TeOsPONEBNE. cis cece 0% to 5% or about 2% 
Normal pentane ........ 10% “ 85% ee “80% 
TSOMOSOHG <oes ce cae ces 5% “ 20% " ° 9% 
Normal hexane .....<++: 5% “ 20% “ _ 9% 


The Uniform Methods and Planning Commit- 
tee approve this recommendation for tentative 
adoption. 

Soap Committee: 


HE Soap Committee made the following rec- 
ommendations, all of which are approved by 
the Uniform Methods and Planning Committee. 

1. That the Detergents Committee continue as at 
present organized until after its report at our 
next fall meeting. 

2. That the Soap Analysis Committee continue 
its cooperative work on developing a method 
for determining unsaponifiable matter in 
filled soaps containing rosin, lanolin, etc., and 
be requested to review and revise the Stand- 
ard Methods of Sampling and Analysis of 
Soap and Soap Products as adopted by the 
American Chemical Society and the American 
Oil Chemists Society. 

3. That the Glyerine Analysis Committee con- 
tinue its cooperative work on the cause of the 
discrepancy between the analysis of glyerine 
by the specific gravity and bichromate method 
on one hand and the acetin method on the 
other as proven by the committee work this 
year. 

(Turn to Page 61) 
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JUSTIN DUPONT 


ARGENTEUIL, FRANCE 


We offer 


PHIXIA 


(Hydroxycitronellal) 


This product, so useful in the art of perfuming, is one of the 
specialties of Justin Dupont. On account of its great instability 
under the influence of reagents, Hydroxycitronellal is difficult 
to obtain in the perfect state of purity demanded for high-class 
perfumery. We have been engaged in this particular manu- 
facture for the last twenty years, and our specialty “PHIXIA” 
is, undoubtedly, one of the best. 


IONANTHEMES 


IONANTHEME BRUTE is a crude body, obtained through 
the action of acid agents on Pseudo Ionone. It has a brown 
color, and a still rough odor, but is very interesting for soap and 
certain very cheap compounds. This product is the raw 
material from which the other Ionanthemes are derived, 
namely :— 


Ionantheme 

Ionantheme 100% 

Ionantheme Alpha 

Ionantheme Alpha Extra Blanche 


Exclusive representative in the United States and Canada 


GEORGE SILVER IMPORT CO. 


461-463 FOURTH AVE. NEW YORK CITY 


OEE OEE IE IE OIE EEE IE IE EYE YE GEE GEX EYE AYE YE YEO YEE 


Beep 


IOI OIE OIE OIE OIE CIEE CIEE ECE EPEC PEE. 
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ON PRODUCTS AND PROCESSES 

















Since the formation of spots in soaps is 
analogous to the temperature increase of olein 
in the Mackey test, both being dependent upon 
oxidation, it has been suggested that it would be 
of benefit to introduce the Mackey test into the 
soap industry for testing the color permanency of 
soaps and fats or their liquid fatty acids during 
oxidation. Seifensieder-Ztg. 58, 291-2 (1931). 
In this connection it is noteworthy that it has 
been recently announced that the material and 
design of the “cage” of the Mackey apparatus 
affect the results obtained in the apparatus. 
Nichrome cages have been suggested. Chimie & 
Industrie Special No. 650 (March, 1931). 

pee ee 

The essential points in design of spray driers 
are said to be atomization of the liquid and the 
course of the hot air current. In one patented 
system the drying chamber is a vertical cylinder, 
the liquid being allowed to fall centrally onto a 
rapidly rotating disc, while the main air feed 
rises in an ascending spiral and thus passes 
transversely across the course of the droplets. 
Subsidiary air feeds assist the atomization and 
the dried powder is collected at the bottom of the 
chamber. It is claimed that this drier yields a 
very uniform product and has a high thermal 
efficiency. Chem. Ztg. 54, 973-5. 

0) 








It is reported that the transparent appearance 
characteristic of milled soaps made from soap 
that has been prepared by sudden chilling and 
cooling in a cooler and drier, can be avoided by 
careful control of the proportions of solid and 
liquid fatty acids in the soap stock. Chem. Eng. 
Min. Rev. 22, 472. 

ae, 

The usual method of determining free alkalinity 
or acidity in soaps by extraction with alcohol is 
said to yield erroneous results, as a determination 
after extracting all free acid with ether still 
showed 0.5 per cent free fatty acids by the alcohol 
method. Chem. Umschau Fette, Oele, Wachse 
Harze 38, 110-2 (1931). 
0 

Russian experimenters claim that soaps con- 
taining castor oil have increased lathering power 
and that their solubility is improved also. Castor 
oil soap resembles coconut oil soap in being but 
slightly hydrolyzed and giving a clear solution in 
cold water. The upper limit of lather is raised by 
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mixing castor oil with hydrogenated vegetable oil 
soap. The admixture of castor oil soap in curd 
soaps to replace liquid oils increases the hardness. 
Maslob. Zhir. Delo, No. 2, 34-5. 


——_—_—_O0——-—— 


The addition of an alkali hydrogen pyrophos- 
phate, a neutral alkali pyrophosphate or ammo- 
nium phosphate to soap powders containing a per- 
borate or other per-salt, with or without the ad- 
dition of soda, is said to counteract the dissocia- 
tion of the per-salts when the powder is dis- 
solved, without affecting the cleansing action of 
the soap. Br. Pat. No. 273,414. 


——0 





The weak point in the determination of un- 
saponifiable matter in fats by the wet method is 
said to be the contamination by soap of whatever 
solvent is used for extracting the unsaponifiable 
matter from the aqueous soap solution. It is pro- 
posed to treat the petroleum ether solution of the 
unsaponifiable matter with anhydrous sodium sul- 
fate instead of washing it with 50 per cent alco- 
hol before evaporating. Chem. Ztg. 55,363 
(1931). 

eee! ) Seen 


In a recently patented soap process, a colloidal 
soap having very active properties is made by 
dissolving a soft soap in an alkaline solution and 
intimately mixing it with marble dust or other 
absorptive substance. The mixture is then beaten 
up at a high speed and successive additions of 
solutions of sodium-containing compounds are 
made. Fr. Pat. No. 700,808. 

_—" 

In a recommended process for the saponifica- 
tion of liquid soaps, boiling in two stages is ad- 
vocated. The difficultly saponifiable fats are boiled 
first; the remainder of the charge is added later, 
and next day enough olein is added to bring the 
alkalinity to 0.1 per cent, after which enough 
softened water to produce the desired concentra- 
tion is added. Seifensieder-Ztg. 58, 340-1 (1931). 


—0 





A greasy powder claimed to be a composition 
for softening and cleansing the skin is prepared 
from, vegetable granules such as coarse corn meal, 
60 to 80 parts, glycerol 7 to 22 parts and soap 11 
to 22 parts. Coloring matter and perfume may. 
be added. U.S. Pat. No. 1,803,159. 
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More and More Soap Manufacturers 
are Turning to 


p Py [ F Munn for Convenience and Profit 
Mi UNN Pale Wood Rosin has two 
W decided attributes. (1) It is Clean ~ 













entirely free of all foreign matter and 
hence capable of making a better soap 
at a decidedly lower cost. 
It has Guaranteed Uniformity. All Munn 
Rosin comes from the same, identical 
source. The treatment is always con- 
stant. And it is all shipped in identical 


metal containers. 















Use Munn and make sure every batch 
of soap has the same fine consistency 
as every other batch. 







Munn Pale Wood Rosin comes to you 
how and when you want it—in non- 

returnable containers. Specify Munn. 
Increase your profits by lowering costs 
and increasing quality. Write for the facts. 











a NAWVAIL 


Address Our Main Office: 75 East 45th St., New York City 


WRES COMPANY, fre. 








Plants: De Quincy, La.—Pensacola, Fla.—Bay Minette, Ala. 
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CONTRACTS AWARDED 








Maryland Chemical Co. was recently awarded 
the contract for 2 barrels of cleaner for division 
for supply, Treasury department, Washington, at 
a price of $3.40. John T. Stanley Co. awarded 
11 barrels of cleaner at 4.5c. lb. and 70 cases 
Chioride of lime at $2.65 case. Continental Mfg. 
Co. awarded 83 barrels sweeping compound at 
90c. cwt. 





——0 

Crystal Soap & Chemical Co., Philadelphia, was 

awarded the contract for 600 gallons of acetone 

at 72c. gal. in a recent bidding at Nansemond 
ordnance depot. 





v 





Ray-Mont Products Co., New York, was 
awarded the contract for 10,000 gals. lard oil for 
Springfield, Mass., armory in a recent bidding. 
The quotation was 43.37c. 

C 

Independent Importing Co., Boston, was 
awarded the contract for a quantity of Lux for 
Boston quartermaster at a price of 19c. in a re- 
cent bidding. Plattsburg Feed & Grocery Co., 
Plattsburg, N. Y., awarded quantity of Rinso at 
19c. Bevier & Co., New York, awarded quantity 
of Pepsodent at 3lc. 

——0 

Beach Soap Co. has been awarded the contract 
to supply the Brooklyn army medical department 
with 36 barrels of powdered soap at a price of 
5.52c. lb. 











o. 
u 


Armour & Co. has been awarded the contract 
for 500,000 lbs. laundry soap for Brooklyn army 
quartermaster at a price of 2.93c. Other bids and 
bidders were as follows: Colgate-Palmolive-Peet 
Co., 3.485c.; J. Eavenson & Son, 4.15c.; General 
Soap Co., 3.08c.; Iowa Soap Co., 3.55c.; Geo. E. 
Marsh Co., 3.33c.; Procter & Gamble Co., 3.24c. ; 
and John T. Stanley Co., 3.667c. 

——— 


Harry J. Mantia, a director of Leghorn Trad- 
ing Co., New York, recently returned from a trip 
to Europe where he conferred with a number of 
the principals represented in the United States by 
his concern. The Leghorn Trading Co. specializes 
in olive oil and olive oil foots and also sells the 
“Spinelli” brand of Messina essential oils pro- 
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duced by Citrus Oils Co. On his return Mr. 
Mantia expressed himself as being optimistic on 
the business outlook both here and abroad. 


Cite California Laundry Owners 


The Federal Trade Commission has instituted 
proceedings against the Southern Laundry Own- 
ers Association and the Los Angeles Laundry 
Owners Association charging the two associa- 
tions with using unfair methods of competition in 
business. The two associations and the members 
are declared to have entered into a conspiracy “to 
fix and establish uniform prices” for performing 
“laundry services for the public and to prevent 
competing laundry owners from performing such 
service at less prices.” It is also charge that they 
have attempted to prevent competing laundries 
from obtaining laundry machinery equipment and 
supplies from manufacturers. 

The specific allegations in the complaint charge 
the Southern California Laundry Owners Asso- 
ciation by using threats of boycott and similar 
coercive methods induced manufacturer of laun- 
dry equipment, machinery and supplies not to sell 
products to firms not members of the associations. 
The association is said to have secured data on 
sales by manufacturers to competing laundries 
and to have persuaded manufacturers to refrain 
from selling to competitors in the future, “except 
on terms and conditions fixed by said respon- 
dents,” which were alleged to be “unfair, dis- 
criminatory and prohibitive.” Several manu- 
facturers are said to have broken or cancelled con- 
tracts to supply equipment to competing laun- 
dries on threats of boycott made by the asso- 
ciation. 

The following are listed as officers of the asso- 
ciation: J. F. Springer, Glendale Laundry, presi- 
dent; Gerald Beck, Softwater Laundry, Long 
Beach, vice president; William Rattry, Beach 
Laundry, Venice, secretary; and G. A. Miller, 
Troy Laundry, Los Angeles, treasurer. Members 
of the executive committee, in addition to the 
officers, are said to be: John Morris, Home Serv- 
ice Company, Los Angeles; J. A. Bryant, High- 
land Laundry, Los Angeles; J. B. Leaman, Ameri- 
can Laundry, Los Angeles; W. L. Stevens, Crown 

(Turn to Page 111) 
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The First Choice » » » >» » 


»>> Of Discriminating Buyers 











It is axiomatic that in the pro- 
duction of soaps of the high- 
est type, materials of equally 
high quality must be used. 
Purit, an imported decoloriz- 
ing carbon, is the first choice 
a of many discriminating 
American buyers. The rea- 
sons for its great favor are 
found in its high decolorizing 
p it | R | | T power, density and filtration 
rate, its low ash and soluble 
content, and a minimum oil- 
retention loss. We are pre- 
pared to furnish the right 
Ww grade for each purpose . . at 
the right price. If you are not 
already one of the regular 
users of PURIT, write for 
samples and prices. A trial 
will convince you. 


Manufactured by 
PURIT COMPANY, LTD. 


Amsterdam, Holland. 


DURKEE FAMOUS FOODS, Inc. 


(Sole Agents in U. S. A.) 


209—14th Street 2670 Elston Ave. 
L. I. CITY, NEW YORK CHICAGO, ILL. 























_——<i _ ~~ 
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RECORD OF TRADE-MARKS 

















The following trade-marks were published in 
the July issues of the Official Gazette of the 
United States Patent Office in compliance with 
Section 6 of the Act of September 20, 1905, as 
amended March 2, 1907. Notice of opposition 
must be filed within thirty days of publication. 
As provided by Section 14, fee of ten dollars must 
accompany each notice of opposition. 


Trade Marks Filed 

Sncball—This in shaded letters describing 
shaving cream. Filed by Snowball Co., St. Louis, 
Sept. 22, 1930. Claims use since Aug. 28, 1930. 

Amerite—This in solid letters describing clean- 
ing compound. Filed by American Chemical 
Works, Covington, Ky., May 7, 1931. Claims use 
since Dec. 1, 1930. 

Camel—This in solid letters describing toilet 
soap. Filed by Iowa Soap Co., Burlington, Iowa, 
May 15, 1931. Claims use since Apr. 15, 1931. 

Amberol—This in outline letters describing 
shampoo. Filed by Stanhope Laboratories, 
Brooklyn, Aug. 8, 1930. Claims use since Mar. 1, 
1922. 

Physcol—This in solid letters describing an- 
tiseptic liquid soap. Filed by Stanhope Labora- 
tories, Brooklyn, Sept. 12, 1930. Claims use since 
June 1, 1923. 

Dormo—This in heavy script describing in- 


secticide. Filed by Miller Products Co., Portland. 
Ore., Mar. 27, 1931. Claims use since June 1, 
1930. 


Colgate—This in solid letters, together with 
words, “Creme Dental Em Fita,” on carton, de- 
scribing dental cream. Filed by Colgate-Palm- 
olive-Peet Co., Chicago, May 1, 1931. Claims use 
since June, 1927. 

Extermarat—This in script with dead rodent 
describing raticide. Filed by Draun Laboratories, 
Baltimore, May 11, 1931. Claims use since Apr. 
1, 1930. 

Monitor—This in solid letters describing in- 
secticide. Filed by Standard Oil Co. of California, 
San Francisco, May 11, 1931. Claims use since 
Apr. 14, 1931. 

Clymocol—This in solid letters describing dis- 


infectant. Filed by Goedrich Chemical Co., Park 
Ridge, N. J., May 16, 1931. Claims use since May 
11, 1931. 


Olivol—This in solid letters with drawing of 
Egyptian woman and vase, describing liquid 
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Filed by Harry Altrogge, Dallas, May 
Claims use since 1930. 


shampoo. 
21, 1981. 

Black Death—This on oval shaped reverse plate 
describing insecticide. Filed by Wigg’s Medicine 
Co., Mobile, Ala., May 21, 1930. Claims use since 
Feb. 7, 1930. 

Purifex—This in solid letters describing dis- 
infectant. Filed by C. B. Dolge Co., Westport, 
Conn., Dec. 29, 1930. Claims use since August, 
1930. 

Regal—This in solid letters describing prepara- 
tion for destroying moth larvae. Filed by Regal 
Products Co., San Francisco, Feb. 19, 1931. 
Claims use since Feb. 19, 1930. 

Sirocco—This in solid letters describing insec- 


ticide. Filed by Sirocco Mfg. Co., La Fargeville, 
N. Y., May 12, 1931. Claims use since Jan. 23, 
1928. 


Milemag—This in solid letters describing tooth 
powder. Filed by Dentalade Co., New York, May 
16, 1931. Claims use since Feb. 2, 1931. 

V-P-O—This in solid letters describing tooth 
powder. Filed by V. P. O. Co. of America, Los 
Angeles, May 18, 1931. Claims use since July 16, 
1930. 

Colgate—This in solid letters with words, 
“Creme Dentifrice,” on carton, describing dental 
cream. Filed by Colgate-Palmolive-Peet Co., Chi- 
cago, May 25, 1931. Claims use since October, 
1929. 

Trim—This in solid letters describing liquid 
cleaner and polish. Filed by Stanco, Inc., New 
York, Sept. 3, 1930. Claims use since Aug. 1, 
1930. 

SeKur—This in solid letters describing clean- 
ing preparation and metal polish. Filed by Se- 
cure-Lab., San Francisco, Apr. 3, 1931. Claims 
use since Mar. 15, 1930. 

Kicky—This in outline letters with drawing of 
woman bending over stove, describing cleansing 
preparation. Filed by Soonite Co., San Francisco, 
Apr. 29, 1931. Claims use since Apr. 25, 1931. 

Mirasol—This in solid letters describing liquid 
dry cleaning soap. Filed by R. R. Street & Co., 
Chicago, May 18, 1931. Claims use since Mar. 30, 
1931. 

Annite—This in solid letters describing soap 
powder for general cleaning. Filed by Quigley 
Co., New York, May 23, 1931. Claims use since 
July 1, 1925. 

WBFC Ray-Dee-O—This in solid letters 
describing disinfectant. Filed by Wagner Bros. 
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Feed Corp., Brooklyn, Apr. 27, 1931. Claims use 
since Mar. 22, 1930. 

Pointer Products—This in solid letters describ- 
ing insecticide. Filed by Protex Corp. of Amer- 
ica, Springfield, Mass., May 9, 1931. Claims use 
since Apr. 1, 1931. 

Good Luck—This in solid letters describing 
soap. Filed by Procter & Gamble Co., Cincinnati, 
Sept. 25, 1930. Claims use since Feb. 21, 1878. 

Road Haze Remover—This in solid letters de- 
scribing auto cleaning compound. Filed by J. A. 
Tumbler Laboratories, Baltimore, Md., Oct. 8, 
1930. Claims use since Apr. 8, 1929. 

Argol—This in solid letters describing cleans- 
ing compound. Filed by Argol Chemicals, Inc., 
Baltimore, Mar. 2, 1931. Claims use since July 
15, 1930. 

Palmolive—This in outline letters on represen- 
tation of cake of soap, describing soap. Filed by 
Colgate-Palmolive-Peet Co., Chicago, Apr. 27, 
1931. Claims use since June, 1890. 

Radiant—This in solid letters describing shoe 
polish. Filed by Midway Chemical Co., Chicago, 
May 14, 1931. Claims use since Apr. 28, 1931. 

Silver Dust—This in outline letters together 

with picture of two small girls on carton, describ- 
ing soap in spray form. Filed by Gold Dust Corp., 
New York, June 4, 1931. Claims use since May 
29, 1931. 
._ Guelo—This in solid letters against geometric 
background describing metal polish. Filed by 
Guerin & Lorimer, New York, June 4, 1931. 
Claims use since May 27, 1931. 

Merlay—tThis in script describing soap. Filed 
by Kresge Department Store Corp., Newark, June 
8, 1931. Claims use since Sept. 1, 1930. 

Algor—This in solid letters describing soap. 
Filed by Gordon-Allen, Ltd., Oakland, Cal., June 
9, 1931. Claims use since February, 1930. 

Lord Chesterfield—This in solid letters describ- 
ing shaving cream. Filed by Viviny Perfumers, 
Inc., West Haven, Conn., June 10, 1931. Claims 
use since May 19, 1931. 

Palmolive—This on reverse plate on carton, to- 
gether with words, “shave cream,” describing 
shaving cream. Filed by Colgate-Palmolive-Peet 
Co., Chicago, June 12, 1931. Claims use since 
May 15, 1931. 

Palmolive—This on reverse plate on carton, to- 
gether with words “Rasier-Creme,” describing 
shaving cream. Filed by Colgate-Palmolive-Peet 
Co., Chicago, June 18, 1931. Claims use since 
January, 1928. 

a 


Trade Marks Granted 


284,608. Soap. Colgate-Palmolive-Peet Co., Chi- 
cago. Filed February 27, 1931. Serial No. 
311,511. Published April 28, 1931. Class 4. 


284,609. Toilet Soap. Colgate-Palmolive-Peet 
Co., Chicago. Filed February 27, 1931. Serial 
No. 311,514. Published April 21, 1931. Class 4. 

284,649. Disinfectant, Stock Dip, Insecticide, 
and Germicide. Albert Wittich and Co., St. Louis. 
Filed August 25, 1928. Serial No. 271,584. Pub- 
lished April 7, 1931. Class 6. 

284,667. Germicide or Disinfectant. Osten 
Chemical Corp., New York. Filed January 17, 
1931. Serial No. 310,064. Published April 7, 
1931. Class 6. 

284,668. Germicide or Disinfectant. Osten 
Chemical Corp., New York. Filed January 17, 
1931. Serial No. 310,065. Published, April 7, 
1931. Class 6. 

284,716. Liquid Soap. Hillyard Chemical Co., 
St. Joseph, Mo. Filed February 12, 1931. Serial 
No. 310,999. Published April 7, 1931. Class 4. 

284,747. Antiseptic Solutions. May Depart- 
ment Stores Co., St. Louis. Filed October 29, 
1930. Serial No. 307,323. Published April 14, 
1931. Class 6. 

284,751. Water Softener. Cudahy Packing 
Co., Chicago. Filed November 15, 1930. Serial 
No. 307,927. Published April 7, 1931. Class 6. 

284,755. Granulated Laundry Soap. Gordon- 
Allen, Ltd., Oakland, Calif. Filed November 29, 
1930. Serial No. 308,438. Published April 21, 
1931. Class 4. 

284,883. Insecticides. Robert C. White Co. 
Philadelphia. Filed February 20, 1931. Serial 
No. 311,296. Published April 28, 1931. Class 6. 

284,898. Insecticide. Moonshine Chemical 
Co., Pittsburgh. Filed February 24, 1931. Serial 
No. 311,393. Published April 28, 1931. Class 6. 

285,013. Tooth Paste, Magdent Laboratories, 
New York. Filed November 2, 1929. Serial No. 
291,940. Published April 28, 1931. Class 6. 

285,029. Moth Repellant. Charles L. R. Rus- 
sell, Brooklyn. Filed February 16, 1931. Serial 
No. 311,112. Published April 21, 1931. Class 6. 

285,047. Insecticides. Larvacide Service Inc., 
New York. Filed March 7, 1931. Serial No. 
311,877. Published April 21, 1931. Class 6. 

285,229. Toilet Soaps. Betts & Mumpeton, 
Inc., New York. Filed May 24, 1929. Serial No. 
284,559. Published July 16, 1929. Class 4. 

285,243. Soap. Colgate-Palmolive-Peet Co., 
Chicago. Filed February 27, 1931. Serial No. 
311,513. Published May 5, 1931. Class 4. 

285,247. Washing Compound. Gardiner Man- 
ufacturing Co., Buffalo. Filed September 16, 
1930. Serial No. 305,751. Published May 5, 1931. 
Class 4. 

285,262. Soap, Washing Powder, and Other 
Cleaning Preparations. Gordon Corp., Berkeley, 
Calif. Filed February 12, 1931. Serial No. 
310,993. Published May 5, 1931. Class 4. 

285,272. Insecticides. Lewy Chemical Co., 
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New York. Filed March 16, 1931. Serial No. 
312,189. Published May 5, 1931. Class 6. 

285,336. Soap. Golden Eagle Soap Co., San 
Francisco. Filed November 15, 1930. Serial No. 
307,943. Published May 19, 1931. Class 4. 

285,337. Metal Cleaning Compounds. Bruce 
Products Corp., Detroit. Filed November 13, 
1930. Serial No. 307,839. Published May 12, 
1931. Class 4. 

285,346. Toilet Soap. Sydney Ross Co., New- 
ark. Filed October 20, 1930. Serial No. 306,966. 
Published May 12, 1931. Class 4. 

285,434. Soap. Fischer’s Surfa-Saver, Inc., 
Cincinnati. Filed March 2, 1931. Serial No. 
311,603. Published May 12, 1931. Class 4. 

285,445. Toilet and Laundry Soaps. Frank 
M. Rinehardt, Badin, N. C. Filed March 9, 1931. 
Serial No. 311,932. Published May 12, 1931. 
Class 4. 

285,482. Laundry Soap. Pequot Soap Works, 
Brooklyn. Filed March 24, 1931. Serial No. 
312,483. Published May 19, 1931. Class 4. 

285,606. Cleaning Compositions as Described, 
Dow Chemical Co., Midland, Mich. Filed July 30, 
1928. Serial No. 270,310. Published May 19, 
1931. Class 4. 

0 


The German soap industry consisted of 625 
plants in 1928, the total production of these plants 
being 456,245 metric tons of soap. Approxi- 
mately 54 per cent of the total output was 
turned out by twenty-five plants. Tallow, palm 
kernel oil and linseed oil are the principal oils 
used by the industry which consumed 209,762 
metric tons of oils and fats in 1928. 
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New Patents 
(Continued from Right Hand Column) 


each other and having at their lower ends feet, 
the upper end of one strip being offset and the 
upper end of the other strip being curved to ex- 
tend outwardly at right angles and to merge into 
an upstanding portion which in turn merges into 
a depending portion lying there alongside and 
terminating below the first mentioned portion, 
and the last mentioned portion merging into an 
outwardly extending portion which terminates in 
a riser, a shaft journalled between the second and 
third mentioned portion and the offset end, a 
crank on the shaft and a cutting disk on the shaft. 

No. 1,812,507, Detergent Composition, Patented 
June 30, 1931, by William J. Zick, Heathcroft. 
London, England, assignor to Standard Oil De- 
velopment Company. A detergent composition 
comprising a soap, substantially free from alkali, 
containing substantially 4 per cent by weight of a 
free naphthenic acid and substantially 0.25 per 
cent by weight of kerosene. 


New Patents 
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Conducted by 
Lancaster, Allwine & Rommel 


Registered Attorneys 
PATENT AND TRADE-MARK CAUSES 


402 Ouray Building, Washington, D. C. 


Complete copies of any patents or trade-mark 
registrations reported below may be obtained by 
sending 25c for each copy desired to Lancaster, 
Allwine and Rommel. Any inquiries relating to 
Patent or Trade-mark Law will also be freely 
answered by these attorneys. 











No. 1,808,360, Polish, Patented June 2, 1931, by 
James D. Lindsay, Whiting, Indiana, assignor to 
Standard Oil Company, Whiting, Indiana. A 
polish comprising water, mineral oil, wilkinite, 
abrasive earth, oxalic acid and tartaric acid in 
such proportions as to adapt it for use on auto- 
mobile and other highly polished surfaces. 

No. 1,808,893, Insecticide, Patented June 9, 1931, 
by Leon C. Heckert, Bristol, Pa., assignor to Rohm 
& Haas Company, Philadelphia, Pa. An insecti- 
cide comprising an aliphatic thiocyanate, the 
organic residue of which comprises a negative 
group. 

No. 1,809,255, Germicide and _ Insecticide, 
Patented June 9, 1931, by Roland P. Soule, New 
York, N. Y., assignor to Combustion Utilities Cor- 
poration, New York, N. Y. A germicide and in- 
secticide containing a distillate of a primary or 
only partially decomposed primary tar, charac- 
terized by the presence of primary tar acids of 
which at least 50 per cent distil above 220° C., 
together with a soap base. 

No. 1,810,664, Dye Remover, Patented June 16, 
1931, by Wolf Kritchevsky and Harold C. Pruts- 
man, Chicago, IIl., assignors to Rit Products Cor- 
poration, Chicago, Ill. A composition of matter 
consisting of a solid mixture of hydrosulphite, a 
saponifiable oil that will envelop the particles of 
the hydrosulphite and exclude air and moisture 
and soda ash. 

No. 1,810,759, Manufacture of Soap, Patented 
June 16, 1931, by Ernst Flammer and Christian 
Kelber, Heilbronn, Germany. A process for the 
manufacture of soap flakes which comprises form- 
ing soap containing water but less than 15 per 
cent thereof, incorporating with the soap a per 
alkaline salt and forming the mixture into thin 
flakes. 

No. 1,811,017, Soap Shaver, Patented June 23, 
1931, by Tillman Homer Lehman, Berne, Indiana. 
An apparatus of the class described including a 
pair of vertical strips disposed in abutment to 


(Continued in Left Hand Column) 
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Market Report on 


ESSENTIAL OILS AND AROMATICS 




















(As of August 8, 1931) OIL ANISE 
EW YOR K—Quiet conditions prevailed in Oil anise continued to be priced at the higher 
levels which have been quoted recently. This oil 
has been advancing slowly from past low levels 
and shows no sign of weakening. The current 


the market for essential oils and aromatic 
chemicals during the period just concluded. There 


were no new developments of particular interest quotation is 44c. pound. 

in the soap perfuming oils, although several oils OIL BERGAMOT 

which had previously been active continued to Bergamot oil held steady at the higher levels 
attract attention. Java citronella oil, in particu- reached last month, although no further advance 
lar, was attracting the interest of both sellers was made. Much of the interest which was 
and users, due to higher cables from producing aroused last period by the sharp advance had 


subsided by the close of this period. Ruling quo- 


centers. Spot quotations in this market were ‘ : ? 
tations now range from $1.90 to $2.10 pound. 


subsequently advanced. Bergamot oil, whose 


sharp price rise was a feature of the market last OIL CITRONELLA 

month, continued to hold the new level, although Java citronella oil was the leading feature of 
no further advance was recorded. Geranium oil the essential oil market this period. Higher 
was steady and unchanged, as was oil anise. cables continued to come in from abroad, and it 
Weakness was shown by otto of rose, which de- is assumed that the crop is smaller this year. 
clined on reports of good stocks and an average Local dealers have not yet been able to verify this 
crop. New crop peppermint oil and spearmint report. The current price stands at 54c. to 56c. 
oil were quoted lower. pound. Ceylon oil is unchanged at 37c. to 40c. 














TERPINEOL, C. P. 


Water White—Fine Odor—One of the Best 
Low Cost Odors for Soaps, Fly Sprays, 
Deodorizing Blocks, etc. 


MENTHOL, Synthetic 


White Crystals with Fine Natural Odor for 
mentholated shaving creams, soaps, Products of 


shampoos, lotions, creams, a 85 


CAMPHOR THYMOL 


Synthetic U. S. P. Crystals 






































SCHERING CORPORATION yowyen Ss 
Sole Import and Sales Agents in the U.S. A. for the Manufacturers. 
Stock Carried at New York, 
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NEW-O-SAPINE 


is an ideal superfatting 
and neutralizing agent for 


Toilet Soaps— 
Shaving Soaps— 
Shaving Creams 


NEW-O-SAPINE is the only superfatting agent 


of its kind and is used the world over. 














—prevents soap from getting rancid, even if stored for many years. 
—eventually binds free alkali in the soap to produce an absolutely neutral soap. 
—imparts to soap the much desired velvet feel and high gloss. 
—improves the lathering quality of the soap. 

—enhances the color of the soap. 

—increases washing efficiency. 

—prevents formation of scale and cracks. 

—preserves the perfume of the soap. 

—produces a soft thick lather. 

—is free from adeps lanae or vaseline. 

—is free from water. 

—will prevent shrinkage. 


NEW-O-SAPINE will improve any cold made cocoanut oil soap. 
Samples and full information will be furnished promptly on request. 


a 
WELCH, HOLME & CLARK CO., Inc. 


Established 1838 
563-565 Greenwich Street New York, N. Y. 
Sole Agents in U. S. A. and Canada for the Manufacturers 


H. WERTHEIM SOEHNE—BERLIN, GERMANY 
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OIL GERANIUM 
Oil geranium is steady and unchanged at pre- 
vious levels. There is no particular interest in 
this item and buyers and sellers seem to be wait- 
ing moves which will force each other to act. 


OTTO OF ROSE 
Reports of good stocks in Bulgaria and a nor- 
mal crop have caused a further weakness in quo- 
tations on otto of rose, which is now obtainable 
for as low as $10 ounce. 
o——— 
Bushfield to Sell for Naugatuck 


Naugatuck Chemical Co., Naugatuck, Conn., a 
subsidiary of United States Rubber Co., has an- 
nounced its intention of entering upon the pro- 
duction of aromatic chemicals to be sold through 
Bushfield, Inc., a concern recently organized by 
Burton T. Bush. The scope of the research work 
of Naugatuck Chemical Co. will be expanded to 
include development of aromatic products and 
through its parent connections access will be had 
to the essential oil production centers of the 
world. Manufacturing operations will be carried 
on at Naugatuck, the research laboratory being 
located at Passaic, N. J. Bushfield, Inc., will 
maintain a special service laboratory in New 
York to collaborate with the Naugatuck labora- 
tory. 
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No Refined Glycerine Imports in May 


United States imported no refined glycerine in 
May, this unusual state of affairs being credited 
by glycerine dealers to the generally depressed 
state of the glycerine market. Imports of crude 
glycerine in May totaled 743,120 lbs., worth $42,- 
212, comparable to the April imports which were 
761,792 lbs., valued at $41,697. The following 
figures give in pounds the imports of glycerine 
into the United States over a period of years: 








Refined Crude 
Ba ks homes 585,792 14,548,660 
NE tis shy aceun eee 1,500,644 14,427,054 
BS S26 aca oale ade 2,043,606 19,264,654 
Nos aa baberneee 10,839,093 27,658,552 
es Sein Solu fs oa 8,288,574 14,943,670 
ie Xesrea ts 4,217,943 4,951,651 
| Eee 5,381,684 14,951,901 
BE i acneesure. 3,136,809 12,144,193 
Jan.-May, 1931 . 570,454 4,462,072 
0 


Monsanto Chemical Works, St. Louis, has let a 
contract with Woermann Construction Company 
of St. Louis for the completion of a warehouse at 
its Monsanto, Illinois plant. The building will be 
92 feet by 170 feet and will contain about one mil- 
lion cubic feet of storage space. The cost, with 
improvements, will be about $100,000.00. 








A Good 
Soap Market 
for You! 


All textile milis, dyers, finishers and printers in the 
United States and Canada are fully reported in the 
Consolidated DAVISON’S TEXTILE BLUE BOOK and 
Dockham’s American Report and Directory. 


Hundreds of mills and dyers are big consumers of 
soap. A circular letter or a salesman calling on this 
field will pay you well. 


Two thousand pages in size, thumb indexed for quick 
reference, strongly bound and with information ar- 
ranged for instant use, this volume will make money 
for you in providing accurate and complete informa- 
tion in the entire textile manufacturing, dyeing and 
finishing trades. 


DAVISOy, 
UT S 








Two thousand pages of reports, lists, 
statistics and indexes 


Actual photograph. 


“A Davison Publication — Standard Since 1866” 


Davison’s Textile 


Blue Book 


Office Edition $7.50 Prepaid 
Handy Size $5.00 Prepaid 


50 Union Square New York 


Cables: ‘‘Davitex’’ 
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COLUMBIA 
BRAND 








CAUSTIC SODA 


Solid — Flake 
Ground — Liquid 





SODA ASH 


Light — Dense 
Feather 








THE COLUMBIA ALKALI COMPANY 
EMPIRE STATE BUILDING 
NEW YORK CITY 
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Market Report on 


SOAP AND DISINFECTANT CHEMICALS 

















(As of August 8, 1931) 


Né W YOR K—Within the past two months 

there has been considerable activity in the 
usually quiet and stable market for soap and dis- 
infectant chemicals. The outstanding develop- 
ment has been the collapse of the rosin market, 
bringing the lowest quotations which have been 
seen in many years. Inability of the depressed 
consuming industries to absorb record rosin pro- 
duction seems to be the cause of the difficulties 
in the naval stores industry. Unusual conditions 
also prevail in the glycerine market. Prices have 
been so far reduced in the domestic market that 
late figures show that imports of refined glyce- 
rine from Europe have ceased, at least tempo- 
rarily. The alkali market is seasonally quiet. 
Quotations on trisodium phosphate have been 
stabilized and the shading of prices noted re- 
cently is said to be at an end. 


ALKALIS 
Seasonal recessions in a number of consuming 
industries have cut down alkali contract ship- 
ments during the past month. The spot market 
has been and continues to be quiet. Prices are 
maintained at preceding levels. 
GLYCERINE 
Glycerine prices have been unchanged during 
the past month after severe reductions in the pre- 
vious month. A comparative picture of the 
present market is shown in the U. S. department 
of commerce import report for May, which shows 
that no refined glycerine was imported that 
month. Last year imports of refined glycerine 
averaged about 250,000 pounds per month. 
NAVAL STORES 


A continued increase in stocks of gum rosin, 
which the recently formed marketing cooperative 
has been unable to absorb, presents a large prob- 
lem for the naval stores industry. Slack demand 








FOUNDED 1839 






REG. U.S. PAT. OFF. 


HIS: 
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TRI- SODI 


The Grasselli Chemical Co. 


Incorporated 


CLEVELAND 


New York Office and Export Office: 350 Fifth Ave. 


Albany Cincinnati Paterson 
Birmingham Detroit Philadelphia 
Boston Milwaukee Pittsburgh 
Brooklyn Newark ; 
Charlotte New Haven St. Louis 
Chicago New Orleans St. Paul 


Los Angeles—363 New High St. 
San Francisco—576 Mission St. 


Flowing. 


transit or storage. 
fine, globular, medium and coarse. 


PHOSPHATE 


is a guarantee of purity and uniformity, backed by a chemical 
reputation of nearly a hundred years. 


As our process permits Grasselli T. S. P. to cure, it is Free 


Shipped to you in barrels with paper liner—no loss either in 


Also comes in kegs and bags. Grades 


Our Research Department may be of help in solving some of your 


problems. This service is available to you 


GRASSELLI GRADE s This service i avaiable to yon 
A STANDARD HELD HIGH FOR 92 YEARS 
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NIAGARA 


1S a guaranty 
of purity in 


PARA 
4 


| i is a manufacturing axiom that Deodorants, Dis- 
infectants and Insecticides are only as good as their 
base. Niagara Para gives the assurance of dependable 


strength. 


Niagara Para is an always pure product. It should be used to give your 


production the superiority that wins trade and consumer preference. 


Investigate the advantages of Niagara Para, supplied in Quality Crystals. 


Quotations gladly 
given upon request 


NIAGARA ALKALI COMPANY 


Associated with Electro Bleaching Gas Co. 
Pioneer Manufacturer of Liquid Chlorine 


9 East 41st Street, New York, N. Y. 
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has been unable to keep up with heavy produc- 
tion, and producers see their output go begging 
in spite of extremely low prices now quoted. This 
combination of factors has brought the naval 
stores industry to a state of demoralization. The 
condition of the industry is reviewed in an article 
appearing elsewhere in this issue of Soap. Closing 
gum rosin prices this period were as follows: 
Grade B, $4.20; H, $4.45; K, $4.55; N, $5.00; 
WG, $6.50; WW, $7.90; wood, $3.80 to $4.00; at 
works, $3.00. 


TRISODIUM PHOSPHATE 

Quotations on trisodium phosphate have been 
stabilized recently, the car lot prices now being 
$3.00 in bags, $3.20 in barrels and $3.70 in kegs. 
L.C.L. prices are $3.25 bags, $3.45 barrels and 
$3.95 kegs. 

WAXES 

Substantial reductions have been made in quo- 
tations on carnauba wax. This follows the sharp 
advance of several months ago occasioned by fear 
of shortage of stocks. 

cies ate 

Exports of caustic soda from United States 
amounted to 12,142,174 lbs. during May, 1931, the 
value being $325,825. The largest buyer was 
Japan with purchases aggregating almost four 
million pounds. 
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Patents Pending 


~ 


So 
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Manufacturers 


{ “A PERFECT SEAL AND yi 
\V/ 


ALEMITE 


THE STRENGTH OF STEEL” 


HAT’S the NILES “Ringseal” Container story in a word. 
Smart looking, because we reproduce your label de- 
sign or trade mark beautifully. }No leaks --even if 
abused -- as the “Ringseal” stands guard faithfully every 
step of the journey from your plant to the final user. 
>This formidable combination of features wil! prove a 
big step ahead for your product. Ask for a sample today! 
Your attractive label can be reproduced in striking colors. Sizes 


in 23 to 60 gallon capacity «= with full head or recessed head 
opening. Can be furnished to comply with |. C.C. Specifications. 


The Niles Steel Products Co. 





Report on Uniform Methods 
(From Page 45) 
The Committee on the Analysis of Commer- 
cial Fats and Oils advise that they have no re- 
port for the present meeting. 


Refining Committee: 


HE following recommendations from the Re- 
fining Committee have our appreval. 
“First, add to the note at the end of Rule 273, 
section 5 (d) on Refining Procedure, the follow- 
ing paragraph: 

“*The filter paper used must be a white paper 
of good quality so that the filtered oil will have a 
color substantially equivalent to that filtered 
through Whatman’s No. 40 paper.’ 

“Second, in the same section (d) on Refining 
Procedure, insert the following, beginning in the 
seventh line from the bottom, replacing the clause 
beginning with the words ‘cool and decant.’ The 
new clause will read as follows: 

“Cool in the cold water bath for 15 minutes 
or until thoroughly chilled. Then decant into a 
weighed beaker any additional oil thus recovered, 
and drain for 15 minutes.’ 

“Third, in the same section (d) on Refining 
Procedure, in the ninth line, change the paren- 
theses to read as follows. 

(Turn to Page 75) 
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for your Dry Cleaning Soaps, Shaving Soaps, 
Special Cleaners, Liquid Soaps, Polishes, etc. 





Distilled Saponified 


RED OIL FATTY 
ar Te es ACID S 


—-- 
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EMERY INDUSTRIES, Inc., Cincinnati, Ohio 


New York Office: 
Woolworth Building Phone COrtlandt 7-1742-1743 


Stocks Carried in All Principal Cities 
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BRINGS TO SOAPMAKERS 
EVERY MONTH: 


—Information about cultivation of 
aromatic plants. 

—The latest quotations of the Grasse 
Floral Products and Essential Oils. 

—Monographs and complete scientific 
articles concerning the Essential 
Oils and Aromatics of every 
country. 

—Formule for use of Aromatic raw 

materials in Perfumes, Cosmetics, 

Soaps, Drugs and Flavors. 

First-class illustrations both in color 

and in black. 

The articles are written in both 

English and French by the most able 











specialists. 
Yearly subscription ....... $4.00 
Specimen copy ........4. 0.25 


Head-Office: in GRASSE, Avenue de la Gare. 
in PARIS, Avenue Victor-Emmanuel III. 
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Market Report on 


TALLOW, GREASES AND OILS 

















(As of August 8, 1931) 

EW YOR K—After the show of strength 
~ * which was noted in oils and fats last period 
a fairly steady market followed during the month 
just concluded. The advances were fairly well 
maintained, although in a number of items 
where the rises had been too abrupt, lower prices 
were again seen. Chief among the oils in this 
class was coconut oil, which failed to hold the 
gain in value reported last period. With an 
easier undertone noted in the copra market, 
prices of both copra and coconut oil sagged down 
to previous lower levels. Stocks of soapmaking 
oils continue very heavy, with the result that 
buyers are exhibiting little interest in expanding 
their commitments. 


COCONUT OIL 


The New York price of coconut oil tanks was 
4c. pound at the close of the recent period, repre- 
senting a decline of 3c. pound from the level of 


last month. This drop was partly traceable to a 
fall in copra prices which went from 21,4c. to 
2!'gc. pound. Buyers showed little interest in the 
market and sales were light. 


CORN OIL 

Corn oil was one of the few oils which exhib- 
ited any firmness this period, quotations on crude 
mill tanks going up to 65@c. pound at one point. 
Light offerings from producers and a good de- 
mand kept the market for crude oil in strong po- 
sition all through the period. The quotation at 
the close was 61!4c. 

COTTONSEED OIL 

Quotations on refined cottonseed oil took a sub- 
stantial drop this period, being somewhat influ- 
enced in this course by the weakness of the se- 
curity exchanges and the somewhat less favor- 
able business outlook during the past month. The 
cottonseed oil market was quiet, with traders 
awaiting further crop developments before: in- 

















WURSTER & SANGERINC 

















GLYCERINE REFINING PLANTS 


The most efficient Glycerine Refining Plant operating with 
the lowest refining loss and the highest yield of finished product. 


The outstanding features of the WursTeR & SANGER process and equipment are: 


1. Highest yield of distilled glycerine. 

2. Highest percentage of finished glycerine ob- 
tained on direct distillation, eliminating rehandling 
and losses. 

3. Lowest steam consumption. 

4. Extreme simplicity of operation. 

5. Compactness of the plant. 
6. Low operating costs. 


New Plants Designed— 
Old Plants Remodeled 


Complete Plants for 


Crude, Dynamite and C. P. Glycerine 
Laundry, Toilet and Liquid Soaps 
Spray-Process Soap Powder 
Fatty Acid Distillation 
Fat Splitting, Stearic Acid and Red Oil 
Refining of Fats and Oils 
Hydrogenation of Oils 


WURSTER & SANGER, INC. 


5201 Kenwood Avenue 
Chicago 














WURSTER & SANGER GLYCERINE DISTILLATION PLANT 
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KELLOGG CONTROL at Every 


Point Means: HIGHER QUALITY 


PENCER KELLOGG AND SONS 

control the production of their 
coconut oil from start to finish. In 
the Philippines their representatives 
select the highest quality copra. It is 
carefully stored and crushed in Spen- 
cer Kellogg mills. 


Then, in Kellogg’s own fleet of tank 
steamers and cars, it is shipped direct 
to their great coconut oil refineries 
in Edgewater, N. J. and Kansas City. 


Here the most modern methods of 
refining are employed to produce 


STRICT UNIFORMITY 
BETTER SERVICE 


quality coconut oils of unvarying uni- 
formity. 

Kellogg tank cars then transport the 
oil direct to their many customers or 
to the Kellogg warehouses, located in 
the key cities of the soap and per- 
fume industries. 

To you, asa purchaser of coconut oil, 
Kellogg “control” means dependable 
service and a better product..at the same 
price you pay for ordinary coconut oils. 


SPENCER KELLOGG AND SONS SALES CORP’N. 


Administration Offices and Research Laboratories 







CRUSHING PLANTS—Manila, P. I. REFINERIES— Edgewater, 

N. J.; Kansas City, Kan.; NEW YORK OFFICES—Graybar Bldg.; 

WAREHOUSE STOCKS at Baltimore, Boston, Chicago, Cincin- 

nati, Cleveland, Detroit, Kansas City, Milwaukee, New York City, 
Philadelphia, St. Louis 


Tank Wagon Service in Greater New York 


BUFFALO, N. Y. 
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: Kellogg's Coconut, 


KOLINE (Edible) - HYDROGENATED 


SILVER SEAL COCHIN - 


MANILA (Crude) - CRYSTALITE - 
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creasing operations. Quotations on crude oil 
were nominal. Offerings lately have been very 
light and will probably continue so until the new 
crop gets under way. 


OLIVE OIL 


Lower prices were reported on olive oil and 
olive oil foots as offerings increased abroad. De- 
natured oil ranged between 72c. and 76c. pound 
at the close, with foots from 4°/.c. to 47%gc. pound. 


TALLOW 


Tallow prices were shaded during the past 
month, the change in quotations being merely 
fractional, however. Offerings from producers 
were light as were demands of users. City extra 
tallow is now obtainable at 33¢c. pound. 

0 

Prof. Robert F. Elder, Department of Business 
and Engineering Administration, Massachusetts 
Institute of Technology, Cambridge, Mass., is 
developing for use in connection with the work 
of his department a library of industrial motion 
picture films (16 mm.) showing manufacturing 
processes. Prof. Elder would like to correspond 
with any soap manufacturer who has a film show- 
ing processes of soap making. 

———— 

Soda ash exports from United States in May, 
1931, totaled 6,982,168 lbs., worth $102,467, 
Japan taking 3,405,740 lbs. 

o—— 
Soap in North China 
(From Page 21) 

HE soap manufacturing industry in North 

China is covered in detail in a separate re- 
port. However, it may be mentioned here that 
there are twelve soap factories in Tientsin, the 
largest having a capital of approximately Mex. 
$100,000. (Mex. dollars at present exchange 
equal approximately U. S. 29c.) and the re- 
mainder being capitalized at from Mex. $2,000, 
to Mex. $12,500. With the exception of the one 
large factory, the equipment of these factories 
is inexpensive and poor, hand methods being em- 
ployed where possible. 

Beef tallow, sesame oil, bean oil, and rosin are 
the principal ingredients of locally manufactured 














soap, all of these being available locally. Alcohol, 
coconut oil, spices and dye stuffs are used as sup- 
plementary materials and these are purchased 
locally from importers or other representatives 
of foreign producers. Most of the local produc- 
tion is cheap and not highly satisfactory. Sev- 
eral of the factories produce small quantities of 
fairly good laundry and toilet soap and these 
brands find a certain market on account of 
natural price advantages. The principal objec- 
tion to the native-made soap is the fat and rancid 
odors which remain in materials through the 
crude processes employed and which are not en- 
tirely covered up by perfumes. 

There is, of course, still some production of 
soap in the home, but this production is greatly 
decreasing as commercial products become avail- 
able at steadily decreasing prices. The “Ts’ao 
Chia” or soap pod is still used in various sections 
and is said to produce a fairly satisfactory form 
of soap either by itself or when mixed with lye 
and perfumes. 

As indicated before, local production probably 
totals in the neighborhood of 30,000 piculs. No 
accurate figures are kept by the factories and 
since the various brands vary in weight 
from 114 ounces to 6 ounces, estimates are open 
to question. The largest factory produces ap- 
proximately 50,000 cases (120 cakes per case) 
of laundry soap and about 3,500 cases of toilet 
soap per year. The remainder produce from 
1,000 to 10,000 cases of laundry soap and from 
500 to 1,000 cases of toilet soap. The most pop- 
ular brands produced by the largest factory are 
as follows: 


OAP has not been subject to much advertising 
in North China, only one importer having 
taken any particular steps towards making his 
product known to the general public. The result 
of this advertising, however, will probably lead 
others to a similar activity. This importer has 
slides in native motion picture theatres, display 
signs in native theatres and, where they can be 
safely placed, cardboard cut-out figures showing 
attractive Chinese girls holding a cake of soap. 
(Turn to Page 113) 








Toilet 


Wholesale Price Retail Price 


Brands 
RBA CNL CI eS ea 6 icc ip oh 5) ais! wien oie.e et Seba mey sake viene aes Mex. $1.60 per dozen M. $.18 per cake 
CCL OR Si Cheeni rec rr rr eC er 1.65 a fe 18 = ie 
Sa VUEE. SOBD NCS BUALS) ooo sicioicic <5 oie « ccalereeiela’eibie elelaieserere 1.68 . # 18 awe 
Bea MBAR foo aie! seve e ee aie oy 50a. sha 18 04 exe oy Seabees wore aren Oe 1.92 : 7 .20 me 
Re RN ooo aoc Sid thi aia le, a/al 2 lo aig Ro Ra er ereneratetec 1.56 ms : 7 aber 
Sanitary carbonic sOap «......... 00sec ccccetevetaewctsces 1.04 11 
Washing or Laundry 
“Yu . OY OR RE NEP ET Rr re Cee Mex. — per = cakes y+ per cake 
dee lus cecscrcse aa SO tame 27 “ bar (20 ounces) 
840° *-"30. “ ken Soe 


Flying Boat soap .......cccccccccsccee sccvvscvcccccoes 








€ » 
DPYLA=NAD GREEN $=369 


A new color made by 


PYLAM RESEARCH LABORATORY 


for LIQUID SOAPS AND SHAMPOOS 7 
PACKED IN TIN CONTAINERS 


PYLA-NAP GREEN 58-369 


is fast to tin, alkali and light. It can also be used for 


COLD, SEMI-BOILED, SETTLED OR MILLED SOAPS 
ECONOMICALLY PRICED 


IT WILL PAY YOU TO SEND FOR FREE SAMPLES 


PYLAM PRODUCTS COMBPARY 


MANUFACTURING CHEMISTS—IMPORTERS—EXPORTERS 


53 PARK PLACE NEW YORK, N. Y. 
« > 
Looking Forward 


with 
SOLUBLE 
SILICATES 


HAT day in the early sixties, when the 
founder of this company produced 
certain effects in his soap with 





































A cordial invitation is extended to you 
to consult with us about any problem. 


the aid of silicate of soda, was a 1831—Beginning Another Century—1931 


PHILADELPRIA 
QUARTZ COMPANY 


General Offices 
121 S. THIRD ST., PHILADELPHIA 
Chicago Office: 205 W. Wacker Drive 
WORKS: 


milestone in detergent his- 
tory in America. Many 
milestones have been passed 
and each has provided new 
experience and appreciation 
of the values of silicates of 
soda in various washing 





processes. 


Pioneering is our heritage. As we enter another 

ee y 3 7 continues to s 7 i ; 
century, our Laboratory continues to study and salina as i 
measure detergency and how silicate of soda might Baltimore, Md. Rahway, N. J. 


Chester, Pa. ; 
better serve you. Gardenville, N. Y. Utica, Ill. 
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| CURRENT PRICE QUOTATIONS 








Chemieals Wicselguliv, Daas: ooo sce 6000's oc oe ote ton — 35.00 
Lanolin, see Adeps Lanae. 
Acetone. C.. Bs, drums os ces ces ees lb. «bt : : 2 
Acid, Boric, bbls., 9914%.....---- ton 135.00 162°50 ns pu gaa —_— 2s 
Cresylic, 97% dk., drums....... gal. ‘AT "48 Menthol, eee lb. 3.50 3.75 
97-99%, pale, drums.......... gal. £4 58 Synthetic, BEI sire dareid. niet oie ceed lb. 3.00 3.60 
Formic, 90%, tech............... ih "10% "12 Mercury Bichloride, kegs.......... Ib. 1.85 1.50 
ay i pb baci < she exes lb. 11 11% Naphthalene, ref. flakes, bbls....... lb. 04 05% 
Ades sane, tatrces, | ee Ib. 14 15 Nitrobenzene (Myrbane) drums... .lb. 09% 11 
Anhydrous, Becicccscisiccvccevccs Ib. 1 16 Paradichlorbenzene, bbls., kegs..... lb. 15 .23 
Alcshol, Ethyl, U. S. P., bbls...... gal. 2.42 2.56 Paraformaldehyde, kegs ae sieeve lb. 38 39 
Complete Denat., No. 5, drums., ex. gal. 27 29 Petrolatum, bbls. (as to color)..... lb. 02 08 
Alum. potash lump . Sh ee lb. .03 03% Phenol, (Carbolic Acid), drums... .lb. 14% 16 
Ammonia Water, 26°, drums, wks...lb. .02% .03 DO GE MN otk hatches eve acces vgal. 55 61 
Ammonium Carbonate, tech., bbls.. .lb. 10% 11% Potash, Caustic, Fo a RE lb. 06% 06% 
Bleaching Powder, drums...... 100 lb. 2.00 2.60 PRM Re ae atthe: ort! Sap clal Git a: ois lb. 07 .08 
Borax, pd., cryst., bbls., kegs...... ton 66.00 77.50 Potassium Bichromate, casks.......lb. 08% 09% 
Carbon Tetrachloride, car lots...... lb. ae 06% Pumice Stone, powd............ 100 lb. 2.50 4.00 
esr taaca aad wa. vrata aud 6: 0 eserves! ave) wsice lb. 06% 07 Rosins (600 lb. bbls. gross for net)— 
Caustic, see Soda Caustic, Potash Grade B to H, basis 280 lbs....bbl. 4.20 4.45 
Caustic Grader te sce wcnwiee cues bbl. 4.55 5.00 
Ching Clay, -Biler.... onc k ocicnscceces ton 10.00 25.00 Grade WG and WW...........- bbl. 6.50 7.90 
Cresel, U.S F, Qranisincss<ssecc ce lb. 12% 15 WIGENEE Sao iccnk dene cee. sateen bbls. 3.80 4.00 
Creosote Oil tanks................ gal. 13 16 Rotten Stone, pwd. bbls............ lb. 02% 04% 
Formaldehyde, bbls. .............. Ib. 06 07 Site Bet, DOG ii ses cv ccccies ton 18.00 22.00 
PUB ITO 6 6: si64.016. 5:9 66 « 2 civ.0 ese ton 15.00 24.00 Soap, Mottled 40 Ib. box........... lb. = 12 
Glhyeerme, ©. Pi, drums.......<0008 lb. 11% 2 Olive Castile, bars, powder...... lb. 12 By. 
DyNMeMie, GEWMS 2... ses cicees lb. 09 % 09% Powdered White, U. S. P........ lb. 14 16 
Saponification, tanks ........... lb. 0614 08 CEreONE Eley CNRS eicccnceewrenes lb. 06% 07% 
SOaGNG,- "1sVG;. CONES... 6.655 csc oo lb. 05% 05% Pelton CMO 6. csiciccccdseacmnveesas lb. 07% .08 
FRGSGUIN, GUINE & c05ds fc cess cee lb. — .60 WENBIG CHE, NO Sis. c's ik civ ieiaiela nes lb. 04 0414 











The WARNER CHEMICAL CO. 


Chrysler Bldg. New York City 
Phone MUrray Hill 2—0262 
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"Yes, Madam... this cleaner dis- 



















solves quickly and doesn’t lump” 


Make it easy for your retailers to recommend your cleaners and 
water softeners. Ship them package goods that flow freely, retain 
excellent mechanical condition, dissolve readily—the kind that 


Aero Brand T-S-P always makes. 


Aero Brand is carefully cured and properly screened. Our im- 
proved manufacturing processes, ample storage and repeated in- 


spections safeguard the quality that builds sales. 


We ship promptly by truck, rail or water from Warners, New 
Jersey, on New York Harbor, in non-sifting, paper lined barrels, 


kegs, or bags. Ask for samples and prices. 


Industrial Chemicals Division 


American Cyanamid Company 
535 Fitth Avenue New York 
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Soda Ash, contract, wks., bags, bbls. 
100 lb. 


Soda Caustic, Cont., wks. sld...100]b. — 2.50 





WR RG oti Tore ace. arora Ad sas ooo oa lb. — 2.90 
DEE, URNS. iso ececsta ava quecascisrapalers lb. — 2.20 
SDE EES | ag | Ce 100lb. 1.00 1.15 
Sodium Chloride (Salt).......... ton 11.40 14.00 
Sodium: Fluoride, bbis............. lb. 08% 09% 
Sodium Hydrosulphite, bbls........ lb. 7. 23 
Sodium Silicate, 40 deg., drum, 100 lb. 15 .80 
Drums, 60 der. wks..<.......- 100 lb. — 1.65 

In tanks, 15c. less per hundred, wks. 
Var Acid Oils, 15-25%... ccc. gal. 24 .28 
Trisodium phosphate, bbls. ........ lb. 03 03% 
Zine Oxide, lead free... .....00650% lb. 06% .07 
Zine Stearate, BvIS.. 666. ccs ess lb. 22 .24 
Oils—Fats—Greases 
Castor, No.2. BDISs «. 2. 2 See deco ees lb. 11% sk 
Td cy Eitewia ss aio Secs 0's Rabiner Se lb. 11% 11% 
Coconut. tani, IN: Vi. osccecc es ee |S .04 04% 
‘Tanks, Pacific Coast ....5 csscese lb. 03 %4 04 
WOUES, “OMCALO <5.6.5.0is 0.000 e so a lb. 043% 045% 
Cod, Newfoundland, bbls. ........ gal. 04 40 
Coma, bulk Coast 2 osc ees cece lb. 02% 0214 
Comm. Tanks; MINS . oo. ce esses os lb. — 06% 
1517) SRS | eS eer ene lb. 07% .08 
Cottonseed, crude, tanks, mill ...... lb. — Nom. 
yeaa Reena era oie Reasec ees arerernett lb. — 0644 
Degras, Amer., bbls...............+ 1D. .03%4 .04 
Por TEES) Oo See ana lb. 04% 04% 
CE CEM 0 eee ee ee eee lb. 03% 04 
GEOR, ISS) ois oes ale netean co's lb. 07 08% 
Greases, choice white, bbls., N. Y...lb. 023% 0414 
WMI. egies 4 ola aia ans ana enn goa ene lb. 0236 .02% 
[ro a epee a were arn lb. 02% .02% 
WERE ek vans clans fwisia oi mieaientes lb. 023% 02% 


Lard, prime, steam, tierces ........ lb. — 
Compound, tiercés .......6..600- lb. —- 
Lard Oil, 
MU ee) Oia oe die.c.o coe. a ecdiaeees lb. — 
BEMGiei INGa Eb; DOES 'ss6. 6. s's.d- dares larete Ib. — 
INGis eNOS cos cork oe olor vwateeee lb. —_ 
Linseed, raw, bbls., spot ........... lb. 0880 
pe es ee are lb. — 
Botled. & bbls; lote . ..;. 2.00050 lb. — 
Menhaden, Crude, tanks, Balt...... gal. A 
Oleo Oil, No: 4, bbls; Ne Yess ccc lb. — 
INGS. 2 DBE NG Wine ci ciarviceesnlel lb. — 
Olive, denatured, bbls., N. Y. ...... gal. Ay 
OGRE TEs ee Wie ovens, & bebicew aie es lb. .04%4 
Palm, Lagos, casks, spot... ... 0... lb. — 
SUIINOUES oi aae dre oo vad Semele eae lb. — 
INIGOE CASKS. BNOU® .c66-cecs cece lb. 0414 
SPRIINIQUNGS ohoccicre o:h-cieis ce wee weisera lb. a 
Palm Kernel, casks, denatured ....lb. — 
Tank cars, denatured ........... lb. — 
Peanut, imported tanks, N. Y....... lb. — 
Red Oil, distilled, bbls............ lb. 07% 
SEMONINGOs DMESe 6.5 cose cc oe ce lb. 07% 
NR ERNM Mis he ia’ «Siete ora cera ae elerem scene lb. 07 
Soya Bean, domestic tanks, N. Y. ..lb. — 
Manchurian, pressed, N. Y....... lb. — 
Stearic Acid 
BOUnIe DYESSOD ie ccs eek cc bees Ib. 08146 
‘PEIPIG PRCsSed, DRGs... secre c cave cs lb. a i 
Stearme, oleo, bbs: .....66.00080-e% lb. .081%4 
Tallow, special, f. o. b. plant ...... lb. — 
City, ex. loose, f. o. b. plant ....Ilb. a 
Tallow, oils, acidless, tanks, N. Y....lb. — 
BiGsa.. CFE ING Mevicrcteln dacs sre-ateaaiels lb. — 
Whale, nat. winter, bbls., N. Y.....gal. .68 
Bichd:, winter; DBs. Nw Ye oc eae: gal. -70 
Extra’ bilehd., bhis.. N. Y..5..6.% gal. to 





7% 


09% 


08% 
.08%4 
07 %4 
.0920 
.0820 
.1000 
18 

06% 
064% 
.76 

04% 
.05 

.045¢ 
0438 
041% 
04% 
.04 

054 
.08 3% 
08 % 
07% 
.06 

.07 % 


09 

11% 
08% 
038% 
.03 3% 
.06 58 
07% 





Caustic Soda 
“STAUFFER BRAND” Caustic Soda can be 


supplied either solid or liquid, in drums or 
tank cars. It is uniform, pure and worth while 
using in your soap products. Send your next 


Caustic Soda inquiry to us. 








Plants 
Niagara Falls, N. Y. 
Los Angeles, Cal. 





STAUFFER CHEMICALS 


for Soaps and Cleaners 


Carbon Tetrachloride 
“STAUFFER BRAND” Carbon Tetrachloride 


will make a good cleaner better. It is 99.9% 
pure, the purest obtainable anywhere, is water 
white and is absolutely free from residue or 
residual odor. May we work with you when 
you are next in the market? Let us submit 
samples and prices. Anything from a drum up. 


May we estimate on your requirements? 


“+48: 


STAUFFER CHEMICAL COMPANY 


Office 
420 Lexington Ave. 
New York City 
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Our nearest warehouse will 
serve you promptly ets 


The constantly growing demand for Victor Tri 
Sodium Phosphate necessitates its being kept in 
stock at 16 strategically located distributing 
centers. They are Chicago Heights (lIll.), 
Buffalo, New York, Pittsburgh, Kansas City, St. 
Louis, Boston, Cincinnati, Portland (Ore.), 
Indianapolis, Milwaukee, St. Paul, Minneapolis, 
Dallas, Omaha and Des Moines. Prompt ship- 
ments made from the stock nearest to you. 
Freight costs reduced to a minimum. 


Write today for further details 


Victor Chemical Works 


343 S. Dearborn St., Chicago 
New York St. Louis Nashville 


FLOWING 
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The Standardized 
Constant Motion Cartoner 








Will carton soap cakes, bottles, jars, tins, col- 
lapsible tubes, etc., at a speed of 50 to 150 per 
minute as may be desired. Direction sheets, 
advertising circulars and corrugated board 
liners are fed, folded and inserted with the 
loads. 


EFFICIENCY 
SIMPLICITY 
LONG LIFE 
SPEED 


These are the requisites of modern industrial 
machinery, and in these attributes the Con- 
stant Motion Cartoner excels. 
“Never Before So Much Work 
With So Little Mechanism” 





Automatic Soap Presses 


New and greatly improved models 
with radical changes 





LAUNDRY AND TOILET PRESS 


100 cakes of laundry or toilet soap per min- 
ute Simplex type—200 per minute Duplex 


R. A. JONES & CO. 


INCORPORATED 
CINCINNATI, U. S. A. 
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Essential Oils PROINIOGIES Uillde ce occas ck Slee cee els lb. .90 95 
Almond, Bitter, U. S. P............. Ib. 2.25 2.50 Lavender, U. S. P., tins............ Ib. 2.00 3.50 

Bitter, F. F. P. A............... Ib, 265 2.80 Spike, Spanish, cans ............ Ib. —.60 75 

PU OM Ria OLE T oa sen 6 shale hs adsl lb. 45 AT —— a 90 1.29 
Apricot, Kernel, cans............. lb. 26 2 Lemongrass, native, cans.......... lb. 48 50 
RONSON a oo 2p se oh6. $0218 a He lb. — — : : 

t,o Ib. AA Ab Pra ity ae Ve Oe eee ee lb. 1.80 1.95 
i ne 1.90 2.00 Neroli, Artificial Shlain ae lb. 10.00 20.00 
Bergamot, coppers ...........sse. lb. 1.90 2.10 Nutmeg, U. S. P., tins............. Ib. 1.20 1.30 

RN 6 odid ied ww o-dawessin-owreaoa Ib. 1.85 1.50 — Sweet, W. Ind., tins....... > 1.90 2.10 
miree. Par: Peet PG. oi. s occesis cere lb. 45 50 eT ISSA KIAS EET » , 2.20 2.40 

a lb. 1B 14 Distilled ed Nave al Nake Sande Sida ii eee lb. oe 1.00 
Bois de Rose, Brazilian............. lb. -70 75 Cons NR OTR ss oo ate «4 A - = m 

MERE oo ooka Aa a Foye) 6) Gnesi eak degre lb. 1.20 1.35 mtn het as 5. re ia epee eee Se ones Ib. 4.75 5.50 
IN i acta eed sca pao bes lb. .26 27 la cab GOM. 20... ces eeececes Ib. = 1.55 1.60 
Cajuput; ‘Tiative, tins ... 66:6... sess lb. .60 .65 ‘ mperine Os eo fs 7 ee iets = 1a ae 
Calamus, bet. .....0....0eeeee eee Ib. 2.75 3.00 the oa iC 
Camphor, Sassy; drums............ lb. Be | 23 : : : 

Wits Ga .............0..., Ib. 116 18 vom bei ™ Si Eee ee betes a i 
Cananea., ative, tis... 6.6 cece Ib. 1.75 1.90 Pine Needle, Siberian ............ b. 65 10 

RUM ENNIS 96553 eos 6. cies 6 RSS Ib, 2:20 2.30 Rose, Aa er aeaiata st ecgead oi wa aaa oraik OZ. i 
Garaway Seeds 66 sch. s.iecesnacons Ib. 1.55 1.65 - Artificia U a pm ; ’ Sees erates er “a “a 
Cassia, Redistilled, U. S. P., cans...Ib. 1.00 1.10 i. Oe ‘35 
SOE Sy GAR: ven sees ss en nse. _—= Sandalwood, E. Ind., U. S. P........ lb. 8.00 8.50 
Coen Weed, Rem, areme......-- * ” = Sasuatvame Us Si Pic. cctenseves ses lb. 1.00 1.20 
Citronella, Java, drums........... Ib. 54 56 IC) rete ae: lb. By .29 
Citronella, Ceylon, drums........... Ib. 87 40 ee a a ra lb. 1.80 1.90 
Cr. De i Rice kc cvsvancs Ib. 1.40 1.45 Thyme, red, U. S. P..........--000 Ib. 50 65 
Eucalyptus, Austl., U. S. P., cans...Ib. 33 35 Weltes. Ue Se Be cccucci cece wens lb. 85 .90 
Fennel Uy Si Bay tids.. os ods cc ccteee Ib. 1.00 1.10 Wetivert, Bourbon) .....2..06006.05 lb. 4.50 5.00 

z s IRM de Si ara ave ciaicelececdcue wwowecsretue’ lb. 16.00 20.00 
Geranium, African, cans .......... lb. 4.00 4.50 

GPO CIE! 5 his. cic o's ening eealosce Ib. 3.90 4.50 Ylang: Viana, Bourton + sssc6es e's Ib. 5.25 6.50 
= & 
Ss oe 
oe x 
ns oe 
oe x 
: ESSENTIAL OILS : 
% % 
oe oe 
= a 
‘(| AROMATIC CHEMICALS — |: 
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f CASSIE S.N. OAK MOSS RESIN 
7 . . . . A °° 
z A powerful and — oil : a An outstanding raw material for the per- % 
4 : effec- , ~ 
+ interest to soapma ers: remarkaDly fuming of soaps. + 
+ tive for violet odors and bouquet types. Ks 
+ > 
*° °° 
¢ FLOSAL LAVENDER OIL x 
+ as : : , ; os b 
Ps The original Amyl Cinnamic Aldehyde. Extremely low prices, finest qualities. % 
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% 4 7-7 
+ 160 Fifth Avenue New York % 
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Established 1898 


We recommend the following proven specialties for per- 
fuming soaps, shampoos, etc. 


Per lb. 
LAVENDER BOUQUET S. F. | ad o 8 tek _ $4.00 
NARCISSUS S. F. heme ... oe 
NEW MOWN HAY S. F. . er 3.75 
PINE BOUQUET F. __.. Se ek es _ 2.00 
MOSS ROSE ......... sch Ae: Sie i tee Ge ak 4 _ 4.00 


These oils will perfume your product attractively and at 
low cost. Ask for new price list. 





EVERGREEN CHEMICAL CO., INC. 


160 FIFTH AVENUE NEW YORK 
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GERANIOL 
for SOAP 


In various grades to meet 
every requirement as to price 


* 
A. M. TODD COMPANY 


KALAMAZOO, MICH. 








Business established in 1869 
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Aromatie Chemicals Phenylacetaldehyde ............... lb. $4.00 $8.00 
Phenylacetic Acid, 1 lb., bot....... lb. 3.00 4.00 
Aiéetophenone, '‘C. Boo. cscs sce cece lb. $3.00 $4.25 Phenylethyl Alcohol, 1 lb. bot...... lb. 4.25 4.50 
Amyl Cinnamic Aldehyde.......... lb. 4.00 8.00 RUMOQUNNOEE <~ ¢ oiaied-6cidtn vine cone ne neers lb. 7.00 18.00 
NGO lows ei keiiene «teas Waiviesx Oa as lb. 1.40 1.60 SAGROR acer scare Ca pace tidawtcccodes lb. .30 32 
Benzaldehyde, tech. .............-- lb. .60 .65 Terpineol, C. P., 1,000 lb. drs.......1b. .28 .30 
Nites Cadets ioucnsctewees lb. 1.10 1.35 CANS cargid oe Cowne mea R a Ree lb. 32 33 
eral: - ACOPAtS uo. 6i666:5.40e. atote see's lb. 75 1.10 Terpinyl Acetate, 25 lb. cans...... lb. .80 1.15 
PTE CL IER Oar ear rae ee ay ner Ib: 1.20 1.50 Thymes Us Se Biiie occas cewceaw sus lb. 1.80 2.00 
Gia Res tare crate ng oes Gis Uw eS wiee alate Ib:. 2:20 2.60 Wanting Us Se be ce acidecwxe nae lb. 4.50 5.75 
PIU os oa lic enolate saiersiacelerececenans lb. 1.50 2.00 WG RGU sc ce eerie ae wes nctuens lb. 1.60 2.50 
GieMONON Ob! so. vate case acme seen lb. 2.90 4.75 
Gitronellvl Acetate . .6 66. ccc cus lb. 13.00 14.00 Insect Powder, bbls............... Ib. 20 23 
GOUNIGIA: ins Ss Sais eeelsce eda lb. 3.60 4.00 Concentrated Extract ......... gal. 1.70 1.78 
DIGRORY) COMING 65.0.6. 0/66 5:05: bie Rae lb. 1.15 1.25 
Bacalyptels WW. S-. Pee. .ss 2 esas os lb. .80 90 Gums— 
en eee Foe Fests s ecnnns e's > — = Arabic, Amb. Sts................ Ib. 09 09% 
Geraniol, Domestic ............... lb. 1.50 2.00 sg : 
SS a RETNA ee Ne lb. 2.00 2.50 _White, powdered ............. Ib, 15 27 
Gerany ACCRUALS: <6 6s ocecceis cs o's lb. 2.50 3.50 Karaya, powdered eis pik amy Ib. 21 122 
Heliotropin, dom. ...............- lb. 1.90 2.00 Tragacanth, Aleppo, No. 1....... Ib, 1.28 1.40 
NE hv ick on ance ada eee Ib. 2.25 2.50 Sorts ... ELE ENERNEE ENO EL TES Ib. 40 45 
Hydroxycitronellal ............... Ib. 5.50 6.00 Turkish, No. 1........-....++- Ib. 90 95 
Brrr rier ah oe ac aes s: acoso es eidiacavexesere ince oz: 2.50 6.50 
Bes iG ieasdaseawwdiuavid os lb. 4.00 10.00 Waxes— 
PROT BIIBOMON, “65/5. 22i0.o:016's 2:< o) siecsiolstera ein = 4.00 pe Bayberry, bgs. ............s0:- lb. 19 22 
NOPE AN CAREER PT ai a'o! ooh aera ecale aPol vd or st anahe tears . 2.26 4, ees 
DIOR PCR URERS 6.6 5's se sis -doaye sua ee ove Ib. 3.00 4.00 Bees, white RRM A iss dita a aay Ib. 36 “ 
SS ee lb. 3.50 4.00 African, bgs. ......---+++++++- Ib, 22 33 
Methyl Acetophenone ............. Ib. 2.10 2.90 Refined, yel. ...........seeee0s lb. .26 30 
PETURIVNONO: <0 0.620: o's, 6 ees Sass lb. 2.20 2.60 CARAS. DAS 65. oes on vecceyent lb. 14 15 
ERROR 758 oi9) or 3 do 5015's, <0 areca cet lb. 8.00 9.00 Carnauba, No. 1................ lb. 31 29 
ot gy eo el ae a > —_ We Sects eed scans Ib, .29 30 
a. a Me ORAM. sorernreess . a # 
NR eee lb. 5.40 5.90 ea COACH cc ola ads ca lentes lb. .09 10 
I a eae, arcs oa eiecch aerate aon lb. 2.50 3.00 Paraitn, ref. 125-190. ...2..6..... lb .03 % 04% 





(When “Mum” Coes Into Jars 
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duction costs. 


PHILADELPHIA, PA. 
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Write and ask us how they 
can save money for you. 


STOKES & SMITH CO. 


Summerdale Ave., near Roosevelt Boulevard 


“MUM”, nationally 
Ss known deodorant, is 
i ll packed in jars at the 
ee rate of forty jars per 
minute, on Stokes & Smith Automatic 
Paste Filling Machines, which fill the 
medium and large jars. 


The speed, flexibility, accuracy, long 
life and positive dependability of these 
Fillers makes them an essential part 
of every efficiency plan where Paste 
Fillers may be used to lower pro- 


British Office: 23, Goswell Road, London, E. C. 1 
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VEGETABLE OIL 


Cleansing 


and 


Scrubbing 


SOAPS 


For General Use 


HOTELS 
HOUSEHOLDS 
RESTAURANTS 
RAILROADS 
OFFICE BUILDINGS 
STEAMSHIPS 


SOFT POTASH 


ie 1 2P 


40% Anhydrous 


CONCENTRATED LIQUID 


Pine Scrub 
20%. Anhydrous 
These soaps can be used with perfect safety 


on any composition, material or surface that 
will stand clear water. 


TWO BEST SELLERS 
FOR jJOBBERS 


Prices Are Right—Send for Samples 


KRANICH SOAP CO. 


34 Richards St. Brooklyn, N. Y. 
Over 10 Years Makers to the Trade 











dite f 
te vilter, 





BY >, 


A Safe Standard 
to adopt 

-- and mere sufficiency is not enough! 

Principles .. processes .. products. . 

and Silicates .. to earn their way to 

universal favor, and to standard prac- 


tice... require the edge on competition 
- - they must excel? 





Just so .. 
STANDARD GRADE 


SILICATE OF SODA 


has given that extra measure of result- 
ful service, establishing it as the Soap- 
makers’ ideal of composition, clarity 
and uniformity. 


| 
\ 
} a 
} 


STANDARD GRADE g@ « 


SILICATES 
OF SODA 
Is 


CLEAR SILICATE 


__ Sandard 
Silicate Gmpany 


CINCINNATI -OHIO 


OFFICE: 414 Frick Building, Pittsburgh, Pa. 
FACTORIES: 
Cincinnati, O. Lockport, N.Y. Marseilles, Ill. 
Jersey City, N. J. 
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Factories, 


getter NYoat ice 
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Report on Uniform Methods 
(From Page 61) 


“ “45 minutes for oils designated as expeller or 
slow breaking type oil.’ ” 

(NOTE: The reason the Rule Numbers are 
used herein is to save space in recopying entire 
sections of the methods.) 


Color Committee: 


HE Color Committee made the following rec- 

ommendations. 

“1. Feeling the urgent need of a standard tint- 
ometer and considering the many requests for 
such, the Committee recommends that the Society 
adopt as a tentative Standard the enclosed Wes- 
son Type Instrument illustrated by the attached 
drawings. 


NOTE: The drawings describe an instrument 
of practically the same dimensions as the Wesson 
type manufactured by the Emil Greiner Com- 
pany, which is now in use in most laboratories. 
They recommend that the old type eye piece be 
adopted and vote against the split field type.” 

The Uniform Methods and Planning Commit- 
tee approve this recommendation but with the 
understanding that the blue print will be modi- 
fied to permit the use of the split field eye piece. 


“2. That the Standard Set of Lovibond Color 
Glasses be adopted; the glasses to compose the 
set are shown in the proposed Rule which is at- 
tached.” 

We approve this recommendation. 

“3. We recommend that the Society have a 
supply of the Standard Color tubes manufactured 
and furnish them to the members at cost.” 

We approve this recommendation. 

The Committee on the Analysis of Cottonseed 
made a report, but it contained no recommenda- 
tion. 

It is the recommendation of the Uniform Meth- 
ods and Planning Committee that a committee be 
appointed to study the determination of free 
fatty acids in seed. 

The Moisture Committee spent its time in 
working on the determination of moisture in 
seed. They recommend that the Freas Forced 
Draft Oven be permitted as a moisture oven. 

We approve this for tentative adoption and 
recommend that further:work be done on the use 
of higher temperatures and shorter time in de- 
termining moisture in seed. 

The personnel of the Uniform Methods and 
Planning Committee for 1930-31 was as follows: 
J. J. Vollertsen, Chairman, A. Campbell, N. C. 
Hamner, C. B. Cluff, E. T. Marceau. 



































THIN CHIPS! 


This new Proctor Dryer produces Soap Chips 
of transparent thinness—exactly the kind now 
in popular demand for package laundry soap— 
also the chip that can be produced most effi- 
ciently in making cake toilet soap. 


New throughout—new chilling rolls—new 
dryer, this machine not only produces the most 
satisfactory soap chip, but it excels in high 
capacity, saving of floor space, reduced steam 
consumption, low cost of operation. Write. 


PROCTOR & SCHWARTZ, Inc. 
PHILADELPHIA 


Ci __9 
































Say you saw it in SOAP! 








AUGUST, 1931 


DO YOU KNOW 


; the Por-Pail is the most desirable 
a steel shipping container for any 
ei product of 1 to 10 gallon quantity 


on Request 
Packaged in the steel Por-Pail your product has a 
shipping security, pouring advantage and sales appeal 
that no other container can offer. Here is the proof: 



















































































1. The Por-Pail ships any distance 5. It pours smoothly, quickly and 
on any carrier without crating accurately without gulp or splash. 
or boxing. 6. The cover and its pail may be 

2. It fills and empties more quickly genuinely lithographed with any 
than any other such drum. advertising display. 

3. It is equipped with the biggest 7. Your customer receives a perma- 
pouring nozzle and _ push-pull nent utility container at no extra 
spout, cost. 

4. Its cover is sealed air and liquid- 8. The Por-Pail is available in 1 to 
tight in 30 seconds and is pried 10 gallon sizes with the full remov- 
off as quickly. able and the permanent covers. 


STEEL BARRELS IN ALL STYLES AND SIZES 
WILSON & BENNETT MFG. CO. | 


General offices: 6538 S. Menard Ave., Chicago 
Eastern offices: 39 Cortlandt St., New York 


Warehouse stock in principal cities 




































THESE ARE THE TWO UNITS HERE IS THE SOLUTIONIZER 
OF THE NO TIC DP f COMPLETELY ASSEMBLED 
NEW ® 
PLUG We are devoting this 
TYPE month’s advertisement 
SOLUTIONIZER to a full explanation of The inlet hose 
= “er eee the construction and connection 1s 
[he top unit consists of: ‘ 34-inch, and 
the adjustable cap that mechanical advantages fits any regu- 
regulates the soap mixture ; of the Solutionizer. A lation Y, 
an outlet pipe to carry oft = . or 34-inch hose con- 
suds; an inlet hose connec- detailed explanation of nection. The outlet 
tion; and a bolt that its working principle, pipe comes in two sizes: 
fastens the top unit to the © 8-inch center for drums 


bottom unit. The bottom prices, etc., may be ob- with rim bungs, 12- 
i 7 inch center for drums with 


Semel 
unit consists of: a plug tained by writi Nf 
. vriting to aestee T 1 
na enw fai. J iw} center bungs. The pointed 
that or into any regu end piece on the bottom of 
lation 2-inch bung hole ; Th ; tube contains fins. which 
and a_ steel tube (with e€ 3 direct the water outward 
OS FIO P Z ‘ ~ tr T¥r against the soap in a swirl- 
end-piece) that extends | SOLUTIONIZER CO. 7, <2 
from the plug to the bot- 


tom of soap drum. 1449 W. 69th St., 
Chicago, Ill. 














Here is the Solutionizer 
ready for shipment—the 
bottom unit installed in 
drum—the top unit 
shipped separately. Man- 
ufacturers find it practi- 
cal to supply = each 
customer with one top 
unit, and equip each drum 
with a bottom unit. 






Here is the Solu- 
tionizer installed in 
soap drum—ready to 
use. Turn water 
through hose into in- 
let and hold bucket 
under outlet pipe for 
suds. ' 


ier 
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Pyrethrum Products 
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A clear understanding of Pyrethrum and Pyrethrum Prod- 
ucts is not acquired in a short association with the subject. 
On the contrary, years of continuous research alone can 
tell the story. 


Even after many years of research, we are constantly de- 
veloping new angles which have an important bearing on 
the determination of toxicity in insecticides. 


It can properly be said that every stage in the handling of 
Pyrethrum is an important matter, from the harvesting 
and the drying of the buds clear through to the milling 
and packaging. Deterioration in toxicity can take place at 

any one of these points and otherwise good 
4 ~ Pyrethrum can be rendered valueless from 

improper handling or milling. 

-—— A guarantee of killing power value that does 
ware not rest on a full appreciation of these various 














‘ factors is of no importance and that is why a 
Our control procedure is POWCO Brand Pyrethrum Products are care- a 
under the direct super- fully tested under the most exacting controlled 
ale vision of qualified chem- conditions, 
cat ists and a qualified En- 
tomologist, thus assur- eee 





ing you real and sub- 


stantial protection inthe |F JOHN POWELL & CO., Ine. 


manufacture of your 
finished product. Spec ialists in / *yrethrum rroa 





<—_ _———_- ; 114 East 32nd St. New York, N. Y. 


b———— aN Paparaciii 
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ELKO 
Paradichlorbenzene Colorodors 


For Deodorizing Crystals and Blocks. 


Concentrated combined Perfume and Color Bases, especially prepared for perfuming and coloring paradichlor- 
benzene in one simple mixing operation. Elko Colorodors are absolutely soluble in paradichlorbenzene, thus as- 
suring a finished product possessing uniformity of color and odor. On account of the superior strength of these 
Colorodors, half the quantity is required to produce desired results. 


For Deodorant Crystals: One-fourth ounce of Elko Colorodor is simply mixed or stirred with one pound 
of paradichlorbenzene. To each pound of perfumed and colored crystals add ¥% ounce of Light Magnesium Car- 


bonate and thoroughly mix with same. 


shaker cans. 


This addition will assist somewhat in preventing caking of the crystals in 


For Deodorant Blocks: Melt your paradichlorbenzene and add the Colorodor in proportion of 14 ounce to 
the pound of crystals. Same is then ready to pour into moulds. 


Should you press your blocks, perfume and color your crystals as suggested above and they are immediately 
ready to press. In this case do not add the Magnesium Carbonate, which is suggested only for crystals when sold 


in that form. 


$5.00 per pint. 


Aroma des Fleurs (Blue) 
Chypre (Green) 

Eau de Cologne (Green) 
Fleur de Mai (Yellow) 


$2.50 per pint. 


Carnation (Pink) 
Cedar-Pine (Yellow) 
Eau de Cologne (Green) 
Jasmin (Yellow Golden) 


$1.50 per pint. 


Carnation (Pink) 
Cedar (Yellow) 
Chypre (Green) 
Citron (Yellow) 
Cologne (Green) 


Series P. D. 1 


For high quality products. 


French Bouquet (Green) 
Jasmin (Yellow Golden) 
Lily Valley (Light Green) 
Narcisse (Yellow) 


Series P. D. 2 


For popular priced products. 


Lavender (Lavender) 
Lilac (Lilac) 

Narcisse (Yellow) 

New Mown Hay (Yellow) 
Orange Blossom (Orange) 


Series P. D. 3 


For chain store products. 


Jasmin (Golden) 
Lavender (Lavender) 
Lilac (Lilac) 
Muguet (Green) 
Narcisse (Yellow) 


Samples Cheerfully Furnished 


$36.00 per gallon. 


Orange Blossom (Orange) 
Pine (Green) 

Rose (Old Rose) 

Violet (Violet) 


$18.00 per gallon. 


Oriental (Green> 
Pine (Green) 
Rose (Old Rose) 
Violet (Violet) 


$8.00 per gallon. 


Orange Blossom (Orange) 
Oriental (Green) 

Pine (Green) 

Rose (Old Rose) 

Violet (Violet) 


Address All Correspondence to Main Office and Laboratories 


E. M. LANING COMPANY 


INCORPORATED 





IRVINGTON, NEW JERSEY 
Phone New York Office 
ESsex 2—8433 130 Pearl Street 


Aromatic Chemicals, Essential Oils and Perfuming Specialties of 
all kinds for Soaps, Disinfectants, Theatre Sprays, Fly Sprays, etc. 
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Well Perfumed 


NAPRTRALENE 
f 


| will sell this season . 


Here are two tested perfumes that will cover: 
Colorome Series E 


KougqurET MAPHTH W | 
BougurET MAPHTH L 


Coloromes can be had with or without color 


as desired. ) 


Penton Cremicar Co.. Inc. 


599 Johnson Avenue 
BROOKLYN, N. Y. 


Chicago Office: 1200 NORTH ASHLAND AVENUE ' 
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Pe ae © 
A SELF POLISHING LIQUID WAX 
EASY TO APPLY 


PRODUCES A BRILLIANT, LASTING LUSTRE 
WITHOUT RUBBING 


CUTS MAINTENANCE COSTS 


BY SAVING LABOR 


The only labor in waxing a floor with NO = RUB is 
applying it to the surface. Merely wipe on floor---dries 
ready for use with a brilliant, hard finish in 20 minutes. 


ALPINE 


CHEMICAL COMPANY 


Manufacturing Chemists for the Jobbing Trade. 
659 W. Pratt St., Baltimore, Md. 
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ou ean lower the 


cost of your fly spray 
by using Pyrocide No. 20 








2 


GRAMS 


KILLING °°) 
POWER a 


GRAMS 





























BATCHNO. I 2 3 45 6 7 8 9 


PYROCIDE NO. 20 
(Standardized) 

When you use Pyrocide No. 20 as the base for your fly 
spray or household insecticide, using one part Pyrocide 
to 19 parts light mineral oil, the pyrethrin content is 
stabilized at .09 grams per 100 cc.—every batch the 
same— because the pyrethrin content of Pyrocide No. 20 
is standardized. 

















GRAMS 


KILLING 23; 
POWER “i 


GRAMS 
































BATCHNO. I 2 3 4 5 6 7 8 9 
DIRECT EXTRACTION 


(Fluctuates) 


When you use pyrethrum concentrate made by direct 
extraction (and not standardized) the pyrethrin content 
of each batch of fly spray or household insecticide will 
vary, as widely as from .04 gramsto.12 grams per 100 cc. 











You stabilize the killing strength of your 
finished product by using Pyrocide No. 20, 
because the pyrethrin content of Pyrocide 
No. 20 is standardized. 


Being highly concentrated, Pyrocide No. 
20 also cuts the cost of your finished product 
by the savings in transportation and handling 
costs. Why pay transportation charges on 


mineral oils in weak pyrethrum extracts? 


As shown in the lower chart, variations 
of 300% in killing power will result where 
a certain quantity of pyrethrum flowers is 
extracted with a given quantity of solvent. 
But with Pyrocide No. 20 there is no variation, 
as shown in the upper chart. We guarantee 
Pyrocide No. 20 to contain 1.8 grams of 
pyrethrins per 100 cc. It is shipped in steel 
drums containing 10, 30 and 53 gallons. 


We also can supply you with pyrethrum 
flowers with known pyrethrincontentinwhole, 
ground or powdered form. Stock of flowers 
having a very high content of pyrethrins 


carried in New York for your convenience. 


Write today, MCLAUGHLIN GORMLEY KING COMPANY, 1715 Fifth Street SE., Minneapolis, Minnesota 


a (Olen ED) mm (wae 


CONCENTRATED EXTRACT OF PYRETHRUM FLOWERS 
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Certified Coal- Tar Disinfectants 


are known and used throughout the world because of their quality, dependability 
and efficiency. They are supplied only in concentrated form, dilute readily with 

® water to form rich, milky emulsions, which do not separate on standing, and have 
a good clean odor of tar. Each batch is tested for germicidal strength. 


Cresol Comp. U.S. P. 
also known as Liquor Cresolis Compositus, U. S. P., is made in exact accordance 
with the specifications of the U. S. Pharmacopoeia. Phenol coefficient 2% to 3. 


Dilutes with water to form clear, amber-colored solutions. Largely used by the 
medical profession, hospitals and veterinarians. 


Crestall Compound 


is similar in composition, appearance and odor to Cresol Compound, U. S. P., 
| but prepared from refined cresylic acid as a base. Approximately twice as 
4 strong as the U. S. P. product, and very effective in preventing the spread of ani- 
mal diseases. 


Mosquito Larvaecide 


A coal-tar product employed for killing mosquito larvae. Effective in dilutions 
of 20,000 to 40,000 to one. Superior to petroleum oil, as it is not affected by rain- 
fall or wind and does not involve fire hazard. 


Pes- [Tox Insecticide 


of the pyrethrum type, pleasantly scented. Quickly kills practically every type of 
| crawling, flying and hopping insect. Light lemon color. Especially effective 
when used in the form of a spray. 


Pine Oil Disinfectant 


A fragrant pine product, made from pure steam-distilled pine oil according to 
the formula of the Hygienic Laboratory of the U. S. Public Health Service. 
Mixes freely with water to form good milk emulsions, with pleasant pine odor. 
Free from mineral oil or other adulteration. 


BAIRD & McGUIRE, INC. 


Holbrook, Mass. ? Z St. Louis, Mo. 





New York City and New Jersey Representatives: 


Eastern States Supply Company, 136 Liberty St., New York City 
Telephone WOrth 2—3143. 
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-Paranints 


Perfume and Color 


in ONE OPERATION 


BATH SALTS 
PARA BLOCKS 
NAPHTHALENE 


There is a PARATINT for 


every purse, odor, and color 


requirement. 


12 Scents 7 Colors 

Two price ranges 
Series A Series B 
$2.00 Ib. $4.50 Ib. 
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DISINFECTANTS 
COAL TAR DISINFECTANT 


¢ 4 A L (Coefficients 2-20) 


DISINEKE CTANTS TAR ACID OILS 





CRESOL COMPOUNDS 
: sees , P Li Cresolis C itus U.S.P. 
With unexcelled facilities for producing our own raw materials c rs al Commeunl Vedabel 
and for compounding and testing them in our own plants and 
: ma! ANIMAL DIPS 
laboratories, we guarantee Dependable Disinfectants of both 
soluble and emulsifiable types. Our soluble disinfectan:s CATTLE SPRAYS 
form clear, pale solutions and our emulsifiable ones form CRESOL U. S. P. 
rich, milky solutions, free from deposit when diluted with CRESYLIC ACID 
yater. Our Frozen Tar Acid Oils (10% to 40% strength 
bi 7 : Oi VES ANTS OI LIGHT OIL DISTILLATES 
properly compounded, yield white-emulsion disinfectants free (Benzol, Toluol, X ylol, 
from naphthalene deposits. Samples, prices and full in- Solvent Naphtha) 
formation furnished gladly on request. WOOD PRESERVATIVES 





AGRICULTURAL 
CHEMICALS 
(Ammonium Sulphate 
Flotation Sulphurs) 


NAPHTHALENE 
(Crude and Refined... All Kinds 
.-- Moth Balls... Flakes) 





KOPPERS PRODUCTS COMPANY THE WHITE TAR COMPANY 
CHICAGO PITTSBURGH PROVIDENCE KEARNY, N. J. 


Divisions of The Koppers Company 
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TARMOR PINE OL 


K11L15 


This is a report of a Phenol Coefficient Test made on a miscible Pine Oil Disin- 
fectant containing Hercules Steam-distilled Yarmor Pine Oil. The phenol coef- 
ficient of 5 shows the killing power of Yarmor Pine Oil when made miscible by 


disinfectant manufacturers. 


GERMICIDAL TEST 
Modified Rideal-Walker Phenol Coefficient Method 
ORGANISM: B. typhosus (Hopkins) + + + + AGE of CULTURE: 24 hours at 37°C. 
MEDIUM: Standard Rideal-Walker broth . ° . * ORGANIC MATTER: none 
TEMPERATURE of MEDICATION: 15 to 18°C. - DOSE: 0.5 cc. of culture to 5 cc. of diluted disinfectant 
SUBCULTURES: one 4 mm. loopful to 5 cc. of broth 














The subcultures were incubated 48 hrs. at 37°C. with the following results: 
oar Minutes of Exposure to Disinfectant 
Sample Dilution 2% 5 7% 

: 2 1:375 _ — — 
rine Oil 1:400 me wy iat 
oa 1:450 he o ‘a 

” 1:500 + 4 
Phenol 1:90 + + — 
+ = growth : 450 

Coeffi t — = 5. 
a=: ining oefficien 90 5.0 











Let us send you a copy of our booklet: 
The Efficiency of Hercules Yarmor Pine Oil in Disinfectants and Insecticides 


NAVAL STORES DEPARTMENT 


HERCULES POWDER,COMPANY 


INCORPORATED 
961 Market Street, Wilmington, Delaware 
Largest producer of pine oil, wood rosin, and steam-distilled wood turpentine 


Branch Offices: Birmingham - Chicago - New York - St. Louis - Salt Lake City - San Francisco 


¥;| HERCULES POWDER COMPANY, 961 Market Street, Wilmington, Delaware 


Please send me a copy of your booklet, The Efficiency of Hercules Yarmor Pine Oil in Disinfectants and Insecticides. 


I se ate eid ine eee ae ea Company. 








City State 





Street 
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T IS an admitted, provable fact that 

consumers respond to improved looks 
in a package—certainly an important sales ad- 
vantage—but that is not the sole benefit. Good 
looks help out all along the line. 


Retailers appreciate a package that looks 
well. Instinctively it is put out in front—in 
their display cases, in their windows—and in 
their minds. They like to handle it and push 
it because, other things being equal, such a 
package sells better and helps their turnover. 

Wholesalers like good looks in a package 
for much the same reasons. Anything the public 
and the retailers like generates reflected enthu- 
siasm in them. 

Package appearance is, of course, due to a 
combination of things. But the closure plays an 
important part. It can make or break the entire 
effect. For that reason Anchor has always paid 
particular attention to appearance—in the de- 
sign of the caps themselves—in its recommen- 
dations of the most suitable style for new 
products or for the re-design of an old package 


Achor 

















—in promoting the use of attractive litho- 
graphed caps, especially designed to harmonize 
with the rest of the package —in special coat- 
ings and other decorative effects—in our new 
line of Molded Caps in jet black or colors. 

In considering a change or a new package, 
let Anchor work with you to get maximum ap- 
pearance with effective sealing results. 

We will be glad to study your problem and 
make recommendations. Just write us what you 
have in mind or send us a sample of your pres- 
ent package. 


Anchor Cap & Closure Corporation 
Long Island City, N. Y. 
Branches in all Principal Cities 


Toronto, Canada 
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DecorateD 


CAPS 


help a lot... and cost 
but very little more... 


A colorful, attractively designed litho- 
graphed cap will increase the sales effec- 
tiveness of your packages. Also, it can in- 
corporate your name, slogan, trade-mark, 
or other mark of identification. 


Such a cap improves the appearance of 
any package. Its coloring and design help 
to distinguish it from others on the dealers’ 
shelves. It lends an atmosphere of quality 
to your product. It creates a favorable re- 
action towards your package, and serves 
as a permanent identification in case the 
label should fall off or become defaced. 


Many of our customers have found litho- 
graphed caps especially helpful in intro- 
ducing new ways in which to use their 
product through the featuring of recipes. 
Some advertise their complete line of prod- 
ucts on the caps or one or two items which 
they particularly wish to push. Still others 
find them valuable for the purpose of in- 
struction on the proper use of the contents. 


Lithographed caps offer you infinite pos- 
sibilities. We have just mentioned a few. 


Let us show you how attractively and 
economically a lithographed Anchor cap 
can be prepared for you. 




























CONSUMER - APPROVED CLOSU 











88 


SOAP 


AUGUST, 1931 





van Ameringen- 














We have an improved line of 
water soluble perfumes designed to 
meet the demand for non-alcoholic 
theatre sprays, household sprays and 
other preparations not containing 
sufficient solvent to permit the use 
of ordinary oils. 


These water soluble oils eliminate 
the difficulties found with most sim- 
ilar preparations. They contain no 
alcohol or other solvent to affect 
varnished surfaces, nor do they have 
the excessive soapiness characteris- 


Water Soluble 


Perfume Or1ls 


tic of so many water soluble per- 
fumes, which causes the finished 
spray to leave a thin soapy deposit 
on everything when it is used. 


The odors are exceptionally strong 
and pleasing. We suggest the use 
of 8 ounces to the gallon for theatre 
sprays. For other purposes the pro- 
portion may be varied to suit the re- 
quirements. In many cases as much 
as one pound to the gallon may be 
used without much cloudiness, if 
desired. 


A few of the odors available are listed below: 


Pound 
WE the MOND - oside cow seess $1.00 W.S. Cashmere 
WV ROME INO EL sins oo 2.25 W.S. Orange 
oe a 1.50 W.S. Lavender 
Ie OS Se 2.50 W.S. Jasmin .... 
W.S. Bouquet de Fleurs .. 1.25 Wis GAT vin o4i0's 
NV RISEN Gu vass ess evees 1.00 W.S Gardenia 


Pound Pound 

Meet eho $1.50 W.S. Bouquet C. No. 5.... $1.50 
pelt iN 2.00 W.S. Bournet ©. FF. ...... 150 

Oke ee 1.25 W.S. Bouquet d’Amour .. 2.25 

asaee pets 1.50 W.S. Bouquet Christmas.. 1.75 

ae ae ee 1.50 W.S. Bouquet Sharima ... 2.00 

2.25 W.S. Bouquet Oregon .... 2.00 


van Ameringen-Haebler, Inc. 


Aromatic Essentials 


315 Fourth Avenue, New York 
180 No. Wacker Drive, Chicago 
619 Clark Avenue, St. Louis 
42 Wellington Street, F., Toronto 


Factory, Elizabeth, N. J. 
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- Haebler, Inc. 














20 fine new odors 


for Para blocks 


$1.50 per lb. and up 


Colors right in the oil if you want them. 


Rose Lilac Violet Orange Blossom Bouquet Oriental Cedar 
Pine Jasmin Carnation Lavender Mint New Mown Hay 


Send for samples. See for yourself 
how our oils improve your products. 


For the new season—try our FLY 
SPRAY oils. Made especially for spray 
use. Jasmin, New Mown Hay, Orange 
Blossom and Bouquet 118 are popular. 
Many others. Send for Samples. 


van Ameringen-Haebler, Inc. 
Aromatic Essentials 


315 Fourth Avenue, New York 
180 No. Wacker Drive, Chicago 
619 Clark Avenue, St. Louis 


42 Wellington Street, E., Toronto 


Factory, Elizabeth, N. J. 
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Certified 
Disinfectants 


of coal-tar are so named because every lot is tested and certified 
to by independent analysts, thus insuring to the buyer a guaran- 
tee of quality and strength. A copy of the bacteriological cer- 


tificate will be furnished whenever requested. 


The name BAIRD’S on a container of disinfectant means not 
only that it is a certified product, but one which represents over 
a quarter of a century of manufacturing experience and technical 
skill . . . insuring uniformity of composition . . . unformity 
of quality . . . uniformity of result. BAIRD’S Certified Dis- 


infectants dilute readily with water to form rich, milky emulsions. 


Whether your disinfectant requirements are large or small, or 
whether the coefficient is two or twenty or any intermediate 
strength, let us figure with you. Samples will be submitted for 
your inspection, and we will be glad to give you the benefit of 


our many years of experience as specialists in this line. 


Cresylic Acid Animal Dips Household Insecticides 


VUade Right—Priced Right 


BAIRD & MCGUIRE, INC. 


Manufacturers of 
. 


Certified Disinfectants 


and Quality Sanitary Products 


ST. LOUIS, MO. 





New York Representatives 


THE EASTERN STATES SUPPLY COMPANY 
136 Liberty Street Phone: WOrth 2—3143 


Warehouse stocks at convenient points throughout the country. 
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INSECTICIDE 


(6) DISINFECTANT 
SECTION 


A Department of SOAP 


SOAP is official publication of The Insecticide and Disinfectant Manufacturers Association. 
Harry W. Cole, Holbrook, Mass., Secretary. 














Premiums or that you oppose it, or that you are pre- 


HE Federal Trade Commission means pared to fight it in the courts, or whatever 
business in this matter of disinfectant | Your views are. It is only in this way that 
and insecticide premiums, gifts, gratuities, a representative expression of opinion can 
or whatever you desire to eall them. It be communicated to the Commission for 


has summarily rejected the resolution the industry. 


adopted at a trade conference of the in- ee 

dustry back in 1926 at Indianapolis as un- Rubless Floor Polishes 
satisfactory, and has presented a new rule, HESE comparatively new rubless floor 
broad and stringent. The Commission says T polishes have been attracting con- 


bluntly that the giving of any kind of gift —_ siderable attention in the sanitary products 
or premium to induce a sale is an unfair trades during the past several months. 
trade practice. It gives the industry until Much effort has been expended on their 


August 31 to accept or reject its new rule. — development. Their permanent acceptance 

The Commission is in fact telling the in- _ by the industry naturally depends on their 
dustry to quit giving premiums of any kind. continued successful use. If they secure 
Whether they cost two dolars or two hun- the same results as the regular wax floor 
dred dollars, they are taboo. Eventhough _ polishes without the laborious polishing by 
the attitude of the Commission may be con- machine, or by hand, their appeal is quite 


sidered somewhat harsh in view of the obvious. The greatest expense in waxing 
rampant graft in so many industries which a floor under ordinary conditions is the 
seems to go merrily on its way unchecked, labor cost. Time will tell us more about 
the fact remains that it is the attitude of the new type waxes. In the meantime, 
the Commission, and that the industry they are unquestionably the product of the 
must accept it as such or be prepared to do hour. 
battle against the Commission in the 





0: 





courts. During the summer season of 1929 and 

Direct contact with the Commission for —_ 1930, there was unusually dry, cool weather 
the disinfectant and insecticide industry is all over the United States and comparatively 
in the hands of the Secretary of the Insecti- few insects. The public during those years 
cide & Disinfectant Manufacturers Asso- had plenty of money to spend for insecti- 
ciation. Complete details of the new rule cides or anything else for that matter, but 
and old resolution are given elsewhere in the need for insecticides was small. This 
this issue. Whether you are a member of year, insect infestation throughout the 
the Association or not, write your opinion country is heavy, especially mosquitoes, 
to the Secretary,—that you favor the rule, _ flies, roaches, ete. The hot, wet weather 
or that it is unjust, or that it is too harsh, (Turn to Page 115) 
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The Insecticide 


and 


Disinfectant 
Manufacturers 
Association 


—, 


OFFICERS 
ESOC TES Dr. Robert C. White 
Robert C. White Co., Philadelphia 
Ist Vice-President........... Evans E. A. Stone 
William Peterman, Inc., New York 
2nd Vice-President.............. Peter Dougan 
Merck & Co., Rahway, N. J. 
BEMIS Ls a cinesaie's wieieaecee John Powell 
John Powell & Co.. New York 
A ee ere Harry W. Cole 


Baird & McGuire, Holbrook, Mass. 


Board of Governors 


| eae See Sinclair Refining Co., New York 
Loge ee Baird & McGuire, Holbrook, Mass. 
[es ee American Tar Products Co., Pittsburgh 
J. L. Brenn..Huntington Laboratories, Huntington, Ind. 
LR oS See 2 Frederick Disinfectant Co., Atianta 
H. W. Hamilton...... Koppers Products Co., Pittsburgh 
M. M. Marcuse........ West Disinfecting Co., New York 
©, MeGormick.....:.<% McCormick & Co., Baltimore 
Je a ee Rohm & Haas Co., Philadelphia 
ES SE ee re Stanco, Inc., New York 
Membership 


Active—Open to manufacturers and wholesale 
distributors of disinfectants, germicides, deodor- 
ants, insecticides, liquid soaps, polishes, and 
allied products. Dues—$75.00 per year. 
Associate—Open to firms supplying raw ma- 
terials, containers, equipment, etc., to the mem- 
bership. Dues—$50.00 per year. 


—, 


For further details, communicate with 


INSECTICIDE & DISINFECTANT 
MANUFACTURERS ASSOCIATION 


Harry W. Cole, Secretary 


HOLBROOK MASS. 





























Notes of the Trade | 


Kilsem Manufacturing Co., makers of insecti- 
cides and disinfectants, has leased a four story 
and basement factory at Barre and Carroll 
streets, Baltimore, from the Henry S. Wampole 
Co. 














ae 

Stanco, Inc., New York, makers of “Flit,’’ have 
had produced an animated moving picture car- 
toon which links up with their advertisements 
which have appeared in a number of humorous 
magazines. Dr. Seuss is the “Flit’”’ cartoonist. 

—~-——O0—_ —. 

Super Spray Laboratories, 327 South Fair 
Oaks avenue, Pasadena, Cal., has entered the in- 
secticide business and is introducing a product 
called “Super Spray Fly and Insect Killer.” 
| 





Evan L. Ditto, a sales representative of R. M. 
Hollingshead Co., makers of sanitary products, 
Camden, N. J., died recently in Toledo, Ohio, fol- 
lowing an automobile accident. 

ee 

Toledo Rex Spray Co., Toledo, Ohio, makers of 
“Fly-Tox,” reports that it is having its best busi- 
ness year since 1925. The combination of heat 
and moisture this summer has stimulated the 
sale of household insecticides all over the country. 

ee ee 

Pioneer Chemical Co., Boston, has opened an 
office at 220 West 42nd St. to handle the prod- 
ucts of this company for New York and the 
Middle West. The district manager in charge of 
this branch is J. H. Waugh, who has had a great 
deal of experience in the insecticide field. The 
Pioneer Chemical Co. manufactures a special hy- 
podermic gun as well as a complete line of in- 
secticides. 





Oo——— 


The Lambert Co. reports for the six months 
ended June 30, 1931, consolidated net profits, 
after taxes, amounting to $3,572,529, equivalent 
to $4.77 a share on the company’s 748,996 shares 
of outstanding capital stock. Consolidated net 
profits for the first six months in 1930 were 
$3,764,349, or $5.02 a share on a like number of 
shares. 

SS 

A. C. Horn Co., Long Island City, N. Y., manu- 
facturers of products which include floor treat- 
ments, has organized a subsidiary sales unit, Horn 
Continentale, to handle sales in France, England, 
Germany and Italy. 
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Rules To Ban All Premiums 


Federal Trade Commission Rejects Old Resolution and Offers New 


Insecticide and Disinfectant Premium Rule 


tion of representatives of the insecticide and 
disinfectant manufacturing industry at a 
conference with a member of the Federal 
Trade Commission at Indianapolis on November 
10, 1926, and designed to eliminate gratuities and 
expensive premiums, 


Ris of business conduct adopted by resolu- 


“Rule A—Group II: The Commission substi- 
tuted and accepted the following for a part of the 
rule as published January 5, 1927: “It is the 
opinion of the industry that insecticide and dis- 
infectant manufacturers should use their best 
efforts to observe this rule of approved practice.” 
The rule as published 





have been rejected by 
the Commission in its 


sweeping and stringent 
rule has been approved 
in its place. The Com- 
mission gave the indus- 
try until July 29 last to 
accept or reject the new 
rule, but upon the re- 
quest of Harry W. Cole, 
secretary of the Insecti- 
cide & _ Disinfectant 
Manufacturers Associa- 
tion, an extension 
until August 31 was 
granted by _ the 
Commission so that the 
industry might give full 





READ THIS! 


sing hampsdeaareriniair THE Federal Trade Commission has drawn 

up and presented to the insecticide and 
disinfectant industry a far more stringent and 
sweeping rule covering the giving of pre- 
miums and gratuities to buyers and employes 
of buyers. The Commission has summarily 
rejected the old resolution adopted in Indian- 
apolis in November, 1926. Read this new 
rule carefully and write your opinion of it 
at once to Harry W. Cole, Secretary of the 
Insecticide & Disinfectant Manufacturers 
Association whether you are a member of 
the Association or not. If you manufacture or 
distribute disinfectants, insecticides or other 
sanitary products, let Mr. Cole know whether 
you subscribe to the rule or oppose it. 


January 5, 1927, which 
the Commission declined 
to approve or accept, 
reads as follows: “Be it 
resolved, That we, the 
representatives of the 
Disinfectant and Insecti- 
cide Industry, in confer- 
ence assembled, at !n- 
dianapolis, Indiana, on 
November 10, 1926, do 
hereby condemn the 
practice of giving money, 
premiums or any other 
forms of gratuity to per- 
sons placing orders for 
the purchase of any 
products of our indus- 
tries in all cases where 








consideration to the new 
rule and express an opinion regarding it. 

The new rule of the Commission to be substi- 
tuted for the old resolution adopted in Indian- 
apolis, is as follows: ‘‘Rule 1.—Group I: The 
Commission substituted and approved the follow- 
ing for a part of the rule as published January 5, 
1927: “Directly or indirectly to give or permit to 
be given or offer to give money or anything of 
value to agents, employees, or representatives of 
customers or prospective customers or to agents, 
employees, or representatives of competitors’ cus- 
tomers, or prospective customers without the 
knowledge of their employers or principals, as 
an inducement to influence their employers or 
principals to purchase or contract to purchase 
industry products from the maker of such gift 
or offer, or to influence such employers or prin- 
cipals to refrain from dealing or contracting to 
deal with competitors, is an unfair trade prac- 
tice.” 


>) 


such persons are not the 
actual purchasers* and the acceptance of the 
money, premiums or other forms of gratuity is 
surreptitious and for the personal benefit of the 
person placing such order. 


“And we hereby further register our opposition 
to the practice of giving of so-called advertising 
specialties bearing the donor’s name or imprint 
costing more than two dollars ($2.00) each. 


(*‘Actual purchasers’ as used in the foregoing 
resolution is intended to mean the real principal 
upon the purchase, whether such purchaser be an 
individual, institution, association, county or the 
like.) 


“We hereby subscribe to the foregoing and 
agree to its enforcement.” By direction of the 
Commission. 

OTIs B. JOHNSON, 
Secretary. 
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Cole Reviews the Case 


N a bulletin, sent out late last month by Secre- 
tary Harry Cole of the Insecticide & Disinfect- 
ant Manufacturers Association to the member- 
ship, he reviews the case from the original con- 
ference with the Federal Trade Commission in 
Indianapolis down to the present time of the new- 
ruling by the Commission. The bulletin states: 
On November 10, 1926, at the invitation of the 
Federal Trade Commission, a group of manufac- 
turers, representing the insecticide and disinfect- 
ant industries, met in the Supreme Court Room 
of the State House at Indianapolis, Indiana, for 
the purpose of reviewing the trade practices of 
these several industries, and to formulate a reso- 
lution which would define what was regarded as 
improper and injurious ethics. As a result of this 
conference, in which a number of members of our 
Association participated, it was resolved as fol- 
lows: (See resolution given above as published 
Jan. 5, 1927 by the Commission.) The above 
quoted resolution was, immediately after adop- 
tion, referred to Commissioner William E. Hum- 
phrey and Mr. M. Markham Flannery, director 
of trade practice conferences, under whose aus- 
pices the conference was held. Some 25 firms 
were represented at the meeting. 

In its published report of July 1, 1929, the 
Federal Trade Commission pointed out that “The 
purpose of this conference was to permit the in- 
dustry to formulate for itself rules of business 
conduct which would result in defining and pro- 
hibiting methods or practices recognized as un- 
fair, wrongful, or detrimental to the public and 
to the industry. This to the end that the prose- 
cution of individual proceedings may be avoided, 
that all concerns in the industry may be placed on 
an equally fair competitive basis, and that the 
public interest may be efficiently and quickly 
served by eliminating, at one and the same time, 
the practice condemned.” 

The Commission considered, and on December 
6th, 1926, approved the resolution adopted by the 
industry, with the reservation that the commis- 
sion does not favor the giving of premiums or 
gratuities under any circumstances. After ap- 
proval by the Commission, the announcement in 
the form sent out, was submitted to the industry 
generally, including those who were and those 
who were not present at the conference. 

Just recently the Federal Trade Commission 
wrote this office to the effect that the Commission 
had reconsidered its action on the rule adopted by 
our industries at the Indianapolis conference in 
1926, and has decided to substitute the following 
for a part of the rule as published Jan. 5, 1927. 
“Directly or indirectly to give or permit to be 
given or offer to give money or anything of value 
to agents, employees. or representatives of cus- 


tomers or prospective customers, or to agents, 
employees, or representatives of competitors’ cus- 
tomers or prospective customers, without the 
knowledge of their employers or principals, as an 
inducement to influence their employers or prin- 
cipals to purchase or contract to purchase indus- 
try products from the maker of such gift or offer, 
or to influence such employers or principals to 
refrain from dealing or contracting to deal with 
competitors, is an unfair trade practice.” 

The Commission has designated this quoted 
paragraph as Rule 1—Group 1. We are now 
advised by the Commission that the resolution 
adopted at Indianapolis in 1926 is no longer ac- 
cepted or approved by it. 

In the Commission’s letter to us of July 3rd, it 
is stated “If the resolution as revised by the Com- 
mission is acceptable to the industry, a reissue 
of the rule will be promulgated and mailed to the 
members of the industry for the information of 
each. * * * The rule in question must be 
adopted or rejected by the industry.” 

The Commission further states that if it is not 
informed of such approval and adoption by the 
industry on or before July 29th, it will withdraw 
its approval and acceptance of the rule. Upon 
application of this office to the Commission, an 
extension of time to August 31st has been allowed. 

With a realization that copies of this bulletin 
will not reach every member of the industry, be- 
cause there are a number of small insecticide and 
disinfectant makers in the country who do not 
hold membership with us, we have arranged to 
have particulars of the Commission’s action pub- 
lished in the next issue of our official journal, 
Soap, in order that all in the industry may have 
an opportunity to know of the Commission’s 
stand. 

All members of the industry are requested to 
make a careful study of the revised rule above 
quoted, and to compare it in wording and intent 
with the resolution adopted in 1926, and then 
write their comments, favorable or unfavorable, 
to this office. In this way it is hoped that by 
August 31st it will be possible to determine 
whether the industry accepts the revised rule or 
finds it unacceptable, so that the Commission may 
be informed. Because of the importance of this 
matter and its bearing on the future welfare of 
the industry, you are asked to give this subject 
your special consideration and early reply. 

HARRY W. COLE, Secretary. 
Holbrook, Mass. 


Background of the Resolution 


is order that the industry may be fully aware 

of the conditions in the industry which were 
discussed at the original conference in Indian- 
apolis, the following is quoted from the statement 
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issued by the Federal Trade Commission on Janu- 
ary 5, 1927, outlining the results of that confer- 
ence: “The purpose of the conference was to per- 
mit the industry to formulate for itself rules of 
business conduct which would result in defining 
and prohibiting methods or practices recognized 
as unfair, wrongful or detrimental to the public 
and to the industry. This to the end that the 
prosecution of individual proceedings may be 
avoided, that all concerns in the industry may be 
placed on an equally fair competitive basis, and 
that the public interest may be efficiently and 
quickly served by eliminating, at one and the 
same time, the practice condemned. 

“Previous investigation revealed the practice of 
giving premiums or gratuities, which in any 
form, under any circumstances, can not be de- 
fended as a good business practice or as benefiting 
the public. With reference to some concerns in 
this industry, particularly in the southern and 
central states, this practice had been extended 
and abused, until in many instances it reached 
the proportions of commercial bribery. A sur- 
prisingly large number of persons entrusted with 
the duty of purchasing supplies for public and 
semi-public institutions had been induced, by the 
offer of gratuities, to make purchases of disin- 
fectants in quantities so large as to be out of pro- 
portion to the needs of the respective institutions 
whose interests such persons were employed to 
protect. Such gratuities were usually of a nature 
suitable to, and appropriated for, personal use. 
Thus it was related that one concern succeeded in 
securing $1,000, above its usual charge for disin- 
fectants by giving as a prize in one instance, a 
piano which cost only $330. 

“The premium evil having been generally dis- 
cussed, and the purpose of the trade practice con- 
ference having been previously explained, mem- 
bers of the industry organized by electing a Chair- 
man and Secretary. In the absence of the Com- 
mission’s representatives, who retired subject to 
call, the conference after further discussion 
unanimously adopted the resolution.” 

The Commission considered and on December 
6, 1926 approved the resolution adopted by the 
industry, with the reservation that the Commis- 
ston does not favor the giving of premiums or 
gratuities under any circumstances. 


Those Who Subscribed 


HOSE who attended the original meeting and 
subscribed to the resolution were: 
E. Frank Wells, Pres., Northwestern Mfg. Co., 
Indianapolis. 
Henry D. Tatem, Pres., Chemo Co., Buffalo, 
N. ¥. 
Harry W. Cole, Secy., Insecticide & Disinfec- 


tant Mfrs.’ Assn.; also, V. Pres., Baird & Mc- 
Guire, Holbrook, Mass. 


S. S. Selig, Pres., Selig Co., Atlanta, Ga. 

Harry Rubel, West Disinfecting Co., Long 
Island City, N. Y. 

A. L. Feldman, Pres., Puritan Chemical Co., 
Atlanta, Ga. 

J. E. Holloway, The C. B. Dolge Co., Westport, 
Conn. 

James Varley, V. Pres., Baird & McGuire, St. 
Louis, Mo. 

J. L. Brenn, Huntington Laboratories, Hunt- 
ington, Ind. 

Fred A. Hoyt, Pres., Frederick Disinfecting 
Co., Atlanta, Ga. 

John B. Morin, Pres., International Chemical 


Co., Chicago, IIl. 


Harry New, Interstate Sanitation Co., Cincin- 
nati, O. 
Earl Corkins, Pres., Corkins Chemical Co., Cin- 


cinnati. 


H. A. Brereton, Pres., The Worrell Mfg. Co., 
St. Louis. 

B. Alexander, Huntington Laboratories, Hunt- 
ington, Ind. 

C. D. Van Dyne, V. Pres., American Disinfect- 
ing Co., Sedalia, Mo. 

T. B. Robertson, Pres., Robertson Products Co., 
Chicago, Ill. 


J. B. Calkins, Rochester Germicide Co., 


Rochester, N. Y. 


Subsequent to the conference at Indianapolis, 
111 additional firms in the industry subscribed to 
the resolution. Those firms included: 


Adams & Co., Fred C., Chicago, Illinois. 

Alpha Chemical Compny, Baltimore, Maryland. 
American Oil & Disinf't’'g Corp., New York. 
Antiseptic Prod. Co., The, Denver, Colo. 
Associated Mnfrs. Co., Milwaukee, Wis. 
Atlantic Turpentine & Pine Tar Co., Savannah. 
Cabot, Inc., Samuel, Boston, Mass. 

Carolina Chem, Co., Inc., Natural Bridge, N. Y. 
Carpenter Co., W. D., Inc., Syracuse, N.Y. 
Ced-O Products Corporation, Syracuse, N. Y. 
Central City Chemical Co., Chicago. 
Chamberlin-Haber Chemical Co., Cleveland. 
Chemical Supply Co., The, Cleveland. 

Clarkson Chem. & Supply Co., Williamsport, Da. 
Commercial Chem. Co. of Tennessee, Memphis. 
Connecticut Chem. & Disinf't Co., New TIaven, Conn, 
Continental Chemical Corp., Watseka, II1. 
Continental Manufacturing Co., Indianapolis. 
Cooper & Cooper, Ine., New York, N. Y. 
Creative Chemical Co., Pittsburgh. 

Cremoline Co., Inc., St. Louis. 

Durfee Embalming Fluid Co., Grand Rapids, Mich. 
Eagle Oil & Supply Co., Boston. 

Empire Exterminating Co., Inc., New York. 
Empire Products Co., Macon, Ga. 

Enos Chemical Co., Chicago. 

Flash Chemical Co., Cambridge, Mass. 

Fort Pitt Chemicol] Co., Inc., Pittsburgh. 
Frank, P. M.. Disinfecting Co., New York. 
Garnet Co., Geo. H., Allentown, Pa. 
Georgia-Carolina Oil Co., Macon, Ga. 

Georgia Pine Turpentine Co., New York. 
Germalene Chemical Co., Inc., Houston, Texas. 
Getz Exterminators. Ine., St. Louis. 

Good, James, Inc., Philadelphia. 

Hellwen Chemie! Corp.. Cincinnati. 

Waynes Chemical Corp., Long Island City, N. Y. 
Teaney Mfg. Co., Boston, Mass. 

Hearn Co.. H. B., Baltimore, 

Heller & Co., B.. Chicago. 

Hess. Dr.. and Clark, Ashland, O. 

Hoosier Mfg. Co., Indianapolis. 

Houghton & Co., E. F., Philadelphia. 

Huguley Oil Co., Atlanta, Ga. 

Hunt Manufacturing Co., Cleveland, O. 

Idico Corporation, New York. 

Imperial Chemical Co., Shenandoah, Iowa. 
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Perfumes For 


PARADICHLORBENZENE 


Individual odors to meet every fancy. ... At prices which 
will appeal to the buyer who is anxious to keep his produc- 
tion costs low. ... and still supply well perfumed deodorant 
crystals and blocks. 








The following have proven extremely popular: 


Lb. Lb. 
American Thistle No. 1010. $2.25 Rose No. 310........ $2.50 
American Thistle No. 180. 5.00 Rose Heavy No. 99... 5.00 
Forest Bouquet No. 42.... 4.00 Trefle No. 619....... 2.85 
Carnation No. 50......... 5.00 Trefle No. 157....... 6.00 
New Mown Hay No. 319. 2.75 Violet No. 611...... 3.10 
New Mown Hay No. 75.. 5.00 Wild Flower No. 5300. 1.75 
Oriental No. 88......... 5.00 Wild Flower No. 113.. 5.00 


In addition to the odors listed we also have many 
others ranging in price from $1.25 to $8.00 Ib. 


Guaranteed not to decom- All of our Paradichlorben- 
pose or change in odor, no 
matter how long they remain 
in contact with the chemical. or without color. 


zene odors are supplied with 








Used one pound to one hundred pounds of crystals. 


P. R. DREYER INc. 


26 Cliff Street New York 


“It’s the Odor that Sells the Product” 
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Industrial Chem. Labs., Inc., Omaha. 
Insecticide Co., The, San Francisco. 
Interstate Sanitation Co., Cincinnati, 
Jensen-Salsbery Laboratories, Kansas City. 
Jones Mfg. Co., Baltimore. 

Jordan & Bro., Wm. E., Brooklyn, N. Y. 
Keystone Disinfecting Co., Pittsburgh. 
Knox & Morse Co., Boston. 

Kretol Co., The, Washington, D. C. 

Leinin Chemical Co., John F., San Francisco. 
McDonagh & Sons, Wm., New York. 
McLaughlin, Gormley & King Co., Minneapolis. 
Maignen Chemical Co., Philadelphia. 

Mallen Cerodt Chemical Works, St. Louis. 
Marks Chemical Works, New York. 
Masury-Young Co., Charlestown, Mass. 
Merck & Co., Rahway, N. J. 

Milliken & Co., John T., St. Louis. 
Montanin Company, New York, N. Y. 
Nashville Products Co., Nashville, Tenn. 
National Insecticide Co., Boston, Mass. 
Newton & Co., A. E., Brooklyn, N. Y. 
Northwest Chem. & School Sup. Co., Spokane. 
Opie Brush Co., Kansas City, Mo. 

Oxyozon Chemical Co., New York. 

Penn Disinfecting Co., Philadelphia. 
Phinotas Chemical Co., New York. 
Pittman-Moore Co., Indianapolis. 
Preservaline Mfg. Co., The, Brooklyn, N. Y. 
Puritan Chemical Co., 22 Custom House, Boston. 
Puritan Specialty Co., Boston, Mass. 
teliable Insecticide Co., Roslindale, Mass. 
Reliance Chemical Co., St. Louis. 

Riebe Soap & Chemical Works, Seattle. 
Robbins Disinfectant Co., Geo. B., Boston. 
Roessler & Hasslacher Chemical Co., New York. 
Rogers Chemical Co., R. R., San Francisco. 
Rouech, August E., Detroit, Mich. 

Royal Products Co., Baltimore, Md. 

St. Louis Insecticide & Spec. Co., St. Louis. 
Sanitary Products Co., San Francisco. 
Sanitary Products Corp., New York. 
Sanitary Supply Co., Atlanta, Ga. 

Sanitary Supply Co., San Francisco. 
Schering & Glatz, Inc., Bloomfield, N. J. 
Sel-Kilo Chemical Co., St. Louis. 

Shepard Chemical Co., Inc., New York. 
Silmo Chemical Co., Vineland, N. J. 
Southern Sanitary Co., Norfolk, Va. 
Southwest Chemical Corp., Dallas, Tex. 
Spirittine Chem. Co., Wilmington, x <. 
Standard Chem. Co., Inc., Houston, Tex. 
Standard Chemical Mfg. Co., Omaha, Neb. 
Sulpho-Naphthol Co., Boston, Mass. 

Texas Chem. & Spec. Corp., Ft. Worth. 
Twin City Exterminating Co., St. Paul. 
United Chemical Co., Kansas City. 

United Disinfectant Co., Memphis, Tenn. 
Universal Mfg. Co., Jacksonville, Fla. 

Vapo, The, Cresoline Co., New York. 

Vestal Chemical Co., St. Louis. 

White Tar Co. of New Jersey, Inc., Kearny, N. J. 
Zenoleum Products Co., Detroit, Mich. 
Zophar Mills, Inc., Brooklyn, N. 





——— 

G. A. Beauchamp of Merck & Co. won the low 
gross prize at the 2nd golf tournament of the 
Salesmen’s Association of the American Chemical 
Industry, held at Lenox Hills Golf Club, Farm- 
ingdale, L. I., July 22. His score was 86. S. C. 
Benjamin of General Chemical Co. was second 
with 87 and Al Alvarez of Grasselli Chemical Co. 
was third with 92. The next tournament will be 
held at Dunwoodie Country Club, Yonkers, N. Y., 
August 18. 

cesta ikea 


An appropriation of sixty million rubles has 
been allotted by the Soviet government for the 
current year for work in the extermination of 
insects and field pests, according to the Economic 
Review of the Soviet Union. It has been esti- 
mated that an expenditure of eight million rubles 
last year resulted in a saving of seventy-six 
million rubles in crops. 


Zonite Products Corporation earned net income 
of $549,283 during the six months ended June 30 
as compared with $459,515 nein the same 
period of last year. 


New Liquid Soap Reducer 

A mechanical liquid soap reducer, designed pri- 
marily for the cutting of high concentrates of 
liquid and paste potash soaps down to the lower 
concentrations as used in liquid toilet soap dis- 
pensers, etc., has been placed on the market by 
the Huber Machine Co., 262 46th Street, Brook- 
lyn, N. Y. The equipment is made in six sizes 
ranging from 25 gallons capacity up to 200 gallon 
size. The machine is designed primarily for dis- 
tributors who buy liquid soap base and produce 
15% soap from this. The maker states that the ma- 
chine assures rapid production of uniform liquid 
soap not possible otherwise. The finished soap 
can be filled directly to containers from the re- 
ducer or run into settling tanks for clarification. 
The equipment is also suitable for use in making 
up solutions in textile and other mills of various 
soda soaps, such as olive oil, etc., from the curd 
soap or bars. It has also been suggested and is 
adapted for the saponifying operation for the 
small manufacturer of liquid soap. 


ss 


Rockland Chemical Co., Newark, N. J., 
have moved to a new plant at 839 North 
Sixth Street, Newark, N. J., the factory having 
been built especially for their use. It is a one 
story structure, of hollow tile and brick veneer 
construction, with about 2,500 square feet of floor 
space. The company manufactures cattle spray, 
disinfectants, wood preservatives and other allied 
products, selling mostly through farm supply 
dealers. It is operated by John N. Wittpenn, Sr., 
and Jr. Specialties include Kleen-Kow, a cattle 
spray, In-Sec-To, an insecticide, and Penn-Ola, a 
disinfectant and deodorant. 


—— 








The cultivation of pyrethrum in England was 
discussed by J. C. F. Fryer and C. T. Gimingham 
in the April 11th issue of Nature, an English 
publication. According to the authors experimen- 
tal cultivation of pyrethrum in England has pro- 
duced many samples having an exceptionally high 
percentage of pyrethrins. Another series of ex- 
periments on a larger scale has been undertaken 
to investigate the possibility of improving the 
pyrethrum strain. 

Tare 

A duty of 15 per cent has been levied on non- 
alcoholic preparations or chemicals for disinfect- 
ing, dipping or spraying, by the Canadian gov- 
ernment. These articles had previously been ad- 
mitted free and materials for their manufacture 
still remain on the free list. 

cease iaite 


Edward Plaut, head of Lehn & Fink, Inc., New 
York, sailed for Europe on the Europa, J uly 22. 
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f=— Insecticides 
: Py that eyell consistently 
because they Kill consistently | 


As Hopkins’ Insect Flowers are gathered, milled and tested, they bring 
to every package of your finished product the UNIFORM run of HIGH 


KILLING POWER thet builds up your sales and keeps them growing 


HOPKINS’ : H OPKINS’ Analyzed 
erga | ~~ PYRETHRUM 


Physiologically Tested 











(Extract or powder) 





We are prepared to supply red 


squill as toxic — wer Made Exclusively from the CLOSED DALMATIAN 
consistently surpasses the fatal- 

dose standard commonly PYRETHRUM FLOWERS 

accepted. Laboratory tested, 
Hopkins’ red squill assures the 
maximum of uniformity. 


As the poison SPECIFIC TO 
RATS AND MICE, red squill 


is absolutely harmless to human 


Open or half-open insect flowers 
necessarily lose part of their active 
principles through the action of 
the elements. 


To assure yourself of pyrethrum 
with the highest, consistent run of 























beings or domestic animals. killing activity, specify HOPKINS’ PYRETHRUM 

a ee eg PRODUCTS. They are made, unvaringly, from 

descriptive folder gladly sent. the highest-testing Dalmatian Flowers only. 
We are in position to give you interesting A 
quotations, either for contract or immediate 
delivery. 


Ask for our Pyrethrum folder 


We Are Glad to Quote on: 


DERRIS ROOT J.L. HOPKINS & CO. 


INCORPORATED 
One of the most powerful insect 
killers yet discovered. Deadly to Importers, Millers and Distributors of Analyzed 
insects both through the stomach and and Standardized Crude Drugs 


as a contact insecticide. 


135 William St. New York 
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Correct Use Vital In Disinfectants 


vitally important if effective germicidal re- 

sults are to be obtained from these products, 
according to a recent statement by Dr. G. L. A. 
Ruehle, Senior Bacteriologist of the Food and 
Drug Administration of the Department of Agri- 
culture. He stated: 

“Most persons seem to think that a disinfectant 
acts in some magic way, and that all that is nec- 
essary to do is to apply it and all will be well. 
Practically everyone knows that disinfectants 
have something to do with controlling or killing 
germ life. But how many people know anything 
about the scientific facts behind the use of disin- 
fectants; and how many know that an under- 
standing of these facts would make it possible to 
buy and use disinfectants more economically and 
more effectively ? 

“It is not, for example, common knowledge 
that the concentration at which a disinfectant ap- 
plication is made is extremely important—in fact, 
this may be the deciding factor in the power of 
the disinfectant to kill germs. Disinfectants also 
vary in character, and should be selected for use 
according to their fitness for the purpose in view. 
All disinfectants are not alike. All are not de- 
signed for the same kind of bacteria or the same 
method of usage. 

“A disinfectant is an agent which will kill the 
vegetative forms of disease germs but which will 
not necessarily kill the spores. Spores are the re- 
sistant forms in the life cycle of certain bacteria 
and other micro-organisms. Fortunately, only a 
few species of germs produce spores. The term 
‘disinfection’ should not be confused with ‘ster- 
ilization,’ which means the killing of all forms of 
life, including spores. 

“Scientists have found that all germicidal sub- 
stances do not kill germs in the same way. The 
process of killing germs is not a simple one, and 
many factors are involved. 

“Contact is of primary importance. In order 
for a chemical disinfectant to kill germs the 
chemical must come into close contact with them. 
If a germ is protected by a film of grease or al- 
buminous matter, or if it is deeply imbedded in 
the material to be disinfected, the disinfectant 
probably will not come into contact with it and, 
hence, will have no germicidal action in that par- 
ticular case. This means, in most cases, that sur- 
faces to be disinfected must be mechanically or 
physically clean before effective action can be ex- 


pected. 


Ts correct method of use of disinfectants is 
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6¢7P.HE concentration of a disinfectant is also 

to be considered. Carbolic acid in weak so- 
lutions will retard the growth of bacteria, and in 
strong solutions will kill them, but such weak 
concentrations of carbolic acid can be made that 
the disinfectant has no effect whatever. Certain 
disinfectants in very weak solutions are actually 
stimulating to bacterial life. As a matter of fact, 
alleged disinfectants containing living germs 
have been found upon the market. 

“Another deciding factor in the effective use of 
disinfectants is the time element. We find that at 
a certain concentration a disinfectant fails to 
kill certafin bacteria in five minutes but does kill 
in 10 minutes. A disinfectant in another concen- 
tration may kill in five minutes but fail in its ef- 
fect in four minutes, or in one minute. 

“Very often the temperatures at which the dis- 
infection takes place has a marked influence 
upon the mortality rate of the bacteria treated. 

“Probably few people know that disinfection is 
more effective in the presence of water than in 
the dry state. This is true whether the process 
is accomplished by the application of heat or of 
chemicals. Some manufacturers do not realize 
this, and they may recommend kerosene solutions 
of chemicals for disinfection purposes, whereas 
the product happens to contain a chemical which 
is a disinfectant when properly dissolved or 
emulsified in water, but which has no such power 
when dissolved in kerosene. 

“Some disinfectants are markedly affected by 
the presence of organic matter. Hypochlorites 
and soluble salts of mercury, for example, are ef- 
fective disinfectants in very weak solution when 
there is a practical absence of organic matter, 
but they possess little disinfectant value in the 
presence of such matter. 

“The selection of a suitable disinfectant is no 
easy matter. Sometimes the selection is compli- 
cated by purely outside considerations. A disin- 
fectant may have a vile odor, and therefore be of 
questionable use in connection with foods or uten- 
sils used for food production. Many disinfectants 
corrode metal and can not be used on metals. 
Many are caustic and burn the skin or tissues of 
the body. Practically all of them are poisonous 
when used carelessly. 


eS OME manufacturers who do not maintain 

research laboratories do not thoroughly un- 
derstand the limitations of their own products. 
Because of this and because of the complicated 
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Use our lists for mailings! 





Augment your trade paper advertising by using 
our new complete mail and printing service. 


We will lay-out and design your printed matter, booklets, circulars, price lists, 
etc. 

We will print them for you complete. 

We will fold, enclose, address envelopes, and mail them. 

We will give you the most complete distribution obtainable in the soap, sanitary 
products and allied fields. 


We will mail your literature from the best lists in existence, - - - lists which have 
taken over five years to compile accurately, ---live lists which blanket the 
field, - - - lists which are checked, and corrected daily, - - - lists which are avail- 


able only for our exclusive use. 


The mail advertising service is available for 
reaching the following complete groups only—, 


1. SOAP MANUFACTURERS—all United States makers of toilet, laundry, shaving, 
liquid, oil, textile and other soaps, also shampoos, cleansers, etc. 


2. SANITARY PRODUCTS MANUFACTURERS—all makers of disinfectants, fly 


sprays, insecticides, polishes, theatre sprays, deodorants and allied products in the 


United States. 

3. JANITORS’ SUPPLY TRADE—all leading distributors in the United States. 

4, OIL AND FAT INDUSTRIES—The plant and technical] men of the fat, oil and soap 
industries. 

5. HARD SOAP MANUFACTURERS—Makers of toilet, laundry bar, chip, powdered, 


scouring and allied soaps. 


Important Points — 


1. All mailings made direct by us to Post Office,—no other way. 
2. No lists are for sale, or will be sold under any circumstances. 
3. No picked lists of special groups are available except those enumerated above. 


4, Business originating and coming through bona fide advertising agencies will be sub- 
ject to our usual agency commission of ten per cent. 





Mail Service Department 


MacNAIR-DORLAND COMPANY, Inc., 136 Liberty St., New York 
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factors to be considered by the one who uses the 
disinfectant, it has become necessary to have 
some disinterested agency see that disinfectants 
are properly labeled. This work is done by the 
Food and Drug Administration and by different 
State and city health officials. The Administra- 
tion has no jurisdiction over articles manufac- 
tured and sold wholly within a single State or 
over disinfectant advertising matter in news- 
papers, magazines, or broadcast by radio. 

“The Federal law says that the labeling of dis- 
infectants shall contain no statement, design, or 
device which is false, fraudulent, or misleading 
in any particular. Chemists, bacteriologists, and 
medical officers who test disinfectants know what 
substances are present and the amount of each, 
and they also have before them the results of bac- 
tericidal tests. With all this information before 
them, they are able to form a very good idea of 
the value of the product tested. 

“When testing a particular disinfectant, Fed- 
eral drug officials consider every statement on the 
label very carefully in order to pick out false or 
misleading statements. The opinion of one ex- 
pert is substantiated by the opinions of others, 
in order that a fair conclusion may be reached. 
When adulterated or misbranded disinfectants 
are encountered, proper corrective action is in- 
stituted under the Federal food and drugs laws. 
Since the present Federal insecticide law went 
into effect, in 1910, thousands of samples of com- 
mercial disinfectants have been collected and 
tested.” 

ae 

Marshall Products Co., St. Louis, reports that 
its liquid antiseptic soap, Staph-O-Cide, stands up 
very well under tests recently made by Gradwohl 
laboratories, St. Louis. According to the of- 
ficial report the undiluted liquid killed the 
Staphylococcus Pyogenes Aureus after one min- 
ute’s exposure. Diluted fifty per cent it killed this 
organism in two minutes. The method used was 
that described by Dr. G. F. Reddish in Journal 
Laboratory Clinical Medicine. (Vol. XIV, No. 7, 
Page 649.) 

sisal aaa 

It is reported that Standard Oil Co. of N. J., is 
negotiating for acquisition of California Spray 
Chemical Co., Berkeley, Cal., whose output of 
agricultural insecticides would represent an op- 
portunity for the oil company to expand its 
sales of petroleum. No confirming details on the 
reported transaction have been forthcoming. 

ee 

Foster D. Snell, Inc., Brooklyn, have recently 
mailed an interesting booklet outlining the con- 
sulting research and testing services which are 
available through the use of the laboratory 
facilities of this organization. 


New Breuer Sprayer 
A new compressor type portable electric 
sprayer, designated as Model 52, for spraying in- 
secticides, disinfectants, deodorants, etc., has re- 
cently been placed on the market by the Breuer 
Electric Manufacturing Co., Chicago. They 





state that the new unit embodies new type con- 
struction in liquid sprayers, employing a real air 
compressor, with motor, handle, nozzle and con- 
tainer in one piece for compactness. Greater 
pressure gives finer atomization and better range 
for more effective insecticide spraying. The new 
model weighs four pounds, is made entirely of 
aluminum, and is equipped with \% H. P. G. E. 
universal motor. 





o—— 


New Wax for Rubless Polishes 


A new emulsified wax base for the new style 
rubless floor dressings and polishes has been 
brought out by Glyco Products Co., Bush Ter- 
minal, Brooklyn. The new product is termed N.-R. 
Plastic Wax by the maker is designed for use in 
the manufacture of polishes for asphalt, cement, 
linoleum, marble, rubber, composition and other 
floorings. The maker states that the wax when 
diluted with one to two parts of water gives a 
floor polish which dries to a hard, lustrous finish 
in ten minutes or less. Other points claimed for 
the wax are non-inflammability, freedom from 
solvents, practically odorless, will not separate, 
easily applied in finished form by mop, brush, or 
spray, economical in manufacture and use, and 
elimination of labor and polishing costs. 
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| _ years — 


Makers of 
| Coal Tar 
Disinfectants 

| Stock Dips | 
Pine Oil | 
Disinfectants | 
| 


| Insecticides 


-DISIN FECTANTS | 


Pine Oil Disinfectant, H. L. 


Pure Hygienic Laboratory Pine Oil Dis- 
infectant containing 70% steam distilled 
pine oil. Finest quality pine disinfectant. 


Pine Disinfectant Comp. 


Lower cost disinfectant compound con- 
taining 40% pure steam distilled pine 
oil as chief active ingredient. 


Coal Tar Dip, No. 1 


Coal-tar disinfectant containing 20 to 
25% phenols and having a phenol coeffi- 
cient by H. L. Method of 4 to 6. 


Coal Tar Dip, No. 2 
Lower cost coal-tar disinfectant with a 
phenol coefficient by the H. L. Method 
of 2 to 3. 


Cleansers 

Liquid Soaps 
Spray Products 
Roofing Cements 





for the 
W holesale 
and 
Jobbing 
Trades 
Only 


Pine Odor Deodorant 


Non-medicinal pine odor deodorant of _ base. 
low cost for use in chemical closets, 
livery stables, kennels, etc. 


2450 Canal Road 


Insecticide Dips 
Low cost disinfectants of creosote oil 
In two grades, having phenol 
coefficients of approximately 2 and of 


1 by H. L. 


Send for samples, prices, and details. 


CHEMICAL SUPPLY COMPANY 


Cleveland, 0. 
Established 1898 
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Polishes made with 


N.-R. (Plastic) WAX 


are: 


1. Non-inflammable. 
2. Free from solvents. 
3. Practically odorless. 


4. Free from scum, and 
will not separate. 


5. Penetrating. Will fill 
cracks and pores. 


6. Applied easily by mop, 
brush, or spray. 


al 


- Economical to make 
and apply. Low mate- 
rial and labor costs. 


8. Durable, lustrous with- 
out rubbing. 


WwW 








for the NEW Rub-less Polishes 


N.-R. (Plastic) WAX 


I ee for making rubless polishes for Asphalt, Cement, 
Linoleum, Mastic, Marble, Oilcloth, Rubber, Terrazo, 


Tile, and Composition Floorings. These polishes dry in about 
ten minutes to give a high lustre. No polishing or rubbing 
required. The lustre is more durable and the finish is harder 
than that obtained with most other polishes. Floors so coated 
are not as slippery as when waxed. 

The wax may be diluted with one to two parts of water in 
making up the finished polishes, giving low cost of manufacture. 


Price Schedule (F. O. B. New York) 


415 lb. drums 38 lb. cans 71% Ib. cans 
14e. Ib. 19¢e. lb. 24c. Ib. 


Order a 7% Ib. can now. Samples will not be sent. 


GLYCO PRODUCTS COMPANY 


BUSH TERMINAL BLDG. No. 5 BROOKLYN, N. Y. 
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Internal Problems of the 
LigUmD SOAP INDUSTRY 


By J. V. HALASKA* 


Vice President, Acme Chemical Co. 


Ww we stop to consider the general prob- 
lems of the liquid soap industry, we are 
most likely to consider primarily, how much more 
soap we can sell in preference to anyone else. We 
hardly, if ever, consider that an increase in sales 
is the most trivial problem we have, if in the 
accomplishment of our desire to increase the sales 
of our individual organization, we forget to con- 
sider the forces that are constantly at work ruin- 
ing the possibilities of a profitable continuance of 
our industry. What profit have we to gain there- 
fore, if in the increase in our sales we are at the 
same time working simultaneously toward the 
ruination of our industry? What have we to ac- 
complish if by furthering our own prosperity 
momentarily we are at the same time doing noth- 
ing to perpetuate our business as a permanent 
industry? 

There is no need for the liquid soap industry to 
be the black sheep of the soap family, but at the 
same time, I am satisfied that it is sufficiently un- 
ruly at this time to become just that. As condi- 
tions are today in the liquid soap industry, it could 
be better identified as a “racket” instead of a 
legitimate business. The harmony of the parent 
industry will not be the prize of the liquid soap 
industry if the general problems which threaten 
are not properly considered and remedied. 

In my opinion, the troubles of the liquid soap 
industry are due to the desire for selfish gain on 
the part of individual manufacturers who have 
failed to meet their problems commonplace in the 
general interests of the entire industry. I feel 
that the prime problem of the liquid soap industry 
today is the lack of understanding and organiza- 
tion among the various manufacturers of the in- 
dustry. I believe the various manufacturers in 
our industry should realize their competitors’ 
problems are the same as their own and accord- 
ingly that they should open their minds to one 
another and meet for open discussion of each 
other’s problems. 

The need today for organization among manu- 
facturers in our industry is evidenced by the 


*Extracts from address before Insecticide & Disinfectant Mfrs. 
Assn., Chicago. 
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numerous problems which confront us all as an 
industry as well as individuals. These problems 
require organized effort, made possible only by the 
co-operation of each and every member of this 
industry. We are either going to prosper in co- 
operation or organization and understanding of 
the members of our industry or we are going to 
fail as individuals. We are either going to present 
our industry before the consuming public as a 
legitimate business or the consuming public is 
going to turn us down as “racketeers.” 


There are the problems of liquid soap standardi- 
zation. There is the problem of competition, 
through legislation, on the part of several states 
in the janitor supply business, which of course in- 
cludes the manufacture of liquid soap. We have 
the problem of unstable prices in spite of stable 
costs, and the problem of unstable policies despite 
traditional policies of the purchasing public. 
Whereas we have a stable price on materials and 
a stable price for labor, with very little fluctua- 
tion, how then can we reconcile ourselves before 
the consuming public with the unstable prices 
which have gone from the ridiculous to the more 
ridiculous without any reason and apparently 
without any conception of the stable costs of the 
ingredients which constitute our products. 


I oppose doing anything within the industry 
that would make us appear guilty of price fixing, 
which might in any way conflict with federal law, 
but I am interested in doing whatever is necessary 
in presenting our industry before the consuming 
public, that a dollar’s worth of merchandise be 
sold for a dollar, no more, no less. Why shouldn’t 
we get together that we might better determine 
for the future good of each and everyone of us as 
individual corporations, the maintenance of price 
and quality, our policy to our organizations, our 
policy to our jobbers and our policy to our custom- 
ers? How can we ever hope to meet our indi- 
vidual problems concerning the maintenance of 
prices and quality, or our policies to our jobbers 
and salesmen, or our ethics before our trade, un- 
less we get together and organize our efforts and 
our policies? 
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TORNADO Fildes Type 
Electric Sprayer 


A leader for years in the manufacture and sale of 
Portable Electric Sprayers, Breuer has maintained 
an enviable position by keeping step with the needs 
of the insecticide trade. 

Now, the new TORNADO Model 52, illustrated, is 
ready for your inspection and use—greater power, 
finer atomization with new, positive pressure com- 
pressor construction, a beautiful custom-built job 
guaranteed to please your customers—complete, new 
design and operation—compact, self-contained, one 
hand unit—positively the most economical and effi- 
cient modern method for applying insecticides, dis- 
infectants and germicides. Just the speedy, efficient, 
all-purpose unit you have always wanted to stimu- 
late business. 

The first manufacturer to see and use this new 
spray performance ordered 180 units immediately! 
Let us send you sample on free trial so that you too 
may use and inspect this unit. No obligation. Write 
us today for complete information. 


New Features 
You'll Like! 


1—Not a biower type 
fan unit—incorporates 
a real air compressor! 
2—Positive pressure 
compressor operation 
atomizes insecticides 
into finest smoke mist 
obtainable. 

3—A real, self-contained, 
one-hand unit. 
4—Compact, all alum- 
inum construction with 
quart container. 

5—Ne shoulder straps or 
hose to trouble. 
6—Powerful % H.P. 
G.E. Universal Motor. 
7—Weight only 4 pounds 
—a one hand outfit. 
8—Just plug in— in- 
stant operation, 
9—Fastest, finest insec- 
ticide atomization ob- 
tainable. 


We also make Model 6 
Tank Type and Model 
50 Blower Type Sprayers 
—leaders for years. 


BREUER ELECTRIC MFG. CO. 
862 Blackhawk St. Chicago, Ill. 




















Siop at 


UNITED HOTELS 
they are centrally located 


AXI Touring is expensive. Often 

it’s unnecessary! There is onesure 
way to save salesmen’s time and cut 
their taxi bills... stop at United Hotels 
...in the center of things...in 24 im- 
portant cities of the United States 
and Canada. Being centrally located 
to the business section, it’s quicker 
for a salesman to start out and end 
up at United Hotels. And besides, 
our managers will gladly route his 
calls in the best rotation. This is all 
part of the little extra services we 
like to give our guests. 


Your salesman can cut 
taxi bills in these 24 cities 


NEW YORK CiTyY’s on/y United ....The Roosevelt 


PHILADELPHIA, PA....... The Benjamin Franklin 
SERTTIE WAG, 6 6.05 cvsvcesnccee The Olympic 
WORCESTER, MASS.........se0000. The Bancroft 
SI To ce oc bcsiccnccese The Robert Treat 
PATERSON, N. J....... The Alexander Hamilton 
SR Seer ee The Stacy-Trent 
SIAMRUIBURG, BA. <<. .cccccsces The Penn-Harris 
Se The Ten Eyck 
SONG Ws ov ececavccvane The Onondaga 
oo The Seneca 
NIAGARA FALLS, N.Y. ....-eccecces The Niagara 
Er cer rceorrr cre The Lawrence 
pv ne ee The Portage 
NOI o's ks u:ds cbs also nce aut The Durant 
AE CE is sk dona cen en The President 
Se ae El Conquistador 
SAN FRANCISCO, CAL. .......... The St. Francis 
SHREVEPORT, LA. ..... The Washington-Youree 
PEW ORLEANS, LA. o0.6 0 cccevcces The Roosevelt 
NEW ORLEANS, LA......... exert The Bienville 
TORONTO ONT 666s cicacccd The King Edward 
NIAGARA FALLS, ONT. .........000. The Clifton 
WIMDSOR, ONT. 2. .00<...<3 The Prince Edward 


KINGSTON, JAMAICA, B.W.I.. The Constant Spring 
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How can we ever determine, to the mutual satis- 
faction of the industry as a whole, what prices our 
jobbers or our customers should pay for our 
manufactured products, unless we ourselves have 
a thorough understanding of their value? At the 
same time, is there any reason why the same 
products, made in the same way and of the same 
ingredients and in the same chemical proportions, 
should cost to the jobber or to the customer any 
less from one organization than from another? 
Is there any reason why one jobber should be 
given a discount of 25% for a given quantity and 
quality of material from one manufacturer and 
then given a discount of 40% from another? 

It might be said that if any manufacturer 
chooses to do his business this way or that, that 
is his own business and nobody else’s. Certainly 
no one can deny this but at the same time, if we 
are looking to our future prosperity as an in- 
dustry, how can we ever expect to get anywhere 
when each and everyone of us is breaking down 
the morale of the industry as a whole by inconsist- 
ent discounts, policies and quality before our job- 
bers or the users of our products? 

What must a jobber think when one house 
offers him a discount of 20%, another one 35% 
and another one 50%? How can that jobber help 
but feel that the best thing for him to do is to go 
into the business himself? The result is a loss to 
the industry of a jobber and the introduction of 
one more competitor of each and every manufac- 
turer. 

Gentlemen, these problems have been brewing 
for the past fifteen years and unless we use every 
attempt to pool our efforts in an organized group 
at this time, we are going to be no farther ahead 
twenty years from now than we were at the in- 
fancy of the industry twenty years ago and I 
heartily suggest that each and everyone of us 
take upon ourselves the responsibility of doing his 
utmost, not for his own selfish gains, but for the 
future prosperity of ourselves individually as an 
industry. I sincerely hope that by the co-operation 
of each and everyone of us as individuals, through 
a single organization, we may prosper the more 
as individual members of a greater industry for 
the future. 

Let me say in conclusion that in my opinion the 
general problem of the liquid soap industry can 
be quickly solved by the general co-operation of 
the members of the industry; let us therefore, not 
look forth to our problems that concern the con- 
sumption of liquid soap until we have solved the 
problems that lie within the industry. 

Sea ee 


Test growings of cubé by the U. S. Department 
of Agriculture have shown that the rotenone con- 
tent varies according to the age of the plant and 
the altitude at which it is grown. 


Issue Derris Booklet 


A new booklet on derris root and rotenone, the 
active insecticidal principle of the root, has been 
issued by J. L. Hopkins & Co., 135 William St., 
New York, who are offering this root to the trade 
as analyzed derris root. The product is being 
recommended in insecticides for agricultural uses 
and also against roaches, mosquitoes, flies, chicken 
lice, and the vermin infestations on dogs, cats, 
canaries, cattle, poultry, etc. In addition to 
deadly insecticidal power, good keeping qualities 
are claimed for the product, and harmlessness to 
humans and household pets. It is stated in the 
booklet that rotenone shows 15 times the killing 
power of nicotine. 

sicineaiiiidaaad 

Swiss housewives are proverbial for their 
cleanliness, and while the use of a certain amount 
of insecticide is inevitable, the country is more or 
less free from the plagues of bed bugs, roaches, 
etc., encountered in some parts of the world. In 
households the use of insecticides is chiefly pre- 
ventive, and is further limited by the fact that 
common house flies are not numerous and mos- 
quitoes are only moderately annoying. 

, een 

Net profits of $736,103 are shown by Hercules 
Powder Company for the first six months of 1931. 
After payment of preferred dividends, this is 
equivalent to 55 cents per share on the 606,234 
shares of no par common stock of which 52 cents 
per share was earned in the second quarter. Cur- 
rent profits compare to a net of $1,598,468 for 
the same period last year which was equivalent 
to $1.99 per share on 603,079 shares of no par 
common stock. 





eee Se 


The Monsanto Chemical Works, and subsidiary 
companies, report for the quarter ended June 30, 
1931, net profit of $416,000, after taxes and 
charges, equal to 97c. a share on 429,000 shares 
of outstanding stock, compared with $329,227, or 
80c. a share, on 410,307 shares in the June quar- 
ter of last year. Net profit for the six months was 
approximately $671,300, or $1.56 a share on 429,- 
000 shares, against $622,397, or $1.51 a share, 
on 410,307 shares in the like period in 1930. 

‘cisiilallllmailt 

Dillons, Klipstein, Ltd., has recently been 
formed by the merger of A. Klipstein & Co., Ltd., 
of Canada and Dillons, Ltd. The new concern will 
continue to handle the same products formerly 
sold by each, and in addition will act as sales 
agent in Canada for American Cyanamid Co., 
Kalbfleisch Corp. and A. Klipstein & Co., New 
York. Offices will be maintained at 205 St. Paul 
St., West, Montreal, and 95 King St., East, To- 
ronto, Canada. 








| 
} 
| 
/ 
{ 


106 


SOAP 


AUGUST, 1931 





MERCK’S 
CHEMICALS... 








Works of Merck & Co. Inc. at Rahway, N. J. 


are made ona large scale 


are sold at prices based 
on large-scale production 


are regarded as standard 
by leading insecticide 
and disinfectant mfrs. 


PARADICHLORBENZENE 
CARBON DISULPHIDE 
SODIUM FLUORIDE 
CARBOLIC ACID 

CARBON TETRACHLORIDE 
STRYCHNINE 

CRESOL U.S.P. 
CORROSIVE SUBLIMATE 








Methyl Salicylate 


The one widely accepted odor for fly sprays 
—tested, tried and approved by leading 
manufacturers. Fresh and aromatic—pleas- 
ant to human beings, yet it does not attract 
insects like some of the sweeter floral es- 
sences. Merck's Methyl Salicylate is manu- 
factured on a large scale and conforms to all 
U.S.P. standards. Write or 'phone our near- 
est office for quotations or trial order. 











MERCK & CO. Inc. 


MANUFACTURING CHEMISTS 
“Naor” Rahway, N. J. “since” 


INDUSTRIAL DIVISION: 916 PARRISH STREET, PHILADELPHIA 
Canadian Works: MERCK & CO. LTD., Montreal 








Increase Your Sales 


With Sprayit Model 70 
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The Electric Sprayer 
That Really Atomizes 


It costs no more to use 
this proven positive pressure 
electric sprayer than it does 
to use less efficient equip- 
ment—but what a difference 
it will make to your cus- 
tomers. Real Atomization— 
Instantaneous spray control 
—Greater operating ease— 
Faster application — And 
more frequent use than in 
the past, which means more 
insecticide used instead of 
wasted and better all-around satisfaction. 

Sprayit Model 70 is not a blower fan type 
unit—It actually incorporates an air compres- 
sor. It is a tried and proven unit. Thousands 
upon thousands of these motor compressor units 
are in use throughout the United States and some 
seventy foreign countries. 

Send for Sample Today— 








} Larger Equipment for Special Work— 


Sprayit Model 89 illustrated 

here has proven very popular for 

A commercial moth-proofing in fur- 
: niture warehouses and_ other 
service of this nature. Can be 
™ furnished with 6-ft. extension 
nozzle if desired. Powered by %4 

H.P. Repulsion Induction motor 
—two gallon tank capacity—Write 
for catalogue. 










The Electric Sprayit Company 


South Bend, Indiana 
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Revise New York Insecticide Regulations 


T a conference held at the offices of the New 
York City Board of Health on August 5 with 
Dr. Edward Bocker, chief of drug division, 
representatives of manufacturing and extermi- 
nating organizations discussed the new proposed 
regulations covering fumigation, extermination, 
and the sale and use of insecticides. The pro- 
posed regulations with certain changes suggested 
which were taken under advisement by Dr. 
Bocker, have been submitted to the legal depart- 
ment of the Board and will be revised for issu- 
ance probably early in September. 

The new regulations restrict fumigation and 
extermination in New York City to licensed com- 
panies and employes. Extermination and the use 
of gas, vapor, powders, or other insecticides for 
hotels, restaurants, bakeries, stores, and every 
place except in a dwelling actually occupied 
by the user, is restricted to licensed extermina- 
tors and fumigators, according to the new regula- 
tions. Permits will be issued to employing fumi- 
gators at $25 per year, to their employes at $3 
per year, to employing exterminators at $15 per 
year and to their employes at $2 per year. A 
fumigant permit is inclusive of the right to do 
exterminating work. 

The tinting of sodium fluoride will be required 
and this part of the regulations remains un- 
changed. The color is termed “nile blue,” accord- 
ing to a tint of the Bureau of Standards. Each 
package of fluoride up to and including five 
pounds must be packed in non-refillable, prefer- 
ably shaker top, packages. Packages sold or of- 
fered for sale and containing fluoride must bear 
the label “Caution” and an antidote. Insecticides 
containing arsenicals, phosphorus, or other 
poisonous materials must bear the title “Poison” 
with skull and cross-bones and also the caution 
label with antidote. 

The licensing of fumigators and exterminators 
will be in the hands of the Board of Health. It 
is believed by the Board that five additional in- 
spectors will be required for the enforcement 
work under the new regulations, especially in 
fumigations where the operations must be in- 
spected by a representative of the Board in each 
case. The inspectors will also handle violations of 
the regulations in the labelling, sale, and use of 
insecticides, rodenticides, etc. 

All insecticides, rat poisons, etc., sold in New 
York City are subject to the regulations, although 
no registration, permit, or license is to be re- 
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quired from manufacturers and distributors of 
these products in any kind of package. Fluoride 
products for laundry sours, and other technical 
uses, not for insecticidal purposes, will not have 
to be colored. 

amaeliiiitinllinaial 


In an investigation of the insecticidal action of 
various organic liquids, three flies and two wood 
lice were exposed to the vapors of and to spray- 
ing with 42 more or less volatile liquids. Most of 
the vapors, including turpentine, killed all three 
flies within twenty minutes. Turpentine vapor, 
however, had no apparent effect upon the wood 
lice in 80 minutes. Isoborny] acetate vapor killed 
one fly in 100 minutes and two lice in 80 minutes, 
but bornyl benzoate and isobornyl valerate had 
no apparent toxic effect on either flies or lice. 
Spraying with turpentine killed the three flies in 
3 minutes and the two lice in 60 minutes. Seifen- 
sieder-Ztg. 58, 243-5 (1931). 

0 








In a patented insecticide, soaps of rosin, lin- 
seed oil, castor oil or oleic acid are used as emul- 
sifying agents for a particular type of coal tar 
distillate, characterized by the presence of pri- 
mary tar acids of which at least 50 per cent dis- 
til above 220° C. U. S. Pat. No. 1,809,255. 


—_—0 





It is claimed that textiles are preserved against 
the attack of insects by selenium compounds, such 
as seleniates, selinious acid, dichloroselenoaceto- 
phenone or the product of reaction of benzoyl 
chloride on monopheny! selenide. Fr. Pat. No. 
700,870. 

—— 

J. Van Velsor Smith has resigned as Secretary 
of Peek & Velsor, Inc., New York, and has estab- 
lished an office at 35 Water street, New York. He 
will act as manufacturers’ export agent for a 
number of companies including Solon Palmer, 
Inc., New York, soaps and perfumes. 

cesntieaiilimmaea 

R. Hillier’s Son Corp., New York, announces 
an addition to its sales force in the person of 
J. W. McKnight, formerly with McIlvaine Bros., 
Philadelphia. 

ee ee 

A sales and advertising campaign on “Nonspi,” 
a stainless deodorant product made by William 
R. Warner & Co., is being conducted by Cowan 
& Dengler, New York advertising agents. 
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VOGEL 


Insecticide 
Sprayer 









A substantially con- 
structed sprayer that 
will stand up under 
hard usage, priced at 
a remarkably low 
figure, 


Hand and continuous sprayers, 
designed and manufactured to 
give the greatest value for the 
least outlay. 


Also Manufacturers of 


Shaker Top Cans 
for paradichlorbenzene crystals 
Plain or Decorated 


Tin Cans 
for Pastes, Soft Soaps, 
Dry and Liquid Insecticides 


Holders for 
Deodorizing Blocks 


Write us about your requirements and 
we will gladly submit samples and prices 
without any obligation on your part. 





William Vogel & Bros. 


Incorporated 


“IN BUSINESS OVER 50 YEARS” 


37-47 South 9th Street 
Brooklyn, N. Y. 
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NOW! 


quick profits and 
repeat sales 

















Nox-KWIkK FLy SpRAy 
and GENERAL INSECTICIDE 


NOX-KWIK HOUSEHOLD and GENERAL INSEC- 
TICIDE—a fly spray of high killing power, superior to 
most advertised brands on the market. Made under 
strict laboratory control. Uniform in quality. Stain- 
less and practically odorless. 

NOX-KWIK INSECTICIDE can be supplied scented 
or unscented as you desire—in bulk or packaged to 
your specifications. 

Also NOX-KWIK PYRETHRUM EXTRACT CON. 
CENTRATED, which may be diluted 1 gallon to 19 
gallons of Petroleum Oil, making 20 gallons of very 
high quality fly spray at low cost. By using Nox- 
Kwik Concentrated as a base for your fly spray, you 
not only save freight and cost of handling, but abso- 
lutely standardize the killing strength of your finished 
product. 

These are only two of a line of guaranteed insecticides, 
including— 

KILRITE FLY SPRAY AND GENERAL INSECTICIDE 
DETHNEL MOTHALENE, a specific for moths 

FUR SPECIAL MOTHICIDE for moth-proofing furs 

DETHNEL LIQUID INSECTICIDE for bed-bugs 

DETHNEL ROACH POWDER 

DETHNEL RATICIDE 

DETHNEL FLY POWDER 


U. 8. LARVAECIDE for Mosquito Control 
WEEDNOX WEED KILLER 


Quoted surprisingly low. Send for prices. 


U.S. SANITARY SPECIALTIES CORP. 
435-41 South Western Avenue 
CHICAGO, ILLINOIS 
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Alsop Offers New Filter 
Alsop Engineering Corp., New York, has re- 
cently introduced a new type filter which it claims 
will give a clearer and more brilliant filtrate and 
with greater capacity than any other type filter 
of comparable size. The filtering medium con- 
sists of asbestos disks about 14.” thick, of which a 
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Type 336 “‘Hy-Speed”’ Asbestos Disc Filter complete. 
Up to 100 discs can be used. 


number of different grades have been developed 
for different purposes. An exceptionally large 
range of sizes and finishes is available. All 
models are portable and can be operated direct 
from the nearest light socket. The new filters 
were first shown by the Alsop company at the 
Chemical show, and are now on display at Alsop’s 
showroom at 39 West 60th street. In the course 
of its existence, the Alsop Engineering Corp. has 
manufactured over 40,000 filters of various kinds. 
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Develop New Box Sealer 


Machine Parts Corporation, North Arlington, 
N. J., has developed new equipment for sealing 
corrugated and fibre cases. The new device is a 
self-adjusting taping machine which automati- 
cally takes care of any size carton. Boxes of vari- 
ous sizes can be carried on a conveyor belt at one 
time and are taped without adjustment of any 
kind. The company has also recently developed a 
top and bottom gluing and taping machine to add 
to its regular line, which includes the Tape-O- 
Matic box sealing machine. A. F. Stagmeier, 
general manager of the company, is responsible 
for the development of this equipment. 


Propose 115 Flash for Sprays 
A code of regulations of inflammables has been 
proposed in Massachusetts, and John W. Reth, 
state fire marshal, plans a series of hearings to 
ascertain opinions of experts in various indus- 
tries. One of the proposals which has met with 
the disapproval of the oil interests is to set the 
flash point of dry cleaning preparations and fly 
spray bases at 115 degrees to 150 degrees F. 
—0 
Exports of household insecticides from United 
States during May, 1931, totaled 1,231,876 lbs. 
valued at $366,452, as against 1,290,141 lbs. worth 
$393,284 in the same month last year. 
ca ne 
Exports of disinfectants, deodorants, germi- 
cides and similar preparations from United States 
during May, 1931, amounted to 257,239 lbs., 
valued at $34,130, as against 230,631 lbs. worth 
$28,505 in May, 1930. 
a ee ae 
The destruction of cockroaches on board ves- 
sels, incidental to fumigation operations by the 
Public Health Service, is covered in an article in 
“Public Health Reports,” published by the U. S. 
Public Health Service, for July 10. Many of the 
dangers and depredations of roaches are dis- 
cussed in the article, and the results of many ex- 
periments with regular fumigants are detailed. 
<scaialata 
A meeting of the committee on revision of the 
U. S. Pharmacopoeia, held at Pocono Manor Inn, 
Pocono Summit, Pa., July 25 to 27, was attended 
by forty-six of the committee members. Dr. J. J. 
Durrett, Chief of Drug Control, of the Food and 
Drug Administration, addressed the Committee 
on the subject of the “Relation of the Phar- 
macopoeia to the Administration of the Food and 
Drugs Act.” 





—— 
The second American Packaging Packing and 
Shipping Conference will be held in the Palmer 
House, Chicago, March 7 to 12, 1932. The Con- 
ference will be held under the sponsorship of the 
American Management Association. 
' 0 

McKesson & Robbins, Inc., Bridgeport, Conn., 
plans to increase its manufacturing and jobbing 
activities in Canada. Additional warehouse 
space has been leased in Montreal. 

o-——— 

Catalogues received: Roessler & Hasslacher 
Chemical Co., Vol. 1, No. 2, July, 1931, covering 
specifications and current quotations on industrial 
chemicals; Magnus, Mabee & Reynard Co., price 
list and catalogue on essential oils, aromatic 
chemicals, balsams, resins, etc. 
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LETHANE 384 


| The UNIFORMITY of this synthetic base | | 








aids in the production of quality insec- 





ticides at minimum cost. LETHANE 384 | 


is manufactured under chemical control 




















which guarantees consistent uniformity. | 























Rohm & Haas Co., Inc. | 


222 W. Washington Square 























i Philadelphia, Pa. | | 































































































Are You Listed in the 
SOAP BLUE BOOK? 


“+48 


HE 1932 Edition of the Soap Blue Book is now being prepared. 
Ti you sell anything to readers of Soap you should be properly 

listed. Have you filled out a questionnaire? If not send for one 
now. No charge for listings. 


The Soap Blue Book lists sources of supply for everything readers 
of Soap buy—raw materials, containers, machinery, bulk and private 
brand products, etc. 


MACNAIR-DORLAND CO., INC., Publishers 
136 LIBERTY STREET, NEW YORK 














Say you saw it in SOAP! 





AUGUST, 1931 





SOAP 111 





Cite California Laundries 
(From Page 49) 


Laundry, Los Angeles; E. M. Goveia, California 
Laundry, Los Angeles; Enfield, Southland Home 
Laundry, Los Angeles; S. H. White, White’s 
Laundry, Huntington Beach; Al Davis, Balboa 
Laundry, San Diego; E. S. Cochran, Redlands; 
J. L. Cathcart, Southern Service Company, 
Pomona, and R. B. Young, Mission Laundry, 
Pasadena. L. F. Caswell, president of the Peer- 
less Laundry Services, Inc., J. B. Leaman, presi- 
dent of the American Laundry, E. J. Campbell, 
president of the Blue Bird Laundry Company, are 
specifically named with having been leaders in 
the associations’ activities. All of them are said 
to have been former officers in the groups. 
— 





Chicago News 
(From Page 39) 


George Lueders & Co., both with 87. Clarence 
Seguin was the lucky winner of the toss-up for 
prize. The date of the final grand tournament 
has not yet been decided, but Chairman A. C. 
Drury anticipates that it will be scheduled some- 
where around September 10 or 15. 
ferret! | nen 

Under the capable charge of Miss Frances 
Martell, final preparations have been made for 
the Twelfth Annual Convention of the American 
Associations of Cosmeticians and Hair Artists, 
to be held in the Ballroom and Annex of the Ho- 
tel Sherman, on August 17, 18 and 19. Extensive 
arrangements have been made for demonstra- 
tions of hair waving, new methods of cosmetic 
application, shampooing, etc., of which many 
prominent beauty specialists from all parts of 
the country will be in charge. 
0 

During the last week in July, Dudley F. Lum, 
manager of the Chicago office of Givaudan-Dela- 
wanna, Inc., became the proud father of a baby 
girl, born at the Evanston Hospital and weighing 
8 lbs. and 7 ozs. Multiple congratulations have 
been reaching him. 








0 
The many friends of Dr. J. R. Powell, retired 
Chief Chemist of Armour Soap Works, were 
grieved to learn of the death of his wife on July 
24th. The funeral was held from the home of 
the family at Streeter, Illinois. 
() noe 
Roy Utter was recently appointed Chicago rep- 
resentative for the Armand Company, of Des 
Moines, Iowa. Mr. Utter is well known among 


the trade in the mid-west. 
a 














Among the many vacationists in Chicago at 
this time are: Frank Robinson, of Monsanto 


Chemical Works; J. De Lorme, of Riviera Prod- 

ucts Co.; John Buslee, of Neumann-Buslee & 

Wolfe, Inc.; M. B. Vance, of Givaudan-Dela- 

wanna, Inc.; J. B. Kahn, of Princess Pat, Ltd., 

and R. H. McBrady, of J. E. McBrady & Co. 
ene tne! | eee 


The Chicago Perfumery Soap and Extract As- 
sociation has scheduled its first fall meeting, ac- 
cording to Secretary William H. Schutte, for 
Wednesday, September 16. 

ee en 
Soap Increases Power of Mercurials 

The antibacterial power of mercuric chloride 
has been found to be markedly increased against 
virulent staphylococci at 37° C. by the addition 
of 1 per cent or more of soap. Small amounts of 
soap gave irregular results and larger amounts 
than 1 per cent had no appreciable enhanced ef- 
fects. The time exposure required to bring about 
the result was five minutes, whether the or- 
ganisms were exposed to the soap or to the mer- 
curial solution first. 

Mercuric bromide and nitrate were similarly 
strengthened in their germicidal action on 
staphylococcus aureus by soap, but not on other 
organisms. If added to mercuric cyanide and 
ortho-chlor-mercuric phenol, soap increased the 
disinfectant action of these compounds three or 
four times without any special selective effect for 
staphylococcus aureus. American Journal of 
Hygiene, 1931, March, p. 623. 

erent) eee 


Procter & Gamble Earns $3.37 Share 


The financial report of Procter & Gamble Co. 
for the year ended June 30 showed net earnings 
of $22,658,018, as compared with $22,450,000 
for the previous year. Earnings amounted to 
$3.37 a share on the outstanding common stock, 
as against $3.38 a share for the previous year. 
This favorable showing was made in spite of a 
drop in gross sales which fell to $190,523,237 
from a mark of $203,305,610 in the previous year. 
The decrease in gross sales did not result from a 
lower volume of business measured in tonnage, 
but from declines in prices. 

“The volume of sales for the year just ended 
measured in dollars,” said Col. William Cooper 
Procter, chairman of the board, “is less than a 
year ago, although measured by tonnage an in- 
crease is again shown. The reduced dollar 
volume is due to the fact that lower prices pre- 
vailed for our product throughout the year end.” 
0 

United States exported 2,939,620 lbs. of laun- 
dry soap worth $187,116 in May, 1931, as against 
3,070,676 lbs. worth $209,057 in the same month 
of the previous year. 
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HOOKE 
‘PARAD 


(Reg. U. S. Pat. Off.) 


Hooker Paradichlorbenzene _ is 
specially prepared for use as a 
deodorizer and as a moth pre- 
ventive. Completely volatile. 


Ready for immediate shipment in 
50, 100 or 200 pound barrels. 
Six standard crystal sizes, ranging 
from powder to nugget size. Let 
us quote on your requirements. 


HOOKER CHEMICALS 


CAUSTIC SODA LIQUID CHLORINE 
BLEACHING POWDER 
MURIATIC ACID 
MONOCHLORBENZENE 
PARADICHLORBENZENE 
BENZOATE OF SODA 
BENZOIC ACID 
BENZOYL CHLORIDE 
BENZYL ALCOHOL 
BENZYL CHLORIDE 
ANTIMONY TRICHLORIDE 
FERRIC CHLORIDE SALT 
SULPHUR MONOCHLORIDE 
SULPHUR DICHLORIDE 
SULPHURYL CHLORIDE 


OKe 
KO 


oe 
HOOKER 


ELECTROCHEMICAL 


COMPANY 


Eastern 
Plant—Niagara Falls, N. Y. 
Sales Office—60 E. 42nd St., New York 
Western 


Plant—Tacoma, Washington 
Sales Office—Tacoma, Washington 
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designed to fill a 
definite need in 
the field of 


spraying. 





wae IS THE” DIFFERENCE 
éF Hudson achievement 
anor” 





Hudson Section of field showing eS ogee 
° “a e 
Champion to what degres an ordi solutions into a fine mist 
nary compressed air spray- —impossible with any 
also er breaks up an oil base other type of nozzle con- 
solution. struction. 
the 
1931 Pressure alone will not properly atomize 
oil base solutions. The Champion is the 
Hudson result achieved by the Hudson engineers 
Catalog in designing a “compressed air atomizer” 


embodying the desirable features of the 
on Hudson compressed air sprayer and the 





essential construction of the famous 
a Hudson Chemical Sprayer. 
prayers 
for every Now—Oil base solutions can be more 
efficiently and economically applied. See 
Need the new Champion Sprayer by Hudson. 


H.D.HUDSON 


MANUFACTURING CO. 
589 E. ILLINOIS ST. CHICAGO, ILL. 


New York City Minneapolis, Minn. Omaha 











San Francisco Philadelphia Kansas City, Mo. 
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European production costs on creosote oil are 
being investigated by the United States Tariff 
Commission so that they may be compared with 
domestic costs in a report to Congress when it 
convenes in December. It is expected that a hear- 
ing will be conducted this fall. 

ee ares 

George H. Neidlinger, retired president of 
Peerless Tube Co., Bloomfield, N. J., died early in 
July at his home in East Orange, N. J. 

saicaliilieaiaiis 
Soap in North China 
(From Page 65) 
All of these methods apparently are productive 
of results, but they they are useful only in the 
larger centers. The majority of the smaller 
Chinese dealers either have no room on their 
counters for advertising signs or are afraid to 
leave these where may be easily stolen by some 
of the poorer population to whose fuel supply 
such a sign would make a valuable contribution. 

Trade marks and the Chinese name for the 
brand are of considerable importance, as the 
Chinese people are just as prone to demand a 
brand with which they are familiar, or of which 
they may have heard favorably, as are the people 
of the West. The American manufacturer pre- 
paring to enter the North China market in a 
large way should use considerable care in pre- 


paring a box, wrapper, etc. The Chinese, be- 
tween two brands of equal quality, naturally 
choose that bearing a wrapper attractive to Chi- 
nese psychology. A separate wrapper for the 
China market has been developed by several soap 
manufacturers. 


HILE the present depreciated state of Chi- 

nese currency has inevitably had a reaction 
on imported soaps, the outlook is promising. 
Local factories are increasing their production 
and are improving the quality of their brands, 
so that they are coming increasingly into com- 
petition with imported soaps. The per capita 
consumption is increasing greatly and it is felt 
that this is almost sufficient to offset native man- 
ufactures. The establishment of branch factories 
by non-Chinese manufacturers, such as the one 
in Shanghai, appears a matter of increasing im- 
portance, as production costs, duties and other 
expenses are thus greatly reduced. 

The market for imported soaps in North China 
offers reasonable possibilities, although competi- 
tion is extremely keen. Manufacturers must con- 
sider establishing a direct branch office or even a 
small branch factory. The manufacturer who 
could afford to establish his own small office or 
even to have a capable representative handling 
this line exclusively would probably find it pos- 
sible to build up a worth while business. 
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LILAC W. S. 
ROSE W. S. 





Water Soluble Perfumes 
for Theatre Sprays 


CARNATION W. S. 
JOCKEY CLUB W. S. 


These oils are clearly soluble in water 
You will need only four ounces to one gallon 


Also Special Odors for 


Cake Soaps --- Liquid Soaps --- Disinfectants --- Para Products 
Ask for Samples 


FRESIA W. S. 


and others 





350 WEST 31ST STREET 














POLAK’S FRUTAL WORKS, Inc. 


Chicago Office—16 South Peoria St. 


NEW YORK CITY 
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Insecticides 

are Being 

Applied 
LULA 
Noticed 
FIRST? 


er, etc., 


prices. 





Potato Implement Company, Dept. 34 
TRAVERSE CITY, MICHIGAN 


The SPRAYER 


Comes FIRST 


It makes no difference how effective the insecticide or 
repellant may be, it MUST be correctly applied if the 
results are to be the BEST. The better the sprayer, the 
better the customer will like the product. That is the rule. 


Acme Makes Sprayers to Fit Every Requirement 


Over fifty years in the business has eliminated all risk and 
experiment in ACME products. The very height of perfection has 
been attained. Every sprayer carries a money-back guarantee of 
satisfaction. 


regular line, 
sprayer to fit YOUR needs. 


Our No. 200 sprayer is a 
leader. Special drip cup fea- 
ture; air and spray tubes co- 
ordinated to produce a mist or 
fog that hangs in the air longer; 
special processed leather plung- 
etc. Tell us your 
needs. Write for samples and 


If it isn’t in our 
we can build a 


—o 








35 Year Old Insecticide 
Line with Money-Back 


GUARANTEE 


For 35 years, Edgar A. Murray Insecticides 
have met the needs of the janitor supply trade 
satisfactorily. Those who sell them have 
found them absolutely reliable and uniform in 
quality at all times. 

So sure are we that you, too, will be pleased 
with them that we offer them to you with an 
iron-clad money-back guarantee—“No Rid- 
dance, No Pay.” 

If you are not handling a line of guaranteed 
insecticides, get the Edgar A. Murray pro- 
position. Mail the coupon TODAY for com- 
plete information, prices and discounts. 


EDGAR A. MURRAY CO. 


2729 Guoin Street Detroit, Mich. 
A Complete Line of Six Guaranteed Insecticides 





Fly, Ant, Rat, 
Bug, Mosquito, 
Moth 





MAIL THIS COUPON TODAY 





EDGAR A. MURRAY CO. 

2729 Guoin Street, Detroit, Mich. 
Gentlemen:—Please send us further information regarding your in- 
secticide line, prices, discounts, etc. 


FIRM NAME ........cccce.scvccceee 

















Model 125 
Precision tooled 
Leak-Proof— 

No wonder the PER- 
FECTION is outstand- 

ing in its class! 






Our latest reduction now prices the PERFECTION 
PUSH-UP DISPENSER so low you can give it away! 


The PERFECTION is the best inexpensive dispenser on the 
market. Leak-proof valve, handsome heavy glass globe 
and strong, beautifully finished bracket. All working parts 
enclosed in housing. Patented cone-type positive shutoff. 


Send for catalog of SOAPERIOR Liquid Soap Equipment, 
fast-selling Individual Soap Dispensers, new low-priced 
Gravity Valve, ete. 


U.S. SANITARY SPECIALTIES 
CORPORATION 


435-41 South Western Avenue 
Chicago, Illinois 
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Editor’s Note: A communication bearing on 
some of the facts given in the foregoing article 
by Mr. Venator has been received from E. L. 
Thomas of the Foodstuffs Division of the Depart- 
ment of Commerce. He points out that he was 
inclined to question some of the retail prices given 
for soaps, believing them to be rather low, but 
that he had received a communication from 
Tientsin confirming their correctness and stating 
that at the time the material was prepared the 
soaps were imported at a very favorable rate of 
exchange and low prices were passed along to the 
consumer by the importers. Since the article 
was written retail prices have been advanced 
from 10% to 75%, owing to fluctuation in ex- 
change rates, and due to higher replacement costs 
for import. It is also pointed out that soap manu- 
factured at Lever Brothers’ Shanghai plant is not 
classed as imported because it is shipped to 
Tientsin, but is regarded as domestic soap. Im- 
ports of foreign soaps into North China have 
decreased materially during the past six months 
owing to inroads of the Chinese producers into 
the field of better class Chinese and foreign resi- 
dent consumption, and not due to any loss in 
purchasing power among these groups. 


1) 





Editorials 
(From Page 91) 


thus far has been a great insect breeder. 
But, alas, the public generally is short of 
money to spend for insecticides. Sales are 
suffering through pure lack of buying 
power. Such is life. A wonderful insect 
year (from the manufacturers’ point of 
view) and everybody broke. 


ee ) ene 


Another of these “‘insect powder” poison- 
ing cases has bobbed up in the daily press, via 
the Associated Press from Winter Haven, 
Florida. A prominent politician is sup- 
posed to have met his death through inhal- 
ing the “fumes” of insect powder. Prob- 
ably some kind of a cyanide fumigant was 
meant, but what are a few technical errors 
to the A. P.? Anything that kills insects 
is “insect powder,” according to them. It’s 
about time that they realized that insect 
powder means pulverized pyrethrum and 
nothing else, and that it is absolutely non- 
poisonous. These “insect powder” poison- 
ing deaths in the press are getting monot- 
onous, and also do not help the insecticide 
business any. 











for applying 

powdered insecticides .. . 
LOWELL 
DUSTERS? 


. « » One made for home 
use ...the other for stores. 
restaurants, etc. 


LOWELL GUARD 
DUSTER 





Built for home use where its com- 
pact construction makes frequent 
applications easy and convenient. 
Handles all powdered insecticides. 


Effective on roaches, ants, flies, 
etc. 


POWELL SENTRY 
— DvusSTER 


A duster of larger capacity 
for use in stores, restau- 
rants, soda fountains, etc. 
Handles all powdered 
insecticides. 





Valve prevents powder 
from getting into pump 
cylinder. 





LOWELL SPRAYER CO. 


LOWELL, MICH. 
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MIXERS 


The Modern Way 
of Mixing 


SOAP 


Solutions 





Direct-Drive 
Model M 
LIGHTNIN 


SOY 
BEA 


OIL, 


L/GHTN/N & 
PORTABLE 








Crude.. Filtered : ‘ 
, Tank Cars and in 50-Gal. Drums > 


Write for Samples, Prices and Full Information 


The Early & Daniel Co. 
Cincinnati, Ohio > 





Let us give you complete information 
on the LIGHTNIN models that offer 
the correct power, speed and depend- 
ability essential to better and more 
thorough mixing of your fluid prod- 
ucts. LIGHTNIN mixers are built in 
direct drive and geared types and are 
easily attached to any open or closed 
tank, 


ALL SIZES AND SPEEDS 
MIXING EQUIPMENT CO., INC. 


Originators and Largest Manufacturers of Portable Electric Mixers 


Factory: 1044 Garson Ave. 
Rochester, New York 


229 East 38th Street 
New York City 
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TRISODIUM 
DISODIUM 


PHOSPHATES 








REFERRED for their colorless 

crystals, uniform size and 
sparkling appearance. Prompt 
deliveries made from convenient 
distributing points. Packed in 
325-pound paper-lined barrels 
and paper-lined kegs. Also 
in bags. 











BOWKER 


CHEMICAL COMPANY 
419 Fourth Ave., New York City 






































THE BEST AMMUNITION 


GRANULATED OR POWDERED 


PYRETHRUM 


CONCENTRATED EXTRACT 


Our analytical and research laboratories 
guarantee uniform quality and toxic value. 
We have specialized in Pyrethrum for almost 
half a century. 


MecCORMICK & CO., INC. 
BALTIMORE, MD. 
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CLASSIFIED ADVERTISING 























Classified Advertising—aAll classified advertise- 
ments will be charged for at the rate of ten cents 
per word, $2.00 minimum, except those of indi- 
viduals seeking employment where the rate is five 
cents per word, $1.00 minimum. Address all 
replies to Classified Advertisements with Box 
Number, care of Soap, 136 Liberty St., New York. 

Note: 


month’s issue. 





Positions Wanted 





Salesmanager or salesman with ten years’ ex- | 


perience. Can handle men; has organizing ability ; 
proven leader and business builder thoroughly 
familiar with merchandising soap products; keen 
analyst of sales problems; reasonable about re- 
muneration. Box 759, care Soap. 


Soap Maker—Able to manufacture high filled 





laundry, blue mottled, toilet and soft soaps, also | 
familiar with export soap. Speaks Spanish, Ger- | 
man and English. Wants position as soap maker | 
Address Box 757, care Soap. | 


or superintendent. 





Chemist—With doctor’s degree, practical re- | 
Eight years’ experience in manu- | 


search man. 
facture of soaps, disinfectants, insecticides, 
polishes, cleaners, etc.; development of new prod- 
ucts, expert analyst; desires new connection. 
Address Box 756, care Soap. 








Soap Maker—More than thirty years’ experi- 
ence in Europe and Latin America making all 


kinds and grades of castile, milled, medicinal, 


laundry and textile soaps, dips and powders. Has 


process to cause 100 per cent saponification in two | 


to four hours with regard to materials given. Can 
make soap chips without drying machine and 
soap powders in one operation from oil to finished 
product. Has been in America several years. 
Position can be anywhere in United States or 
Latin America. Address Box 754, care Soap. 





Man—With experience in insecticide field de- 
sires new connection with house in New York or 
surrounding territory either in selling end or 
other part of business. Moderate salary. Box 
761, care Soap. 





Soap Maker—Man experienced, specializing in 
rosin laundry soaps. Can make good soap at two 


USED 
MACHINERY 


All advertisements must be in pub- | 
lisher’s hands by the first of the month for that 





COMPLETELY 
REBUILT 
| SPECIALS 
6—650 Gal. Dopp Steam Jacketed Kettles. 


Bargain. 

| 1—1,000 Gal. Steam Jacketed, Rendering Kettle. 
1—Jones “A” Automatic Soap Press. 
1—Broughton Mixer, 1,000 lb. 











| 1—Swenson Single Effect Glycerine Evaporator, 
| complete. 


6—Vertical Crutchers, 3600, 3000, 1500, 1200 lb. 
capacity, Houchin-Aiken, Dopp. 


1—H. A. Granite 3-roll Mill, 12”x24”. 
1—H. A. Jumbo Plodder, 8”. 
1—Ralston Automatic Soap Press. 
25—Filter Presses, 12”x12” to 42x42”. 
5—Soap Chippers, 18”, 20”, 24” and 30”. 
1—1200 lb. Hand Operated Slabber. 
100—Soap Frames, 1600 Ib., 1200 Ib. 
6—World, Ermold, Knapp Labelers. 
1—H. A. Soap Mixer, 100 Gal. 
16—Horizontal Dough Mixers, 20 Gal. to 500 Gal. 


40—Dopp Jacketed, Agitated Kettles, 50 Gal. to 200 
Gal., with ribbon, bridge and double motion 
agitators. 

| 150—Cast Iron and Steel, Jacketed and Agitated 

Kettles, 50 Gal., to 5000 Gal. 


MISCELLANEOUS: — Jacketed Kettles, 
Mixers, Fillers, Pumps, etc. 





Tanks, 


Send for our latest Bulletins 


CONSOLIDATED 


| PRODUCTS COMPANY, Inc. 


15-21 Park Row, N. Y. C. BArclay 7—0600 


We pay cash for your idle machinery 








! 
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Persulphate of Ammonia 
Persulphate of Potash 
Caustic Potash 


Caustic Soda 


—, 


JOSEPH TURNER & Co. 


19 CEDAR STREET 
NEW YORK CITY 





2, 
~ 


2 
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WORLD'S LARGEST PRODUCERS 
of DEODORIZING BLOCS 





OFFER YOU THEIR FAMOUS QUALITY 
Under Your Private Label — 


U. S. AIR CONDITIONING BLOCS outsell all other blocs 
because they are moulded, hard and uniformly perfumed. 
Sizes and shapes (as illustrated) to fit any containers. Odors 
to meet current needs. Packed for you under your private 


label. 


/ 
Handsome perforated metal containers in White Enamel, 
Porcelain, Oxidize or Nickel-Plate with Jobbers’ nameplate. 


Also NEUTRODOR URINAL BLOCETTES individually 
wrapped in cellophane and AEROZONE DEODORIZING 


| CRYSTALS—both packed in beautiful lithographed tins. 
Also HIK BRAND—a new line of Deodorizing Blocs and 


Crystals priced so low that you can meet any competition. 


Write for new price bulletin on Deodorizing Blocs, Liquid Soap, Soap 





New g on req 


Dispensers, etc. 


U. S. SANITARY SPECIALTIES CORP. 
435-41 South Western Ave. Chicago, Illinois 





CHEMICALS 





It is natural that soap and disinfectant manufac- 
turers using Barrett Standard Chemicals should 
look to the producer of these important raw ma- 
terials for technical advice. The Barrett Company 
maintains modern laboratories and a technical staff 
prepared to render the fullest cooperation in the 
solution of problems of production. 


This company has a background of over 40 years 
in the manufacture of pure chemicals. In combina- 
tion with the research and development studies 
which are being carried on constantly, this experi- 
ence background can provide the answers to many 
pressing problems of manufacture. 


CRESOL CRESYLIC ACID 
TAR ACID OILS AMMONIAS 


The VA 


40 Rector Street 


~ FILMASEAL” 


Trade Mark Reg. Patents Pending 


Airtight... 
Leakproof . . 
Tamperproof. 


A transparent film sealed 
to top of container 


Company 


New York, N. Y. 


Plus our continuous 
thread screw cap 

Film must be removed 
to reach contents 

Used with standard 
C. T. bottles and jars 

Automatic application... 
no decrease in output 

Adapted to large scale 
production 

One of our films will 
serve your purpose 


FERDINAND GUTMANN & CO. 
Bush Terminal No. 19 Brooklyn, N. Y. 


SANISEAL METAL MILK CAPS ... DISTILLED WATER CAPS 
CROWN CORKS 
CONTINUOUS THREAD CAPS... SPECIAL PURPOSE CAPS 


Closure Specialists Since 1890 
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cents per pound, covering all expenses. Address 


Box 762, care Soap. 





Manager—Man experienced in management of 
soap plant both as to manufacture and selling 
seeks new position. Address Box 751, care Soap. 





Chemist—Young man six years in soap line, 
raw material, control, production and research 
work. Knows soap game A to Z. Address Box 
763, care Soap. 





Young Man—Wishes position advertising or 
sales department. Start at bottom with small 
salary. College education. Address Box 738, care 
Soap. 





Soap Maker—With years of actual experience 
in manufacturing all grades and kinds of soaps 
and soap products. Address Box 764, care Soap. 





Superintendent—Man with twenty years’ ex- 
perience and fine record in manufacture of soaps, 
textile soaps and specialties, desires new connec- 
tion as plant manager or assistant. Technical 
education and practical experience combined. 
Address Box 765, care Soap. 





Soap Maker—A man capable of taking full 
charge of plant making all types of soap, includ- 
ing liquid and oil soaps, desires new connection. 
Thirty years’ experience. Best references. Box 
766, care Soap. 





Salesman—Calling on manufacturers and dis- 
tributors of insecticides, sprays, and sanitary and 
exterminating products in Metropolitan area, in- 
cluding Northern New Jersey. desires an addi- 
tional line of merit sold to this trade. Small draw- 
ing account against commissions. References. 
Address Box 737 care Soap. 





Soap Maker and Chemist with many years’ ex- 
perience making all kinds of laundry and toilet 
soaps, seeking change. Good references. Can 
take complete charge of manufacturing. Address 
Box 767, care Soap. 





Wanted 





Wanted—First class soap maker with thorough 
knowledge of all classes of milled soaps in colors, 
and Castile, for a moderate sized plant in Los 
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LIQUIDATION 


Surplus Equipment from H. K. Mulford Co. and 
Sharpe & Dohme, Philadelphia. 
Among above is offered: 

20—Tablet Machines (pulley driven) 
up to 14” dia. 

4—Para block Foot Presses. 

6—Dry Powder Mixers. 

4—Trough Mixers (some jacketed). 

20—Copper, Aluminum and Enameled Kettles, 
some agitated. 

3—Sharples Centrifuges. 

Miscellaneous: Pumps, Tanks, Office Equipment, 

Machine Shop Equipment, Etc. 


SEND FOR COMPLETE LISTS 


for tablets 

















SOAP MACHINERY 
SPECIALS 


1—Soap Chip Dryer, with Chilling Rolls, 1500 Ibs. 
capacity. 

3—Dopp & Doll Vert. 1000 and 1500 Ibs. Crutchers. 

5—Foot Presses for Soaps and Deodorizing Blocks. 

2—Jones & Ralston Automatic Presses. 

8—Dopp Kettles, Open and Closed. 

1—Ernest Scott Glycerine single effect Evaporator, com- 
plete with vacuum pumps. 

8—Cast Iron 12, 18, 24, 30, 36 inches square, Shriver 
and Sperry Filter Presses. 

50—600 and 1200 Ibs. capacity Frames. 

2—3 roll Huber and H. A. Stone Mills. 

1—4 roll Rutchman Stone Mill. 

4—Nos. 1, 2 and 3 Meade Mills. 

1—Powder Crusher. 

2—6” Single and Twin Screw Plodders. 

2—Broughton Mixers. 

1—American Soap Wrapping Machine. 

2—Slabbers, 600 and 1200 lbs. Hand and Power Driven 

10—Rotary Soap Pumps—l1 to 4 inches. 


BLOWERS—EXHAUST FANS—ENGINES—STEEL 

AND WOOD TANKS — PUMPS — STORAGE 

TANKS—MOTORS—CONVEYORS—ELEVATORS 

—COPPER, ALUMINUM AND IRON KETTLES— 
ETC. 


Send for Complete List! 


We buy and sell from single items to complete plants 


STEIN-BRILL CORP. 


25 Church Street 


New York City WRITE! 


Phones—BArclay 7—4850-1-2 


PHONE! 
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Another Poel Product 


MOTH CAKE AND DEODORANT BLOCK CONTAINER 
HANGER TYPE 


Furnished in a wide assorted range of sizes and colors. 
Samples and quotations on request, no obligation. 


| CIN-MADE SERVICE IS NATION WIDE 
THE CINCINNATI MAILING DEVICE COMPANY 


Fibre Can and Tube Specialists Since 1902 
294 Eggleston Ave. Cincinnati, Ohio 




















— —__—_—___-_- 
| 
| 


The New Morrison when 


completed, will contain 
3,400 rooms 


of UNIFORM in the Worl oo a 
QO U. A Li ‘eg | ae a Se 
. ZINC Chicago’s 
CALCIUM MORRISON 


ALUMINUM | HOTEL 
MAGNESIUM | Commer Millie and Chak Ou. 


Closest in the city to offices, 











Stocks Carried at | theatres, stores and 
New York Chicago railroad stations 
Ra hal Dee Metaes 1,950 ROOMS NOW 
an Fra 
New Orleans Kansas City 500 BEING ADDED 


—all outside, with bath, running ice water, 
telephone, bedhead lamp, radio set and 


FRANKS CHEMICAL teleph 
ee RATES, $2.50 UP 


PRODUCTS CO. 
Bush Terminal No. 8 Brooklyn, N. Y. 























READY TO SELL 
CHEAPER THAN MAKING YOUR OWN 


By varying the perfume we can give you an individual product. 
Write for Prices. 


COAL TAR AND PINE DISINFECTANTS CRESOL COMPOUNDS 


CHEMICAL COMPOUNDING CORP. 


262 Huron St. GReenpoint 9—5585 Brooklyn, N. Y. 
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Angeles. Must be thoroughly familiar with all 
soap problems. Give experiences and references. 
Good salary to right party. Box 758, care Soap. 








Superintendent—Man wanted for moderate 
size soap plant. Must be thoroughly acquainted 
with all details of manufacturing and plant man- 
agement. Give age references and salary ex- 
pected. Box 755, care Soap. 





Wanted—Chemist, young man, with practical 
experience in manufacture of polishes, cleaners, 
etc., with a good knowledge of waxes for posi- 
tion with joined chemical manufacturing com- 
pany. State full qualifications, experience, etc., 
in letter of application. Box 760, care Soap. 





Salesmen Wanted—Brushes, janitor supplies, 
sanitary specialties, soaps, chemicals for open ter- 
ritories. We manufacture and distribute to the 
largest users. Liberal commissions, exclusive ter- 
ritory. References exchanged. J. S. Costello & 
Son, 1108 Pine St., St. Louis, Missouri. 





Sales Manager—Wanted by well known pro- 
gressive soap manufacturer in Middle West. 
Executive to take charge of laundry soap sales. 
Communicate with full details to Box 768, care 
Soap. 





A Very Satisfactory Hand Operated 
Para Block Press on Legs 


This press is proving very 
successful, as the compres- 
sion is good, the blocks 
are “pretty” and the output 
compares favorably with any 
manual operated press. So 
easy to operate that female 
labor may be employed with- 
out danger of physical injury. 
With the micro-adjustment of 
the lower die any thickness or 
weight of block may be ob- 
tained instantly. 





Next issue we will show a 


LIQUID SOAP MAKER OR REDUCER 


A machine indispensable in the production of this 
commodity. 

Being associated with the manufacture of soap ma- 
chinery for nigh forty years, having originated some 
of the best devices in use today, we feel that we can 
take care of your requirements, no matter what they 
may be. Try us. 


HUBER MACHINE CO. 
262 46th Street Brooklyn, N. Y. 








Miscellaneous 





Formulas and expert advice. I will revise your 
process, work out processes for new products, in- 
stall and put into operation new equipment. Ex- 
pert in all kinds of soap, liquid soaps, scrub soaps, 
mottled and artificial mottled soaps, etc. Many 
years’ experience in field. Have at my disposal 
formulas of late J. A. Kyle who for 35 years was 
connected with several of the largest American 
soap manufacturers. W. E. Wilkinson, 174 Vree- 
land Avenue, Rutherford, N. J., or western 
agents, A. E. Starkie & Co., 1 No. Crawford Ave- 
nue, Chicago. 





Sales Agent—Man with good following in the 
South, with headquarters at New Orleans, is in 
a position to handle an additional line selling to 
manufacturers of disinfectants, insecticides, 
soaps, toilet goods, and allied products. Com- 
municate with Box 770, care Soap. 





Cash for Surplus—Specialties, Chemicals, 
Soaps, Oils, Waxes, Gums, Dyes, Solvents, Metals, 
By-Products, Residues. Confidential services 
when required. Chemical Service Corp., 38 Park 
Row, New York, N. Y. 














We Manufacture 
For The Trade ONLY 


Liquid Soap Base 
Auto Soaps 
Potash Oil Soap 
Shampoo 
U.S.P. Cresol Compound 
Coal Tar Disinfectants 
Liquid Soap 
Pine Oil Soap 
U.S.P. Green Soap 
Shampoo Base 
Pine Oil Disinfectants 
Insecticides 





Ask for samples of these specialty bulk products! 


HARLEY SOAP CO. 
2852 E. Pacific St. Philadelphia 
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Where to buy 














RAW MATERIALS AND EQUIPMENT 


for the Manufacture of Soaps and Sanitary Products 








NOTE: This is a classified list of the companies which advertise regularly in Soap. It will aid you in locating 
advertisements of raw materials, bulk and private brand products, equipment, etc., in which you are particularly inter- 
ested. Refer to the Index to Advertisements, on the following pages, for page numbers. “Say you saw it in SOAP.” 


ADHESIVES 


Grasselli Chemical Co. 
Mechling Bros. Chemical Co. 
National Adhesives Corp. 
Philadelphia Quartz Co. 
Standard Silicate Co. 


ALKALIES 


Columbia Alkali Co. 
Diamond Alkali Co. 

Dow Chemical Co. 

Hooker Electrochemical Co. 
Niagara Alkali Co. 

Solvay Sales Corp. 
Stauffer Chemical Co. 
Warner Chemical Co. 
Welch, Holme & Clark Co. 


AROMATIC CHEMICALS 


Antoine Chiris Co. 

Dodge & Olcott Co. 

Dow Chemical Co. 

P. R. Dreyer, Inc. 

Felton Chemical Co. 

Benj. French, Inc. 
Fritzsche Brothers, Inc. 
Givaudan-Delawanna, Inc. 
Magnus, Mabee & Reynard 
Merck & Co. 

Monsanto Chemical Works 
Newport Chemical Works 
Polaks Frutal Works 
Schering Corp. 

George Silver Import Co. 
Solvay Sales Corp. 

A. M. Todd Co. 

Ungerer & Co. 

Van Ameringen-Haebler, Inc. 
Albert Verley, Inc. 


BULK AND PRIVATE BRAND PRODUCTS 


Alpine Chemical Co. 

Baird & McGuire, Inc. 
Chemical Compounding Corp. 
Chemical Supply Co. 

Clifton Chemical Co. 
Davies-Young Soap Co. 
Eagle Soap Corp. 

Harley Soap Co. 

Koppers Products Co. 
Kranich Soap Co. 

Edgar A. Murray Co. 
Palmer Co. 

John Powell & Co. 

Ratin Laboratory 

Geo. A. Schmidt & Co. 
Stevens Soap Corp. 

U. S. Sanitary Specialties Corp. 
White Tar Co. 

Windsor Wax Co. 
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CANS ' 


Continental Can Co. 
Metal Package Corp. 
William Vogel & Bro. 


CHEMICALS 


Columbia Alkali Co. 
Diamond Alkali Co. 

Dow Chemical Co. 

Grasselli Chemical Co. 
Hooker Electrochemical Co. 
Mechling Bros. Chemical Co. 
Merck & Co. 

Monsanto Chemical Works 
Newport Chemical Works 
Niagara Alkali Co. 
Philadelphia Quartz Co. 
Solvay Sales Corp. 
Standard Silicate Co. 
Stauffer Chemical Co. 
Joseph Turner & Co. 
Victor Chemical Works 
Warner Chemical Co. 
Welch, Holme & Clark Co. 


COAL TAR RAW MATERIALS 


(Cresylic Acid, Tar Acid oil, etc.) 


Baird & McGuire, Inc. 
Barrett Co. 

Koppers Products Co. 
Monsanto Chemical Works 
White Tar Co. 


CONTAINERS 


(See also Steel Containers) 


Bemis Bros. Bag Co. (Bags) 
Cincinnati Mailing Device Co. (Paper Cans) 
Sun Tube Corp. (Collapsible Tubes) 


DEODORIZING BLOCK HOLDERS 


Eagle Soap Corp. 

Palmer Co. 

U.S. Sanitary Specialties Corp. 
William Vogel & Bro. 


ESSENTIAL OILS 


Antoine Chiris Co. 

Dodge & Olcott Co. 

P. R. Dreyer, Inc. 

Fritzsche Brothers, Inc. 

Magnus, Mabee & Reynard 

Polaks Frutal Works 

George Silver Import Co. 

A. M. Todd Co. 

Ungerer & Co. 

Van Ameringen-Haebler, Inc. 

Albert Verley, Inc. 
(Continued on Page 124) 
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Consulting Chemists and Engineers 


Specializing in Soaps, Disinfectants, Insecticides, Polishes, Etc. 



















































































FOSTER D. SNELL, A. M. Ph. D. Samuel P. Sadtler & Son, Inc. 
130 CLINTON ST., BROOKLYN, N. Y. Consulting Chemists and Analysts 
RESEARCH CONSULTATION Specializing in 
ANALYSIS OPERATION OILS-SOAPS- POLISHES - ETC. 
SOAP, POLISH AND SPECIALTIES Analyses—Practical Formula Development 
“IF YOUR ose hee need CONNEC. | Charles H. LaWall Jos. W. E. Harrisson 
TION WITH SOAP oils, nishing materials, P 
ics, polish i ticides, w tee to 
pernag sie po ishes or insecticides, we guarantee LaWall & Harrisson 
OUR SERVICE COSTS YOU NOTHING.” Chemists 
= e * e e * 
Illinois Chemical Laboratories, Inc. Analytical —Consulting—Researeh 
a Street 1 7313-7314 eno oethcients 
ee ae CHICAGO as 214 S. 12th St. Philadelphia 
i 
BUREAU OF CHEMISTRY CONSULTING CHEMISTS AND 
of the 
New York Produce Exchange ENGINEERS 
H. P. TREVITHICK, Chief Chemist offering their services to manufacturers of soaps, disin- 
Soaps, Vegetable Oils, Glycerine, Shellac fectants, household insecticides, polishes, cleansers, etc., 
Rooms F-12-16 , 2 Broadway should keep themselves before the entire industry regu- 
Produce Exchange Bldg. : New York, N. Y. larly through the use of space in this department of SOAP. 
Member Association of Cons. Chemists and Chemical Engineers 


























_— i 
Specialist in | ALAN PORTER LEE 
OILS, FATS, WAXES Engineer 
Tn SOAPMAKERS’ PROCESSES 
CHARLES V. BACON VACUUM BLEACHING. HYDROGENATION 


Ch Soot Sind FATTY ACID AND GLYCERINE TECHNIC 
Seen BErneer Design, Construction, Operation 


3 Park R N York Reports, Appraisals 
—— piaicaees 136 Liberty St, New York, U. S. A. 


























CONSULTING CHEMISTS AND SEIL, PUTT & RUSBY, INC. 
ENGINEERS 16 East 34th Street, New York City 


Specialists in the analysis of 


fferi ir servi ctur isin- ; 7 
offering their services to manufacturers of soaps, disin Rasentiad. ceed Peer lle 


fectants, household insecticides, polishes, cleansers, etc., 






































should keep themselves before the entire industry Aromatic Chemicals 
regularly through the use of space in this department Pyrethrum Sprays and Powder 
| of SOAP. TELEPHONE AShland 4—4343 
* 
[ PEASE LABORATORIES, INC. I Skinner & Sherman, Inc. 


39 West 38th Street, New York City 


Chemical, Bacteriological, Sanitary and 


246 Stuart Street, Boston, Mass. 
Bacteriologists and Chemists 


Disinfectants tested for germicidal value of phenol co- 
Consultants on Technical Advertising, Literature efficient by any of the recognized methods. 
and Labels 


Physiological Investigations 



































Research—Analyses—Tests 





SS SORES A RUB BED Crewe catia 
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RAW MATERIAL and EQUIPMENT GUIDE 
(Continued from Page 122) 




















NOTE: This is a classified list of the companies which advertise regularly in Soap. It will aid you in locating 
roducts, equipment, etc., in which you are particularly inter- 
ested. Refer to the Index to Advertisements, on the following pages, for page numbers. “Say you saw it in SOAP.” 


advertisements of raw materials, bulk and private brand 


MACHINERY 


Alsop Engineering Co. (Liquid mixing, filling and 
storage) 

Anthony J. Fries (Soap Dies) 

Houchin Machinery Co. (Soap Machinery) 

Huber Machine Co. (Soap Machinery) 

R. A. Jones & Co., (Auto. Presses; Cartoning Machy.) 

Mixing Equipment Co. (Portable Mixers) 

Proctor & Schwartz (Dryers) 

C. G. Sargent’s Sons Co. (Dryers) 

I. Schwartz Eng. & Die Works (Soap Dies) 

Solutionizer Co. (Sudsing Equipment) 

Sowers Mfg. Co. (Crutchers) 

Stokes & Smith Co. (Packaging Machinery) 

— Sanger, Inc. (Soap, Glycerine, Oil, Hydro 
plants 


MACHINERY, USED 


Consolidated Products Co. 
Newman Tallow & Soap Machinery Co. 
Stein-Brill Co. 


METAL CAPS 


Anchor Cap & Closure Corp. 
Ferdinand Gutman & Co. 
Williams Sealing Corp. 


OILS AND FATS 


Emery Industries, Inc. 

Spencer Kellogg & Sons 

Newman Tallow & Soap Machinery Co. 
Welch, Holme & Clark Co. 


PARADICHLORBENZENE 


Dow Chemical Co. 

Hooker Electrochemical Co. 
Monsanto Chemical Works 
Niagara Alkali Co. 

Solvay Sales Corp. 


PERFUMING COMPOUNDS 


Antoine Chiris Co. 

Dodge & Olcott Co. 

P. R. Dreyer, Inc. 
Evergreen Chemical Co. 
Felton Chemical Corp. 
Fritzsche Brothers, Inc. 
Givaudan-Delawanna, Inc. 
E. M. Laning Co. 
Magnus, Mabee & Reynard 
Polaks Frutal Works 
George Silver Import Co. 
Ungerer & Co. 

Van Ameringen-Haebler, Inc. 
Albert Verley, Inc. 
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PYRETHRUM PRODUCTS 
(Insect Flowers, Powder and Pyr. Ext.) 


J. L. Hopkins & Co. 

McCormick & Co. 

McLaughlin, Gormley, King Co. 
John Powell & Co. 


RAW MATERIALS, MISCELLANEOUS 


Darco Sales Corp. (Decol. Carbons) 
Franks Chem. Prods. Co. (Stearates) 
General Naval Stores Co. (Pine Oil-Rosin) 
Hercules Powder Co. (Pine Oil and Rosin) 
Merck & Co. (Lanolin and Chlorophyll) 
National Adhesives Corp. (Adhesives) 
Rohm & Haas Co. (Insecticide Base) 
Pylam Products Co. (Lathering Agent) 


SOAP COLORS 


Fezandie & Sperrle 
Pylam Products Co. 


SOAP DISPENSERS 


Bobrick Mfg. Co. 

Clifton Chemical Co. 

Eagle Soap Corp. 

Palmer Co. 

U. S. Sanitary Specialties Co. 


SODIUM SILICATE 


Grasselli Chemical Co. 
Mechling Bros. Chemical Co. 
Philadelphia Quartz Co. 
Standard Silicate Co. 


SPRAYERS 


Breuer Electric Mfg. Co. 
Dobbins Mfg. Co. 
Electric Sprayit Co. 
Hudson Mfg. Co. 

Lowell Sprayer Co. 
Potato Implement Co. 
William Vogel & Bros. 


STEEL CONTAINERS 


Niles Steel Products Co. 

Republic Steel Package Co. 

John Trageser Steam Copper Works (Pails and 
Drums) 

Wilson & Bennett Mfg. Co. (Pails and Drums) 


TRI SODIUM PHOSPHATE 


American Cyanamid Co. 
Bowker Chemical Co. 
Grasselli Chemical Co. 
Victor Chemical Works 
Warner Chemical Co. 
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Liquid Kontakt 


for 
High Grade 
Fats 


CINCINNATI 


rPrmmoerseas 2a 








THE TWITCHELL PROCESS COMPANY 


Kontakt D. P. . 
for 

Low Grade 
Fats Cc 
E 
S 
S 


OHIO 














om, 

Econom and Safety combine 

forces to make Bemis Waterproof 

Bags the most satisfactory of all 
containers for dry soap. 

Lowincost, waterproof, siftproof. 


Write for samples and prices. 


BEMIS BRO. BAG CO. 


605 S. Fourth Street, St. Louis, Mo. 
» 5 108 Second Ave., Brooklyn, * Y: 


Bemis ¢ic 














SOAP 
POWDER 


FLUFFY AND HEAVY 





Scouring Powder 


and 


Detergent 





Packed in barrels or kegs. 
In bulk to the trade. 


STEVENS SOAP CORP. 
200 Sullivan St., Brooklyn, N. Y. 
CUmberland 6—3747 











MECHLING’S 





Good soap plus 


SILICATE 


results in increased satisfaction 
to the consumer 


MECHLING BROS. CHEMICAL COMPANY 


PHILADELPHIA CAMDEN, N. J. BOSTON, MASS. 
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STEEL DRUMS 


That are built to last! 


The BEST 
Containers for 


LIQUID SOAPS 
DISINFECTANTS 
CLEANSERS 


ESSENTIAL 
OILS 


VEGETABLE 
OILS 


CHEMICALS 





GLYCERIN 
ETC. 


Black, Galvanized, 
Tinned 





30-55-110 gal. sizes 


Sturdy and long lasting, the Trageser heavy 
duty steel drum will be carrying your ma- 
terials to market long after cheap contain- 
ers have found the junk pile. Order a 
sample drum. 


JOHN TRAGESER STEAM COPPER WORKS 
GRAND STREET MASPETH, L. I., N. Y. 








Special tanks, tubs, pails, etc. 











; 


Bound Volumes of 
ee SOAP oe 


A few complete bound volumes of SOAP 
are available at ten dollars per copy. 
If you are interested it will be advisable 


to order promptly. 


Volume Three, Sept., 1927, through Aug., 1928—2 sets 
Volume Four, Sept., 1928, through Aug., 1929—1 set 
Volume Five, Sept., 1929, through Aug., 1930—1 set 
Volume Six, Sept., 1930-Dec., 1930—2 sets...... ($5.00) 


MACNAIR-DORLAND 
COMPANY, INC. 


136 LIBERTY STREET 
NEW YORK 




















aeeemmmees —_ 
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LIQUID PASTE POWDER 


UNDER YOUR OWN LABEL 


We print the label 
Send for Samples and Quotations 
WINDSOR WAX COMPANY 


Factory: 611-617 Newark St., Hoboken, N. J. 





50 Church Street COrtlandt 7—7670 New York, N. Y. 























Dopp Crutchers Can Be Furnished ] 
with Direct Motor Drive BF&S. 


Direct motor driven through 
gear reduction unit, this Dopp 
Crutcher incorporates several 
advantages certain to appeal to 
experienced crutcher users: 
(1) Screw can be reversed 
much quicker than a belt- 
driven crutcher; no clutch 
to shift. Stop crutcher by 
pushing one button, re- 
verse it by pushing another. 

(2) All gears enclosed and run- 
ning in oil, 

) Motor is located outboard, 
out of direct range of 
vapors from kettle. Dopp Style ‘‘A’’ Motor-Driven 

(4) Belting and overhead shaft- ae: Sere colors for all types of soaps. 

ing eliminated; locate each crutcher wherever most con- 
venient. Each crutcher operates independently; you can 





for 


ww 





others. 
We shall be glad to send you photo and further details of this motor driven 
Dopp Crutcher; just write us, advising size you are interested in, 


Cowers MANUFACTURING CO. 


ties for matching. 


MANUFACTURERS OF DOPP EQUIPMENT FEZANDIE & SPERRLE, Inc. 


FOR HEATING, COOLING AND MIXING 





205 FULTON STREET 
1296 NIAGARA ST., BUFFALO, N. Y. 
° =e NEW YORK, N. Y. 


New York Boston Toronto 
Import—Manufacture—Export 

















Quality Colors 


TOILET SOAPS 
LIQUID SOAPS 


TOILET PREPARATIONS 


Long experience enables us to produce 


If you have a shade you want matched 
run or shut down any one crutcher without affecting send us a sample. We have complete facili- 


Liquid soap colors a specialty—send for 
samples of F. & S. greens and ambers. 














SOAP DIKS eS eae 


LAUNDRY SOAPS 
and STAMPS ap ee tciecmcoama 
For Foot and Power Presses 


Manufacture Backed by 35 Years’ Experience 


ANTHONY J. FRIES 


717 Sycamore Street 





Cincinnati, O., U. S. A. 
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a subscription 
to SOAP... 


will keep you 
posted .... 


on everything of interest to 
manufacturers of soaps, dis- 
infectants, polishes, insecti- 
cides and related sanitary 
proaucts . 6 kk 


Special articles . .. news markets 
... patents... trademarks. . 


technical developments, etc. 


Annual Charge-$3.00 


Send Checks to 


MacNAIR-DORLAND CO. 


136 LIBERTY STREET 
NEW YORK 








ATIN 


a profitable 
side line! 


You are always looking for ways to 
increase your profits. Why not act as 
RATIN representative in your locality? 
This proved rat and mice exterminator 
may be handled along with your regular 
line of sanitary products at a nice profit. 


May we submit complete details? 


The Ratin Laboratory, Inc. 


116 Broad Street, New York City 














SUPER-SERVER 
Soap ; Dispenser 


Manufactured from a_ solid 
casting of chrome alloy—beau- 
tiful, chrome, satin finish. 


Large filling opening—sub- 
stantial plated cap. 

Valve removable—for clean- 
ing or repairing—replaceable 
for a few cents. 


Send $1.00 for sample—re- 
tails at $2.00. 











We manufacture tank equipment, and other types of dispensers— 
also a complete line of sanitary chemicals, brushes, mops, polishes, 
soaps and appliances—send for catalog. 


PALMER PRODUCTS, INC. 
Waukesha, Wis., U. S. A. 


‘“‘Adjacent to Milwaukee’’ 








The D-C 
Dependable 
Construction 


The best inexpensive soap dis- 
penser manufactured. 


Fills without removing or in- 
verting bowl, through large 
opening—closed with a sub- 
stantial plated cap. 


Round or decagon shaped 
bowls. 
Send 65c for sample. 
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AN IMPORTANT INDUSTRIAL PUBLICATION 





Pharmaceutical, Cosmetic, and Photographic Trade Journal 


THE MANUFACTURING CHEMIST deals exclusively and authorita- 
tively with the production, manufacture and packing of drugs, pharma- 
ceuticals, cosmetics, toilet preparations, photographic materials, soaps, 
fine chemicals, essential oils, perfumes, dental preparations, patent foods, 
and medicines in liquid, powder, paste, pill or tablets, polishes, anti- 
septics, germicides. 


Read by those who make what the Retail Chemist sells 


Subscription 10/- per annum post free home and abroad 


Published at the same address: 
FOOD MANUFACTURE. 


PAINT MANUFACTURE. LEONARD HILL LTD.., 

RUBBER INFORMATION. 

and THE CHEMICAL ENGINEERING 231 STRAND W. C. 2 
& CHEMICAL CATALOGUE. London England 
































ADVANCED SOAP-MAKING 
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A Specimen Copy will be willingly 
forwarded free on application. 


es IE ok i sock we ev eee re London, E. C. 4 
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DO YOU KNOW 


that... 


the knowledge acquired by our years 
of experience in working with— and 
solving — the problems of soap per- 
fumery, is at your complete disposal ? 
Coupled with this, is the added 
feature of a completely equipped and 
modern perfume and research labora- 
tory, constantly working in the in- 


terests of our customers, new and old. 


AADAAAVEDC! ANIC 
OAPMAKERS' OILS 


R AA W M f “ | E R | A L 5 


ana 

We have a most complete series of 
soap perfume odors—including Unco 
Sapodors— all specially tested and 
classified as to their utility for incor- 
poration in your products. 

A letter or telephone call will bring 
you an Ungerer representative with 
samples and complete information as 


to their application. 


UNGERER & CO. 


13-15 West 20th Street 
NEW YORK 

















HOUCHIN SOAP MACHINERY 


American 


Mills and Piodders 


American Tollét afer Flake Soaps 





\ ILLS with three, four or five 
Granite or Chilled [ron Rolls. 
PLODDERS with two and one-half, 


four, six, eight, ten or twelve inch 


Screws. 


Our chilled iron rolls are made by the AND OUTSIDE. Mills are made with 
WORLD’S LARGEST MANUFACTURER extra large shafts, bronze bushed oil-tight 


‘of rolls and are considered the BEST bearings, heavy cut cast iron gears with 
OBTAINABLE — MACHINED INSIDE _herring-bone driving gear and pinion. 


America’s Leading Soap Machinery House 


Invites Your Inquiries 


HOUCHIN MACHINERY CO., INC. 


FORMERLY HOUCHIN-AIKEN CO., INC. 


HAWTHORNE NEW JERSEY 


HOUCHIN SOAP MACHINERY 
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